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Resume

SKILLS PROGRAMS
Digital Photography

Typography
Layout

Web Coding
Logo Design

Concept 
Development

Graphic Design
Publication Design

Communication

Adobe Photoshop
Adobe Illustrator
Adobe InDesign

Adobe Dreamweaver
Microsoft Office Suite

OBJECTIVE STATEMENT

EDUCATION

EMPLOYMENT

PERSONAL AFFILIATIONS

AWARDS

A reliable, hardworking Graphic Design and Media Communications 
graduate who is pursuing a company to apply my abilities. To further 
develop and advance my skills to fit the needs of the company.

Southern New Hampshire University	     February 2017 (expected)
Manchester, NH	
BA in Graphic Design and Media Arts

Alfred State College		   	     May 2014
Alfred, NY				  
AAS in Digital Media and Animation

Lowes Home Improvement		             February 2017-present
Hornell, NY
Head Cashier
      responsible for front end cashiers and safety
      preform opening and closing functions, cash pulls
      including all responsibilities of CSA associate
            

Lowes Home Improvement                      January 2015- February 2017 Hornell, 
NY
Front End Customer Service Associate
    works with customers to solve potential issues
     provides quality customer service
     participate in store meetings
     collaborate with co-workers and managers

National Society of Leadership and Success

SNHU President’s List 2016

2404 County Road 30
Wellsville NY, 14895

585-808-5886
stephanie.kemp@snhu.edu



Stephanie Kemp
Designs
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585.808.5886

stephanie.kemp@snhu.edu
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Wellsville NY, 14895
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Leave Behind  P iece
I designed a miniature 

version of my resume and 
portfolio for potential 
employers. I included 

aspects from both as a 
reminder of my work and 

personality.
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Magazine Cover



This design is a mock-up of a photography 
magazine cover. My goal was to use the 

entire work space to design an eye catching 
composition. I used the elements and principles 

of design to develop an aesthetically pleasing 
design. I designed this piece with the intentions 

to further develop my abilities in layout, and 
print design.   
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Winter's Blanket



This photograph was taken with a 
Canon 70D professional camera. I 

took the photograph with the rule of 
thirds in mind. The main focus of the 

photograph is the branch; it stands out 
against the rest of the image. I edited it 
in Adobe Photoshop to make the image 

eye catching. 



Magazine Spread
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The objective of this design was to 
create a two page magazine spread that 

was related to the article given to us, 
“Are the Planets Inhabited?” My initial 
thought was to go ahead with the idea 

of the planets, choosing an image of 
the stars. I divided up the typography 
into columns with a quote at the top 

to give the reader a break in the text. I 
coordinated the color palette with the 

title page image in order to design a 
cohesive layout. 



Pasta Amore Menu
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This menu was designed with 
the intention to give Pasta 
Amore a personal identity. 
The logo, typography and 

color palette were given as 
the brand identity for the 

restaurant. The atmosphere 
of this restaurant is family 
centered with the touch of 
homemade Italian cuisine. 



Pasta Amore Table Tent
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Along with the menu design for Pasta 
Amore, I designed a table tent. I used 

the brand identity elements needed 
for the restaurant, including the 

logo, typography and color palette. 
I gave the table tent a similar feel to 

correspond with the menu design. My 
goal was to create a design that would 

appeal to customers right when they 
sit down to order.

 Family  Food  Friends  Love

Happiness is

Homemade

« Family Gathers Here »



Colors Podcast Poster
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The objective of this piece was 
to create a poster that depicted 

the subject of the RadioLab 
podcast that was chosen. I chose 
to do a cutout style showing the 
background as if the viewer was 
looking through a set of glasses 

that would allow them to see colors. 
The typography selection was the 
designer’s preference. I used the 

rule of thirds to develop the poster 
style layout.



P hotographic Essay
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The theme of this photographic essay is “one with nature.” As a child growing up I spend much of my time 
outdoors, these photos are memories that I have. I took the photos in manual mode so I could control every 
aspect of the photoshoot. Each photo was edited and put into the final composition in Adobe Photoshop.



Valley of Fire
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This photograph is a personal image that I took 
during my visit to the Valley of Fire. I used depth of 
field to focus the photo on the goats in the original 

image. I edited the photo in Photoshop to make the 
goats more prominent in the picture, as well as to 

increase the depth of field.



Amethyst Bay Ad
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I designed this advertisement for the Amethyst Bay 
Resort to draw in more potential customers with a 
promotional discount. I used the logo, typography 
and color palette that matched the branding style 
for the resort. I designed the layout in a way that 
would create movement throughout the design. 

The typography is divided up in a way to make it 
less chaotic.  

20% off your all inclusive stay 
complimentary couples massage 

716 Amethyst Bay Boulevard, St. Thomas, VI 00802
866-323-7070
www.amethystbayresort.com

Enjoy our five star beach front resort on the beautiful island of St. Thomas

&
Book your vacation at the Amethyst Bay Resort & Spa



Pspca Infographic

 13



The objective for the PSPCA 
infographic and envelope was 

to design a graphic with pet 
statistics to be sent out as a 

mailer to notify residents of the 
upcoming event being held. 

My personal goal was to create 
a design that put out the hard 
facts in a logical and creative 

manner to persuade residents 
to take part in the event. There 

was a style guide given with 
the logo, typography and color 

palette choices



T hank You for Viewing


