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REGIONAL EPISTOLEUS RESPONSIBILITIES

1. See SOP 6.460; See Regional Bylaws, Art IX, Section 8, includes take care of publicity for region; send news of outstanding Sorors, programs, projects to local/national news media/The AURORA at least once a year (with photos); edit/publish region newsletter

2. Responsible for news coverage at the Regional Conference and area workshops.   

3. See Regional Bylaws, Art. XI, Section 15; serves as Public Relations Committee chair. 
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PUBLIC REALTIONS COMMITTEE

Glenda Clausell (Gamma Sigma)
Anastasia Boykin (Lambda Nu)

Frances Mitchell (Alpha Gamma Sigma)

Porsha Pride (Theta Pi/Epsilon Omega Sigma)
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Aurora Inclusion Goals: 

1. 60% of Southwest Region Undergraduate Chapters have been profiled in the Aurora by Boule 2006.

2. 60% of Southwest Region Graduate Chapters have been profiled in the Aurora by Boule 2006.

3. 50% of Southwest Region Philo Clubs have been profiled in the Aurora by Boule 2006.

4. 50% of Southwest Region Rhoer Clubs have been profiled in the Aurora by Boule 2006.

There are three (3) opportunities to get information into the Aurora and all components of the Southwest Region (Sigmas, Rhoers and Philos) should be included. All respective Chapter Epistolei, Philo and Rhoer Coordinators will be contacted as to submissions.

Torch Inclusion Goals: 

1. 60% of Southwest Region Undergraduate Chapters have been profiled in the Torch by 2006 Southwest Region Conference.

2. 60% of Southwest Region Graduate Chapters have been profiled in the Torch by 2006 Southwest Region Conference.

3. 50% of Southwest Region Philo Clubs have been profiled in the Torch by 2006 Southwest Region Conference.

4. 50% of Southwest Region Rhoer Clubs have been profiled in the Torch by 2006 Southwest Region Conference.

Each quarter each arm of Sigma should submit some information that will be submitted to the Torch. All respective Chapter Epistolei, Philo and Rhoer Coordinators will be contacted as to submissions.

PUBLIC RELATIONS TEAM  - WHAT AND HOW

TASK:

News coverage at Regional Conference and area workshops.

NEEDS:

Work in conjunction with host chapter Epistoleus; have Press Releases sent out two months in advance and make follow-up phones call reminders to local news groups as conference approaches. Get local area Epistolei to ask local radio stations to give on air welcome to Sorors.
TASK:

Awareness of Outstanding Sorors, Outstanding Programs/Projects in the Region.
NEEDS:

Request information from chapter Epistolei/Basilei
TASK:

Region Newsletter

NEEDS:

Publication periods: annually, quarterly or semi-annually

Deadlines

Local Epistolei Input

Musts

Prohibitions
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NEW AURORA SUBMISSIONS GUIDELINES

Email MS Word submissions directly to theauroramag@sgrho1922.org or via the national website.

Submissions for Alumnae on the Move, Undergraduate Pulse and Affiliates must be 300 words or less. End of the year reports and newsletters are not acceptable.

Include contact name, chapter name, location, school, city, state and headline.

All submissions are subject to editing and potential exclusion based on timeliness of content.

Submissions Deadlines

November 15 (Jul-Nov), March 15 (Nov-Mar) and July 15 (Mar-Jul)

Submissions should be written in reporter format, excluding words such as “we,” “our,” and “us.”

PHOTOS CANNOT BE ACCEPTED ELECTRONICALLY!

Group Image - $25 and Individual Image - $15 (MUST BE IN COLOR)

When submitting photos, please present a copy of the article and the payment to:

Sigma Gamma Rho Sorority, Inc.

ATTN: The AURORA Magazine

8800 S. Stony Island Ave.

Chicago, IL 60617

NEW SECTIONS:

From Him

As content with appeal, this is an added special section where a guest male writer will address our membership from a male perspective on issues that are relative to us as women. Please feel free to provide names of men that could assist directly to the Editor in Chief.

Sister’s Keeper

This is an opportunity to have a collaboration of resources between Sorors. As a Soror, you can send your confidential question on legal, financial or medical matters to the Editor in Chief. From there, your question will be posed anonymously to a Soror that has the expertise to address your concern. All submissions will be produced anonymously.

WANTED:

Editorial Assistants (1-2 from each region)

Feature Writers

Regional News (from each Regional Epistoleus)

Outstanding Undergraduate Nominations

Sister’s Keeper Questions

Book Reviews (preferably of Soror writers)

If you are not currently receiving The Aurora, please verify your mailing address with National Headquarters and/or submit the new change form established August 2004 by the Grand Grammateus.

Lastly, this is your publication so make the best of it by making a commitment to submit at least one item for each issue. With that, I will do my best to make The Aurora a publication that we all can be proud of.

Sisterly,

Soror Rasheeda S. Hakeem, Editor in Chief of The Aurora

Sigma Gamma Rho Sorority, Inc.
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Torch Submission Guidelines

Email MS Word submissions directly to kast@bigcity.net or via the regional website.
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 Submissions must be 200 words or less. End of the year reports and newsletters are not acceptable.

[image: image11.png]


 Include contact name, chapter name, location, school, city and state. Headline optional.
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 All submissions are subject to editing and potential exclusion based on timeliness of content.

[image: image13.png]


 Photos in .jpg or .gif format are acceptable

Submission Deadlines:

April 5th 

(Covers period of January through March with a scheduled upload by April 30th - will include Sigma Week celebrations; Youth Symposiums; inductions; chapter anniversaries; graduations and general Sigma, Philo and Rhoer community activities/events)

August 5th 

(Covers period of mid April through July with a scheduled upload by August 30th - will include regional conference/Boule highlights; chapter anniversaries; general Sigma, Philo and Rhoer community activities/events)

December 5th
(Covers period of mid August through November with a scheduled upload by December 31st - will include Founders' Day Celebrations; introduction of new Sorors; chapter anniversaries; general Sigma, Philo and Rhoer community activities/events)
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Gamma Sigma Charitable and Educational Foundation

FOR IMMEDIATE RELEASE


CONTACT:
Glenda Clausell

Sigma Gamma Rho Sorority, Inc.

Gamma Sigma Chapter
Houston, Texas 

Phone: (713) 298-4038
kast@bigcity.net 

Houston, TX – October 2003

Cancer Awareness Forum Sponsored by 

Gamma Sigma Chapter of Sigma Gamma Rho Sorority, Inc. 

The Gamma Sigma Charitable and Education Foundation in conjunction with the 21st Century Community Leaders Center is sponsoring a Forum on Cancer, entitled “Cancer Is Hazardous to Your Health”.  Speakers and Topics at the forum will address breast and prostate cancers.  The event will be held at 10:00 a.m. on Saturday, October 18, 2003 in the Cullen Middle School Auditorium located at 6900 Scott Street. It is a free event open to all who wish to attend. A continental breakfast will be served.

Sigma Gamma Rho Sorority, Inc. is a national leading service and social organization founded at Butler University in Indianapolis, Indiana in 1922.  Sigma Gamma Rho Sorority, Inc. with nearly 100,000 members and over 400 chapters in the United States, Europe, Bermuda, Virgin Islands and the Bahamas aims to enhance the quality of life in the community.  Public service, leadership development and education of youth are the hallmark of the Sorority’s activities.

The Gamma Sigma Charitable and Educational Foundation is a 501(c) (3) organization. The primary objectives of Gamma Sigma Chapter of Sigma Gamma Rho Sorority, Inc. are manifested by some of its many ongoing community service projects: Project Eye Saver which provides glasses for underprivileged children; Rhomania (Debutante) Ball which presents scholarship awards to graduating high school seniors; Vocational Guidance Clinics; Status of Women Luncheon, which provides additional scholarships to financially disadvantaged high school graduates; Mental Health Programs; and Project Reassurance, which provides baby items for teenage parents. 

For Gamma Sigma information: http://rhoyale28.tripod.com


# # #
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(Press Points)

The care and protection of children is, first and foremost, a family concern. But when teenagers have babies, the consequences are throughout society. Children born to teenage parents are more likely to be of low birth weight and to suffer from inadequate health care, more likely to leave high school without graduation and more likely to be poor, thus perpetuation a cycle of unrealized potential.

Despite a 20-year low in the teen pregnancy rate and an impressive decline in the teen birth rate, the United States continues to have the highest teen pregnancy rate of any industrial country. About 40 percent of American women become pregnant before the age of 20. The result is about 1 million pregnancies each among women ages 15 to 19. About half of those pregnancies end of births, often to young women and men who lack the financial and emotional resources to care adequately for their children.

Recent declines in the pregnancy and birth rates are encouraging. The rate of pregnancies has dropped form the peak of 117 or every 1,000 young women ages 15 to 19 in 1990, to 101 in 1995. That 14 percent drop brought the rate to its lowest level since 1975.

Sigma Gamma Rho Sorority, Inc. has consistently endeavored though its Project Reassurance campaign to educate reduce this number of reported teen pregnancy and birth rate statistics through our on-going Project Reassurance initiatives and will continue to sponsor workshops and other activities that assist pregnant teens and educate teen mothers about the importance of pre-natal and post-natal care, and to better understand infant care and child development. 

Above picture courtesy of March of Dimes
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MWANAMUGIMU PROJECT (Press Points)

Now in its 12th year, Mwanamugimu (Wah-nah-moo-gee-moo), in

cooperation with AfriCare, Incorporated began as a pilot project in the Northeast Region in 1990-91.  In September of 1992, it began operation as a National Project and implementation expanded to the other four regions of the Sorority.  
2004-2006 theme: “Africa, the foundation of many nations…from Creation to Infinity.
The Mwanamugimu Project is an essay contest. Its primary goal is to provide an opportunity for students to increase their knowledge of the historical and contemporary development of Africa.  Its objectives are to provide the target population (third grade through twelfth grade students) with opportunities that (1) allow structured ways to learn about Africa; (2) heighten awareness of African cultural heritage; and (3) improve writing and research skills. 

The project title, Mwanamugimu, is a proverb form the Republic of Uganda that means, "From small acorns come mighty oaks." Local chapters of Sigma Gamma Rho Sorority, Inc. sponsor the local essay contest that will include awards and public recognition. 

	2004-2005
	2005-2006

	November & December: Contests begin

January & February: Participating students research, collect data and write essays

March: Local contests end & local award programs held

March – June: First Place winning essays sent to Regional Chairpersons & judging for Regional essay contests

June 15, 2005: Reports of Regional Essay Contest Chairpersons sent to International Project Chairperson 

July & August: Begin planning for 2005-2006 essay contest
	September & October: Planning for essay contests

November: Contests begin

December, January & February: Participating students research, collect data and write essays

March: Local contests end & local awards programs held

March/April/May: First Place winning essays sent to Regional Chairpersons & judging for Regional essay contests

May 15, 2006: Reports of Regional Essay Contest Chairpersons sent to International Project Chairperson

July: Boule Report & announcement of national winners


Project Wee Savers (Press Points)


This project is designed to develop an awareness of various banking facilities and their available services. The goal of Wee Savers is to allow participants to become knowledgeable of the real life skills of saving and buying stocks and bonds, ranging from ages 6 to 18 years. Participants experience the real life skills of basic investing, setting specific goals attainable through monitoring and mentoring of money and activities.

Wee Savers: A program that teaches young people about the importance of personal finance and helps them to develop the knowledge and skills necessary for becoming financially secure adults. 


Program Examples:


1. Wee Savers – Contact a school and a bank to assist in starting savings accounts for young children.  Start the children off with a bankbook and $20-$50 to begin their account.  Have a program at the end of the time period and award the student that saves the most with a savings bond. 


2. Savings Education – Provide information through a short program about the importance of parents assisting their children in saving for the future.  Hand out literature of the cost of college and living. 
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OPERATION BigBookBag (Press Points)

It has been recognized that due to a limitation of capabilities, resources and manpower, some homeless shelters, crisis centers and extended care hospitals are not conducive to "studying and learning" on the part of school-aged children who are housed at the facilities. Thus, many of these young boys and girls experience educational problems, which may lead to an overall decline in their academic achievement. 

With this concern in mind, Sigma Gamma Rho Sorority, Inc. makes available, to selected facilities book bags, notebooks, writing and drawing paper, pencils and pens, dictionaries, thesauri, rulers, glue, construction paper, textbooks, encyclopedia, typewriters, computers and many other needed school items. 

OPERATION BigBookBag serves as an invaluable resource to the children by: (1) Affording children with quick and easy access to reference materials and other studying aids and tools that will help them in their educational endeavors; (2) Providing the children with the means of completing their homework assignments in order that they may remain current and up -to -date on course projects and requirements and (3) Assisting the shelters, centers, schools and hospitals in their efforts to meet some of the educational needs of the children and young adults housed at the facilities.

Sigma Youth Symposium (Press Points)

The Sigma Youth Symposium focuses on some of the prevalent concerns that negatively impact our youth: drugs, teen violence, abuse, low self-esteem, suicide, teen pregnancy, etc.

A program that recognizes the talents and experiences of today’s youth can be harnessed to address today’s problems.  Gamma Sigma Charitable and Educational Foundation sponsors a forum for youth and professionals to talk with one another about ways to tackle issues of drugs, teen pregnancies, etc
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FOR IMMEDIATE RELEASE


CONTACT:
Sigma Sister

Sigma Gamma Rho Sorority, Inc.

________ Chapter
City, State 

E-mail address

City, ST – November 2005

Sigma Gamma Rho Sorority, Inc. Celebrates it 83rd Anniversary 

On November 12, 2005, members of Sigma Gamma Rho Sorority, Inc. will celebrate eighty-two magnificent years of Sisterhood, Service and Scholarship. 

Sigma Gamma Rho Sorority, Inc. is an international leading service and social organization founded at Butler University in Indianapolis, Indiana in 1922.  Sigma Gamma Rho Sorority, Inc. with nearly 100,000 members and over 400 chapters in the United States, Europe, Bermuda, Virgin Islands and the Bahamas aims to enhance the quality of life in the community.  Public service, leadership development and education of youth are the hallmark of the Sorority’s activities.

The primary objectives of Sigma Gamma Rho Sorority, Inc. are manifested by some of its many ongoing community service projects: Buckle Up America: A safety awareness program to educate citizens, particularly parents about the life saving importance of the use of seat belts and child safety seats in automobiles; Operation Big Book Bag: This project provides school supplies and tutoring to children in homeless shelters, crisis centers and children’s hospitals; Wee Savers: A program that teaches young people about the importance of personal finance and helps them to develop the knowledge and skills necessary for becoming financially secure adults. Project Reassurance: Provides baby/toddler items essential to early Childhood development centers; assists pregnant teens about the importance of pre-natal and post-natal care and educates teen mothers for a better understanding of infant care and child development.

For information: chapter e-mail address

# # #
Website Guidelines

Sigma Gamma Rho Sorority, Inc. has provided a series of Web site development guidelines that have been designed to assist collegiate and alumnae chapters in creating their own web sites. Information posted on web sites must be in good taste and represent Sigma Gamma Rho well to anyone who accesses the site. Information published on the Internet is not confidential. Web site designers should ensure that all material on their

chapter’s web site is appropriate for any audience.

If you have any questions about setting up a Web site or any comments or questions about these guidelines, please contact the webmaster@sgrho1922.org at the Sigma Executive Office.

Why does Sigma Gamma Rho need Web site guidelines?

The Internet is a fast growing form of communication. A Sigma site has the potential to reach a wide audience and present a positive image to members and potential members, other Greeks and the general public. These guidelines should ensure that Sigma web sites contain appropriate material and live up to Sigma Gamma Rho standards.

Guidelines for Web Site Development

Planning the Web Site

When developing a Web Site, one should keep in mind the purpose of the site. The purpose of a Sigma Site is one, to convey information to members about Sigma Gamma Rho Chapter events and to attract potential members.

A skeleton layout should be developed and the following questions should be considered:

·  Does this site serve the intended purpose? If not, change it.

·  Is Sigma Gamma Rho represented in good taste? If not, change it.

·  Can any information posted jeopardize the safety and well being of chapter members? If so, remove it.

·  Does the site include the recommended “dos” and none of the “dont’s”?

Since your chapter will be represented to anyone who can access the Internet, it is a good idea to present the proposed Web site contents to the executive council and/or the whole chapter so they are aware of what will be displayed.

Setting up the web site

All Sigma Gamma Rho chapter Web sites should be registered with Sigma IT Team International. Send e-mail with the URL or contact webmaster@sgrho1922.org at the executive office prior to activating your Web site.

For the protection of each chapter and its members, all agreements and contracts with private Web site designers or providers, should be reviewed by an attorney before they are signed.
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Public Relations Basics

An organization’s image is based on the character, integrity and total performance of the organiza​tion. It consists of every contact the organization has with its various publics. It is a composite of:

• The organization’s history in dealing with people

• Internal attitude toward members

• External attitude toward community responsibility and involvement

• News releases and other dealings with the media

• Internal and external publications

• Institutional advertising

What is the image of Sigma Gamma Rho Sorority, Inc. today? It depends on which public you ask. To the media in general, we are one of the Historically Black Greek Letter Organizations and are considered to be a reliable source of information relating to Greek Issues. In some local communities, Sigma Gamma Rho Sorority, Inc. has no image because no community programs are conducted. In other local communities, members of Sigma Gamma Rho Sorority, Inc. are champions of social issues and pillars of the community. Each public’s perception is their reality.

Responsibilities of the Epistoleus as the Public Relations Officer

In many ways, the Public Relations function is the most important function at any level of Sigma Gamma Rho Sorority, Inc. It is our job to inform, enlighten, persuade and convince our many publics of our beliefs, events and goals.

Your first responsibility should be to determine our image in your community, if you don’t already know. And you should constantly review Sigma’s standing on the image meter. Ask media representatives how they perceive our organization when you talk to them. Talk to community leaders and to your neighbors. Talk to our members – not just the ones who are always there to help, but also the members who seldom show up for meetings or events. Find out why they don’t show up so you can begin to change their perceptions and get them involved.

Your primary responsibility now will be to alter or maintain the image of Sigma Gamma Rho Sorority, Inc. and to communicate our various messages to each of our many publics. Based on your knowledge of what your image is, you can better focus your message(s) to achieve your goals, whether it be to garner support for an issue or convince members and non members to support a function.
As the PR person you will be responsible for the following primary tasks:

Internal Information
Notify members through newsletters, flyers and other means of what is going on, as well as passing on local and national issues of importance to all members. Don’t assume that just because your members pay their dues every year that they un​derstand what Sigma Gamma Rho Sorority, Inc. is all about. Keeping our members informed of ALL of the issues is critical to keeping them motivated and active at all levels.

External Communications

Whether you are inviting members of your community to attend a ceremony or function, having a membership drive or participating in one of our national campaigns, you may need to reach people who are not members of your chapter or not evens Sigma. This may involve coordination with one or more media outlets in your community and doing whatever is needed to reach those people.

Community Relations

As good citizens of your community, your Sorors should ask to be represented at vari​ous civic functions or meetings. While the Basilei will most often be the point of contact for civic and community functions, the PR officer should be the one to advise the Basilei on specific issues and will act as spokesperson on occasion.
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Media Relations

Why won’t your local newspaper run your story about the fish fry you’re having this weekend? What is that TV reporter doing outside with the photographer interviewing your members? How did that story get printed without me (or the Basileus) knowing any​thing about it? 

Effective media relations mean that you and the various media in your area have a good work​ing relationship. It’s a mutual relationship based on trust and honesty. They call you when they need answers on Greek issues, and you know whom to call to provide a local angle to a na​tional story regarding Sigma Gamma Rho Sorority, Inc.

Good Public Relations begin with the Basilei establishing policies and practices that are ethical, honest and in keeping with the public interest. Then the PR officer can take those policies and practices to the public for acclaim, understanding and, if need be, for clarifying any misconceptions.

The Post PR officer is expected to provide four basic services:

Advice and Counsel

The PR officer should advise Basilei of any PR impact certain decisions will have on the media, on the community and on members.

Communications Service

The process of letting the members and the public know about events and policies via press releases, newslet​ters, booklets, speeches, news media, good citizenship, example and other means.

Public Relations Research

Identifying, evaluating and communicating information of community events to the Basilei and members who would help the Basilei manage its PR affairs better.

Public Relations Promotion

A variety of programs and activities designed to gain acceptance for the post among members and within the community.

Continuity Is Critical

Public Relations requires development of relationships with various officials, media representatives, and city governmental department and congressional staff members. It’s critical to have some form of continuity in your ef​forts to maintain these relationships. In a volunteer organization, it’s difficult to saddle one individual with this much responsibility for an extended time. As an alternative, try to spread the responsibili​ties to several individuals, allowing them to specialize in various areas. 

At the very least, maintain a comprehensive PR manual for your chapter to provide continuity for each person assuming the responsibilities. The book should include contact names, deadlines for various media, submission procedures for articles or public service announcements (PSAs) and a contact history for various individuals to include what was discussed, etc. 

Planning

Quite often as we plan events, we will know where every table and chair will be placed and exactly when everything will happen to the minute. But publicizing the event always is done at the last minute.

Because much of what we do in Sigma Gamma Rho Sorority, Inc. is cyclical, creating an annual calendar should be the first step in the planning process. You also need to make sure PR is on the agenda for all planning meetings. Each aspect of the event should take into consideration the impact of Public Re​lations as it applies to all of the areas discussed above.

Using this PR manual as a guide, you need to develop a publicity plan based on deadlines and sub​mission requirements for the various media you intend to use. Back-time the submission dates to en​sure plenty of time to get the word out.
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For special news events and campaigns, your plan should include an objective statement and a de​tailed outline on how you intend to reach your target audience(s) with your message. What is your goal and how do you intend to reach that goal? How will you know you’ve reached your goal? Take advantage of the many products available from National Headquarters, such as speeches, message points, etc.

Documenting

As an event or media campaign develops, document your activity and the results. This is done not only for you, but also for the person in charge of next year’s event. Document anything you think might be useful for planning future events, including:

• Helpful contacts not listed in your manual.

• Missed opportunities or things you WISH you had done.

• Which media attended your event and/or reasons others gave for not attending.

• Things that went right AND things that went wrong, including the reasons why.

Evaluating

As part of the documentation phase, make sure you provide an honest evaluation of how you think the event turned out. Whether it’s a media event or a luncheon, take the time to ask some hard questions and provide honest answers. 

• Did I reach the target audience with my message?

• Although my message was included in various media, did I reach the people I needed to reach?

• What was the reaction to the message? Did it cause people to react and/or take action as intended? Why?

The success of any Public Relations project requires an effort to increase the awareness of Sigma Gamma Rho Sorority, Inc. in the local community. 

Step 1: Recognize the potential for an event and gather key planners for a meeting.

Step 2: Write a mission statement. This will keep everyone focused on the mission throughout.

Step 3: Develop an outline for the actual event. Answer 5 W’s and the H. Put it in writing.

Step 4: Contact other organizations, civic leaders, etc., to invite their participation and support.

Step 5: Seek sponsorship.

Step 6: Seek Rhoer Philo and other Sigma Chapters participation 

(if appropriate).

Step 7: Begin Public Relations efforts: 

a) Write a proclamation (if appropriate) for mayor or other civic leader. 

b) Contact (e-mail and telephone) television public affairs director seeking promotional support. 

c) Contact (e-mail and telephone) radio public affairs director seeking promotional support. 

d) Advertise. 

e) Develop event script. (Step by step, by time, approach to the event. Provides words for the master of ceremonies and timing estimations to keep event flowing. This event script is prepared by the Public Relations volunteer working with the entire organizing committee. 

f) Issue news release(s). 

g) Make final phone calls to media news desks.

Step 8: Conduct event.

Step 9: Conduct post-event meeting of key planners. Discuss good and bad aspects. Prepare for future. 
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Certainly this is a simplification of the process. Yet, following these nine steps over a period of sev​eral months, you will be successful. Never forget this is a Chapter-coordinated event for your community. The entire event management is not the responsibility of the Chapter Public Relations volunteer. Other members of the Chapter and your community must be involved. In modern management terms it is called getting “buy-in.” You want to have others “own” this event. With a team that “owns” the event, your potential for success is greatly multiplied.

How far in advance should you begin the event planning process? That depends on your individual situation. It is generally best to allow some five months of preparation for an event. Sometimes per​mits are needed from the community. These take time. The sooner you begin the overall planning, the more success the Public Relations effort will have and the more members of the community you will attract.

Remember: the success of any Public Relations officer requires an effort to increase the awareness of Sigma Gamma Rho Sorority, Inc. in the local community. A major community event, influenced heavily by the Sigma family, is an important part of creating an image that, in turn, makes member​ship recruitment easier.

Conclusion

When you have everything documented and evaluated, make sure someone else knows about it. Share your plans and evaluations with others. Mentor new members and bring them in to help you so you will have some continuity for next year’s event(s).

For many reasons, Public Relations can be considered the single most important function within your chapter. Every member is involved in it, most without even realizing it. Public Relations will have an impact on everything you do at your post, and everything you do at your post will somehow impact Public Relations.
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