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Course prerequisite: English 101

Required texts: 

Behrens, Laurence, and Leonard J. Rosen.  Writing and Reading 
Across The Curriculum.  9th ed.  New York: Pearson/ Longman, 
2005.

McKibben, Bill.  The Age of Missing Information.  New York:

 Random House, 1992.

Course objectives:  English 102 is a course emphasizing critical reading and writing skills through diverse texts from different disciplines and traditioins.  We will focus on the conventions of academic writing with specific emphasis upon the rhetorical considerations of reading and writing for different purposes and audiences.  This course will focus upon writing as a process, emphasizing analytic and persuasive writing.  Its graduates should be able to write organized, meaningful, and "unpadded" essays which respond to different sources within a topic.

Class procedures: We will have three papers, the first two of approx 4-6 pp. in length, dealing with material in the text, and one research paper.  There will be a number of writing workshops, homework exercises, presentations, and jigsaw-readings of texts.  You will need a notebook to compose a freewriting journal.  The research paper will require an I-search paper beforehand (as a prewriting exercise) to help each student find a research direction.  Peer review and individual conferences will help you along with the writing process.

Course theme:  The theme for this class is "Media Technology And Its Environments."  The notion behind this theme is that media technology forms its own environment, and when you are transfixed by a voice on the radio or glued to the TV set or connected through IM to an Internet friend, you enter "another world" -- the environment is shaped by the information you get from that media source.  In understanding media and their environments, we will look primarily at three different types of media: advertising, with its ability to shape culture, cyberspace, with its interactive possibilities, and television, which is what Bill McKibben's book is about.  

Books:  The Behrens and Rosen book is a reader of various subjects, including a short guide to critical reading and writing (which we will discuss at the beginning of the semester).  I'll let McKibben himself describe The Age of Missing Information for you:

One day, May 3, 1990, lasted well more than a thousand hours -- I collected on videotape nearly every minute of television that came across the enormous Fairfax cable system from one morning to the next, and then I watched it all.  The other day, later that summer, lasted the conventional twenty-four hours.  A mile from my house, camped on a mountaintop by a small pond, I awoke, took a day hike up a neighboring peak, returned to the pond for a swim, made supper, and watched the stars till I fell asleep.  This book is about the results of that experiment -- about the information that each day imparted.  (9-10)

So The Age of Missing Information is a book about TV, but it's also a book about living in natural surroundings, without TV, and how different that is.  We will read large portions of McKibben's book as time allows.

Reading Requirements: Please come prepared to class, having done the readings.  Be ready to discuss the readings: have a meaningful opinion on what they say.  

Writing Requirements: You will write two out-of-class essays of approximately four to six pages, an in-class essay, and one longer research paper of eight to ten pages in length.  There will also be an out-of-class I-search paper due before the research paper is due.  Out-of-class essays must be typed.  You may use the computer labs on campus if you do not have a computer at home.  In order to use the library and the computer lab you must have a NIS account.  Go to King Hall D140 immediately if you don't already have one or to get a new password if you've lost or forgotten yours; allow one week for processing.  You will also be required to do a number of short homework writing assignments.

Missing assignments or late papers will lower your final grade: you may rewrite your first two papers.  Late papers will not be accepted without a valid excuse.

Attendance:  Composition students must attend the first two classes of the quarter to retain their places in the classes.  Any student who is absent from eithe rthe first or second class meeting will be dropped and the space given to another student trying to add.  The English Department has a firm policy that a student who misses 20% of class meetings (four classes) or does not complete 80% of classwork will not be permitted to complete the final paper (due on the last day of class).  Since so much of the class content is dependent upon in-class writing and discussion, you will find it necessary to try to make every class session.  You will be responsible for all the material covered in class.  Roll is taken at the beginning of class.  Students who arrive more than 20 minutes late will be marked absent.  If you must miss a class for any reason, leave me a message via the Department: (323) 343-4140.

Grading:  English 102 is graded on an A, B, C, or NC basis.  An A goes to the students with 90% of the grade points and up, a B to students who merit 80-90% of the grade points, and a C to students who merit 70-80% of grade points.  Your final grade will be based on the following criteria: the first two papers are 20% each, the third (in-class) paper is 15%, the researched paper will be 25%, the I-search paper is worth 5%, and writing assignments worth 10%.  Classroom participation is worth 5% of your grade.

Outline of the plan for this class:

Week 1 (and possibly 2): the early chapters (Behrens and Rosen) 

Weeks 2, 3, 4: Chapter 13 (Behrens and Rosen): Advertising, first paper

In this portion of the class we will be exploring the cultural environment created by advertising.  Advertising attaches culturally-accepted images to the things we buy, which shape "who we are" within consumer society.  We will be bringing in, analyzing, and critiquing advertising, its products, its history.

Weeks 4, 5, 6: Chapter 8: (Behrens and Rosen): Cyberspace: second paper

In this portion, we will be exploring cyberspace as a new, interactive sphere made possible by a Department of Defense project called ARPANET.  We will explore our internet-involvedness and its consequences for our lives.

Weeks 6, 7, 8: The Age of Missing Information and third (in-class) paper

Here we will gain from McKibben's somewhat dated perspective on television, to judge for ourselves how television has affected our lives and how life would be so much different were we to live without it.

Weeks 8, 9, 10 research and the research paper

