
Stephen Fox
steve.l.fox@comcast.net

       (615) 522-1126       333 Blue Hills Drive   •   Nashville, TN 37214

“I’m your guy.”

Craigslist PostingID: 997042086

Dear office representative:

I recently saw your posting on “craigslist.com” regarding a design position.  The original post date was 
January 17.  It is my sincere belief that I can fill your company’s need, and do so with a creativity and 
energy you’d be hard pressed to find in other candidates.

I have studio and freelance design experience totalling 12 years.  My professional illustration credentials 
began back in 2002 in the games industry, and continue today in a freelance capacity.  Over the years 
I’ve participated on a huge array of projects ranging from conceptual design to storyboards.  Consistently 
though, the need for graphic design has been present.  Clean, high-energy design is something I enjoy, 
and have a great deal of proficiency in.

I’m excited to hear your response.  I hope we might meet again in an interview.  If for some reason that 
isn’t in the future, I very much hope for your future success.

Sincerely,

Stephen Fox

enclosure: resume & portfolios



Stephen Fox
(615) 522-1126
333 Blue Hills Drive
Nashville, TN 37214
steve.l.fox@comcast.net

Career Objective

I am currently seeking a position that I can invest myself and my skills into on a long-term 
basis.  I’m excited to become an integral part of a challenging, professional team.  My long 
term goal is to create long-lasting quality work that will insure the longevity of your company.

Qualifications

Extensive illustration and design skills that have been tested in high-pressure and time-
sensitive positions.  Self management ability created as a “one-man art department.”  Weekly 
experience creating consistent, quality documents and design for a weekly audience of 2,000 
members, 20 board members, and 8 pastors.   Well-tested ability to adhere to deadlines, even 
under intense workloads.  Great ability to please an audience of varying ages, tastes, and 
professions.  Experience with various print methods from desktop to offset.  

Experience

Staff Positions:
   Nashville First Church of the Nazarene, Sept. 2007 - current, Graphic and Video Designer
   Venom Custom Graphics,  April 2005 - Sept. 2007, Graphics and Portfolio Management
   Berry Company, May 2000 - Aug. 2001, Production/Spec Artist
   T-Shirts Unlimited, May 1997 - Dec. 1999, Graphic Design/Illustration

Freelance Projects:
   Palladium Books, 17 Illustrations for “Rifter” 44, 45, and other projects
   Mongoose  Publishing, 19 Illustrations for “Traveller” & “Elric”
   Gish, Sherwood & Friends, Storyboards for Firestone/Bridgestone and Coleman magazine ads
   Gamma Blast, Logo and branding
   Limykins, Storyboards for children’s animated project
     

Software

Adobe Illustrator
Adobe InDesign
Adobe PhotoShop
Corel Draw
Corel Painter

Final Cut Pro
Fireworks
Freehand
Microsoft Office Suite
Quark Xpress



Notes: This logo was designed for Venom Custom Graphics’ client, 
Cumberland Machine Company.  This is the initial “spec” sheet for the
project. Ultimately, Venom chose option 6 to represent their project.
www.cumberlandmachine.com



Notes: This logo was designed for Jason Dickerson, a published writer based 
in Murfreesboro, TN.  I was approached to create a consistent brand for his 
submissions and other projects.  “Iron Cross” is the current umbrella used as 
an identity for all his proposals.



Notes: Little Tokyo is a brand for Randy Ellassal’s Nashville based comic 
“Dragon•phyre.”  This logo is utilized on the cover of each issue, and will 
also appear on all merchandise.  www.dragon-phyre.com



Notes: Morris Entertainment was a small independent record company in
Nashville, TN.  Isaac Morris recorded rap, R & B, and other “Urban-styled” 
music under this imprint.



Notes: “Vanel” was a proposed fashion line.  Also created for Isaac Morris.



Notes: “Image Magic” is a custom photography company located in 
Smyrna, TN.  www.imagemagicphotos.com

photography photography photography photography

photography photography photography photography



Notes: “Cool Springs Family Medicine” is a family medical practice located 
in Franklin, TN.  This logo is utilized on letterhead, envelopes, and business 
cards.  www.csfmed.net



Notes: The Hallelujah March became a cornerstone for a lesson plan utilized 
by the “510 Kids” at Nashville First Church of the Nazarene.  This 
illustration was a reinterpretation of the classic photograph.



Notes: “The 510 Kids” were created to be lesson aids to the children’s 
ministry of Nashville First Church.  Each of the kids epitomizes a different 
staple of the “Knowing, Living, Sharing” concept that NFCN has established 
among it’s congregation.



Notes: Each year, NFCN prints an Advent booklet to guide the congregation 
along the season of Christmas.  This is the cover for the 2008 booklet.  The 
branding and images used here were also utilized in worship slides, posters, 
postcards, bulletins, CDs, DVDs, and online media.  



Notes: Promotional materials for NFCN’s 2008 Fourth of July Block Party.  
Also formatted for postcards, print ads, and web.

BLOCK
PARTYBLOCK
PARTY

You’re invited!You’re invited!You’re invited!

the fun begins at 6:00pm!
at first church and east park! 

the fun begins at 6:00pm!
at first church and east park! 

Inflatable games

for kids!Inflatable games

for kids!
Riverfront Fireworks

at 9:30pm!
Riverfront Fireworks

at 9:30pm!

eastpark



Notes: CD, DVD design for 97th TN District Convention, held at NFCN.



Notes: Originally designed as a poster by the “Operation Andrew Group.”  
This is a reworked piece intended to be inserted in NFCN’s church bulletin.  
Each piece was recreated in a manner consistent with the original design.



Notes: In 2008, “Promontorie College Ministries” used this graphic as their 
2008 ski trip shirt.  This image utilized the previously established logo in a 
new way that was still consistent with established branding, while inserting a 
sense of humor to the design.



Notes: Each year, NFCN prints a Lenten booklet to guide the congregation 
along the season of Lent.  This is the cover for the 2008 booklet.  The 
branding and images used here were also utilized in worship slides, posters, 
postcards, bulletins, CDs, DVDs, and online media.  



Notes: This postcard was designed to promote a Predator/Trevecca event 
within the family of NFCN.



Notes: From time to time, the pastoral staff of NFCN requires a diagram to 
better illustrate a complex concept.  This is one of the more complicated
diagrams I’ve created for that purpose.



Notes: A postcard used to promote Pentecost Sunday to the congregation of 
NFCN.


