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A Quality Change

     The 1920s’ economy was a quality change.  The American automobile companies, for example, produced the cars of various colors and styles.  Because of this various, the price of cost was a little higher.  In order to get a right color and a right style for their cars, the buyers prefer to borrow the money for buying the different colors and styles of car, which they really wanted.  Buying cars was one of many examples that the American economy in the 1920s had a higher quality in replacing the higher quantity of Ford Model-T car.

     I remember my first quarter in CSUSB was taking Professor Joyce Hanson’s HIS 201 in Fall 2001.  The class met only 2 days a week, and the lectures covered the U.S. history from 1877 to present.  Because the time was so limited, I don’t remember much about the lectures.

     I have a classmate sat next to me.  She often wore very little clothing to the classroom: often, she had an only 3 or 5 inches of bar to cover her breasts, a short, and a pair of sexy sandal with her.  Some boys in the classroom tried their best to find chances to talk to her, during the breaks, and before or after the classes.

     The only thing I could remember that Dr. Hanson did talk about the US history of 1920s was because the lady, who sat next to me, asked Hanson such a question shortly before the midterm.  The lady asked, “While in the midterm, are you going to ask, in the examination, the names of those games and the names of those people who created the games?”  Dr. Hanson answered,

“ I am not going to ask you about the names of the people who created the games…  We had talked about the football, softball…  there were too much names Americans had in the 1920s…  what I am going to ask you was that what was the reason of 1920s’ prosperity.  The 1920s or called the Second Industrial Revolution…  in different from the First Industrial Revolution, because in the Second Industrial Revolution, we produced a lot…”

Then, Hanson felt shame to talk about the production of 1920s, she said, “…some women dressed their clothing up to their knees.  And, some of them cut their hairs to very short.”  Hanson gave the women of 1920s a negative feeling, and she thought the reason of 1920s’ prosperity was that American nation produced a lot.

     As I’m taking American Economy now, I think, the producing a lot had not yet sufficiently to describe the US economy of 1920s.  I mean, the Americans produced a lot of consumer goods, and it was not just “producing a lot”.

     The book, The Man Nobody Know, by Bruce Barton, was one of the best sale publications in the year of 1925.  Bruce Barton highly used the evangelical explosive writing skill to translate the stories about Jesus in the Four Gospels.  The story of Barton’s book in Chapter 6, “Funder of Modern Business”, originally, was written in the Four Gospels in such a way:  When Jesus was 10-years-old, Jesus went to Jerusalem with his parents.  The parents in the beginning of their returning trips, they found Jesus was not with them.  So, the parents walked back to Jerusalem, and they found Jesus was both teaching and asking question to the church leaders in the temple…

     Now, I see why boys in the classroom kept coming back, talking to the lady sat next to my seat.  One page 161, Barton said,

“…’How is it that ye thought me?’ he asked.  ‘Wist ye not that I must be about my father’s business?’  His father’s business, indeed, as if that wasn’t exactly where they wanted him to be.  His father owned a prosperous carpenter shop in Nazareth…”

For most of the students in Hanson’s class, I believe, we just came to the class, received the lectures by taking notes; and then, after leaving the classroom, the students did self-studying or worked for a part-time job in somewhere else.  But this lady came to seek the relationship from the classroom.  I sat right next to her, but nobody talked to me though I tried to figure out about their conversation sometimes.  Honestly, I came to the classroom, not for seeking prosperity; or, should the boys asked me question about me, I won’t answer them honestly, either.  In stead, boys talked to her because she had shown her willingness to become friends of others.  She made more profits from the class than I did because she considered about the key word, “Prosperity (how to get the grades)”, all the time.  The more desire of prosperity in the classroom, the more relationship she had.  As it followed, she had more friends to talk about the class lectures, and the better she did in the classroom.

     Very much like this lady, the city dwellers of early 1920s thought about the money to buy the consumer goods all the time.  Formerly, young people lived in the rural areas, eating three meals with their grandparents.  Since the Second Industrial Revolution, young generation worked in the factories and they lived in the cities.  They ate in the cafeterias.  They watched movies 3 or 4 times a week.  When would they buy another radio?  When would they be able to get the loan for the cars of desirable color and of desirable style.  All their thoughts were about making money and where to spend their money.  Like Mary and Joseph looking for Jesus on their returning trips, the Americans of 1920s seeking businessmen for prosper.  The reason of 1920s’ prosperity was that the Americans of 1920s talked about the prosperity all the time.

     On page 163 and 164, Barton talked about the Big Businessmen, and about Jesus’ answering to his disciples James and John.  On page 163, it says,

“… It was on the afternoon when James and John came to ask him what promotion they might expect.  They were two of the most energetic of the lot, called “Sons of Thunder,” by the rest, being noisy and always in the midst of some sort of a storm…” 

On page 163, it says,

“’Master, they said, ‘We want to ask what plans you have in mind for us.  You’re going to need big men around you when you establish your kingdom; our ambition is to sit on either side of you, one on your right hand and the other on your left.’”

On page 164, it says,

“Jesus answered with a sentence which sounds poetically absurd.  ‘Whosoever will be great among you, shall be your minister, ‘ he said, ‘and whosoever of you will be the chiefest, shall be servant of all.’”

Look at my lady, she came to classroom early almost in every class.  When other classmates were taking a break or doing something else, this lady kept talking and teaching other students about the class lectures.  I remember, there was a time I missed a note during Dr. Hanson’s lecture.  I looked straight at her hopelessly.  She saw my note taking had been stopped.  She read my notes quietly and said, “… the next one is The Meat Act, 1906.”  She was not just willingly to help.  She was seeking chances to be a servant of my note taking.  Being a servant of others was a reason of gaining so much relationship and being so well learned in the classroom, and it directly helped her getting the better grades.

     I shall not forget to mention, she asked Dr. Hanson if the students of the classroom had to remember the names of people and the names of games, for the midterm.  I did not know the lady’s name.  I don’t think the boys knew her name; they just came to her, asked her question, and had some conversation with her.  But, this lady, as I can remember, was beautiful, useful, and friendly.  She probably had the same feeling, like I had, which was that to memorize the names of the games and the people who created the games in the 1920s was not really so important; rather, the Americans had just played the games and enjoyed them.

     The purpose of this essay, I am trying to say was that Dr. Hanson had missed the main point of her lecture about the 1920s’ economy.  There was a quality change, and not just a quantity change, in the 1920s.  On page 164 and 165, Barton said,

“…It is emblazoned in the advertising pages of every magazine.  Look through those pages.  Here is the advertisement of an automobile company, one of the greatest in the world.  And why is it greatest?  On what does it base its claim to leadership? On its huge factories and financial strength?  They are never mentioned.  On its army of workmen or its high salaried executives?  You might read its advertisements for years without suspecting that it had either.  No.  ‘We are great because of our service’.

A good service, which included, the right of a buyer to chose a right color and a right style for his own car.

     According to Bruce Barton, in his book, The Man Nobody know, Chapter 6, “Funder of Modern Business”, I think Dr. Joyce Hanson had missed the point: the 1920s’ economy was more than just “producing a lot”.  Like the lady, she was willingly to provide extra services for the other students.  The 1920s’ production highly for consumer goods was a quality revolution for the consumers, and not just a quantity change for the American nation.

