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Should Schools Court Corporate Sponsors?  Yes, Schools Need Corporate Sponsorships to Save Educational and Extracurricular Programs
By Sean McCollum
With budgets tight, some school districts are trading space for corporate sponsorships.  Does this sell out students and their education?  Or are schools fair game for marketing?

Times are tough for U.S. schools.  Tax cuts and economic troubles have sliced into the education budgets of many communities.  Many of our schools have been forced to get rid of music, sports, and some educational programs in order to make ends meet.

Thankfully, many U.S. companies are sticking their checkbooks into the financial breach.  The Sweetwater Union High School District near San Diego, for example, has signed sponsorship contracts with nearly 300 national and local businesses.  The money has helped launch freshman sports teams at 12 high schools and has helped start intramural programs at 12 middle schools.

In 2003, grocery giant Safeway donated $50,000 to the West Contra Costa Unified School District in the San Francisco Bay area.  The gift came after the district laid off 200 teachers.  “We believe in the ideology that business takes, what can we give back?”  Teena Massingill, Public Affairs Manager for Safeway USA, told The Galt Global Review.  “Giving back to the community is a pleasure and a responsibility.”

Of course companies want some kind of quid pro quo for their generosity.  In return for sponsorship, most ask for a sign on the gym wall or football scoreboard.  In Miramar, Florida, Everglades High School banked $500,000 for naming rights to its football stadium.  New York City’s board of education is selling ads on school busses for millions of dollars.  “It’s the wave of the future,” Bruce Darrow, President of the Brooklawn, New Jersey, school board, told The New York Times.  “I’m looking into selling advertising on the children’s basketball uniforms.”

The strategy makes business sense.  If parents, students, and teachers see that a supermarket or shoe company is helping them out, they’re more likely to patronize that retailer or manufacturer.  And such sponsorships don’t need to affect the quality of learning.  Besides, we deal with marketing from TV, radio, magazines, and billboards every day.  The messages bounce off most of us like beach balls.  Why shouldn’t schools take advantage of this income course if no harm comes of it?

If government isn’t willing to supply public schools with the money they need, then no one should complain if schools go where the money is – and do what they have to in order to get it.
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1.  What does the author feel about schools getting corporate sponsors?


a.  Times are tough for U.S. schools.


b.  New York City’s board of education is selling ads on school buses 
for millions of dollars.


c.  Yes, schools need corporate sponsorships to save educational and 
extracurricular programs.


d.  Of course companies want some kind of quid pro quo for their 
generosity.

2.  What does the Safeway USA Corporation feel about their community schools?


a.  We can sell a lot of groceries to the school community.


b.  Giving money to help the schools is a local responsibility for local 
companies.


c.  “It’s the wave of the future.”


d.  Why shouldn’t schools take advantage of this income course if no 
harm comes of it?

3.  What context clues give the readers the meaning of “quid pro quo” in the passage?  “Of course companies want some kind of quid pro quo for their generosity.  In return for sponsorship, most ask for a sign on the gym wall or football scoreboard.”


a.  a football scoreboard


b.  generosity


c.  “In return for sponsorship . . .”


d.  a sign on the gym wall

4.  What is an example of a cause-effect relationship form the article?


a.  The money has helped launch freshman sports so teams are winning.


b.  New York City’s board of education is selling ads on school busses 
for millions of dollars.


c.  Many of our schools have been forced to get rid of music, sports, 
and some educational programs.


d.  In return for sponsorship, most ask for a sign on the gym wall or 
football scoreboard.

5.  Which of these statements is an example of an opinion?


a.  “Giving back to the community is a pleasure and a responsibility.”


b.  In, Miramar, Florida, Everglades High School banked $500,000 for 
naming rights to its football stadium.


c.  “I’m looking into selling advertising on the children’s basketball 
uniforms.”


d.  Besides, we deal with marketing from TV, radio, magazines, and 
billboards every day.

6.  The author’s use of examples of the various companies contributing money to school systems is an example of:


a.  generality.

b.  citing statistics.

c.  testimonial.

d.  propaganda.
7.  Why are public schools having trouble with funding?


a.  too many students


b.  high prices of sporting and intramural programs


c.  parents can’t afford new educational programs


d.  tax cuts and money troubles

8.  What type of figurative language is illustrated in this line, “The messages bounce off most of us like beach balls.”


a.  hyperbole


b.  analogy


c.  simile


d.  onomatopoeia

9.  What context clue is provided to help the reader know the meaning of launch in “The money has helped launch freshman sports teams at 12 high schools and has helped start intramural programs at 12 middle schools.”


a.  intramural


b.  money


c.  start


d.  programs

10.  What is the text structure of this passage


a.  cause/effect


b.  sequence


c.  problem/solution


d.  description
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