What is Persuasive Text?

Persuasive text is a type of expository writing that takes a position on some issue and justifies it.

For example:  Some people think the idea of school uniforms is a good idea.  What do you think?

How you think about the issue of school uniforms is your position.  The author’s position is a statement of opinion.

In order to argue persuasively, the author must provide supporting arguments.

For example:  #1 – school uniforms would help decrease discipline problems; #2 – buying school uniforms saves money; #3 – school uniforms would help eliminate peer pressure 

What are your reasons for opposing or being in favor of school uniforms?

Finally, in order to convince the reader, the author must present supporting evidence.  

For example:  George Washington Carver High School saw a 40% reduction in fights since implementing school uniforms.  The average family spent $120 less per student when only having to purchase school uniforms.  Students in a survey reported feeling less pressure to fit in when their schools instituted a school uniform policy.  

Supporting evidence is factual.  What facts support your arguments?  

To conclude a persuasive writing, authors call on the reader to take some action. 

For example:  Contact your local school board to voice your support of school uniforms.

What would your call to action be?

Many times the author will present an opposing argument that the reader might be thinking.  He will then give his rebuttal (his reason for disagreeing). 

For example:  Many students believe that school uniforms violate their right to express their individuality.  However, when this expression of individuality disrupts the learning environment, the need for school uniforms becomes even more apparent.  

What Are Some Persuasive Techniques?

Bandwagon Approach - The basic theme of the Band Wagon appeal is that "everyone else is doing it, and so should you." Since few of us want to be left behind, this technique can be quite successful.
Glittering Generalities - "Glittering Generalities" are emotionally appealing words so closely associated with highly valued concepts and beliefs that they carry conviction without supporting information or reason. They appeal to emotions such as love of country, home; desire for peace, freedom, glory, honor, etc. They ask for approval without examination of the reason.

Example: "I believe in an America that's strong at home and respected in the world. I believe we can have a strong economy focused on good-paying jobs, a health care plan that reduces costs, an energy plan that frees us from Mideast oil, and I believe we can lead a strong military and strong alliances that keep America safe and secure." -- John Kerry  

Testimonials - Testimonials are an often-used propaganda technique which is used to sway the audience into believing whatever is being promoted. It "testifies" that something is "real" or "valid" or proves that something does or is what it claims to do or be. Many times famous people are used to endorse products or techniques. Often an average person is used to endorse something, showing that if they can do it or have it, so can you. Some testimonials are valid- if a reputable and competent source is used, but many times it is abused. Something or someone appealing is associated with what is being promoted. Testimonials often make things more personal. 

Example: "I lost thirty-five pounds in two weeks on the such and such diet! It's great!"

Fear - Fear is a commonly used propaganda technique. This approach uses fear to scare people into doing something, believing something, or buying something. It plays on weakness and employs scare tactics. It makes the situation seem dire and desperate and conveys that the only way to avoid disaster is to do what it says.
