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MARKETING CHANNELS AND SUPPLY CHAIN MANAGMENT

LEARNING MODULES CHAPTER THIRTEEN

We now begin Part 5, Distribution Decisions consisting of Chapters 13 and 14.  Distribution—moving goods and services from producers—is the second marketing mix variable.  Distribution is concerned with when and where consumers and businesses want the product.  Distribution strategy has two critical components:  1) marketing channels and 2) logistics and supply-chain management.  

A marketing channel—also called a distribution channel—enhances the physical flow and ownership of goods and services from producer to consumer or business user.  By contrast, logistics refers to the process of coordinating the flow of information, goods, and services among members of the marketing channel.  Supply-chain management is the control of activities of purchasing, processing, and delivery through which raw materials are transformed into products and made available to final consumers.
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