GEOGRAPHY ELECTIVE WORKSHEET
ANSWERING ARTICLE-BASED QUESTIONS

SEC 3 EXPRESS/ NORMAL ACADEMIC

Some points to note:

· In geography exam, you are required to know how to infer or analyse from a given article to answer the ‘explain type’ of question.

· However, students often quote the statements from the article without explaining. This results in loss of marks or even 0 mark. Some claim that the phrase ‘with the reference to the article’ means that the question demands them to simply quote the relevant statement(s) from the given article to answer the question.

· Remember this!!! In fact, the real meaning of the phrase ‘with the reference to the article’ is that you should use ONLY the content from the article and not from your contextual knowledge such as textbook. After which, you should select the relevant statement(s) from the given article to answer the question. Last but not least, you will have to EXPLAIN the selected statement(s) in order to ADDRESS THE QUESTION.

· Be exam smart!!! The setter for your geography elective paper is not that STUPID in giving you the answer DIRECTLY if they just want you quote the statement(s) from the given article. In that case, this is not an N or O level exam paper. The setter of your geography elective paper will most likely select the key idea(s) or brief content(s) of the article.  After that, he will most likely to eliminate the elaborated points in the article as the setter wants you to elaborate the key idea(s) to address the question.
Let’s practise

Question 1
Topic: Agriculture

Read the article below on the Brazil’s agriculture.

South America aims to fill the world’s larder

South America has taken the world on a historic shift in food production that is turning the largely untapped frontier heartland of the continent into the world’s new breadbasket virtually overnight.

One of the last places on earth where large tracts are still available for agriculture, the region, led by Brazil, has had an explosion of farm exports over the past decade.

AGRICULTURE is now a US $150 billion (S$249.8 billion) - a year business in Brazil, accounting for more that 40% of the country’s exports.

Today, farmland stretches to the horizon. With a climate that varies little the year round, it is not unusual to have two or even three harvests a year and to see combine harvesters clearing fields with planters sowing another crop in their wake.

“With the great climate and fertile soil we have here, I can’t imagine any other place that gets the kind of productivity that we do,” said Mr Pivetta

Changes in economic policies have also spurred the boom. At the beginning of the 1990s, for example, Brazil lifted longstanding restrictions on imports, leading to a buying spree on tractor, combine harvesters, fertilizers, pesticides and seeds.

To counter the South American advances, the US and Europe have increased their farm subsidies.

Extracted from: The Straits Times, 13/12/2004
With reference to the above article, explain how environmental factors and the role of government have brought success to Brazil’s agricultural exports. [4]

	A: Statement(s) from the article
	B: Suggested ways to explain by answering these questions (important)

	· climate that varies little the year round  [Environmental factor]
· have two or even three harvests a year [Success]
	· Explain how varying climate can result in multiple cropping. 

	· fertile soil [Environmental factor]
· gets the kind of productivity [Success]

 *In other words, high productivity.
	· Explain how fertile soil can reap high productivity.

	· Changes in economic policies [Role of government]
· Brazil lifted longstanding restrictions on imports, leading to a buying spree on tractor, combine harvesters, fertilizers, pesticides and seeds

In other words, changes of economic policies lead to purchases of high-tech inputs.
	· Explain how the changes of economic policies lead to purchases of high-tech inputs.
· Then, explain how high-tech inputs lead to success


South America aims to fill the world’s larder

South America has taken the world on a historic shift in food production that is turning the largely untapped frontier heartland of the continent into the world’s new breadbasket virtually overnight.

One of the last places on earth where large tracts are still available for agriculture, the region, led by Brazil, has had an explosion of farm exports over the past decade.

AGRICULTURE is now a US $150 billion (S$249.8 billion) - a year business in Brazil, accounting for more that 40% of the country’s exports.

Today, farmland stretches to the horizon. With a climate that varies little the year round, it is not unusual to have two or even three harvests a year and to see combine harvesters clearing fields with planters sowing another crop in their wake.

“With the great climate and fertile soil we have here, I can’t imagine any other place that gets the kind of productivity that we do,” said Mr Pivetta

Changes in economic policies have also spurred the boom. At the beginning of the 1990s, for example, Brazil lifted longstanding restrictions on imports, leading to a buying spree on tractor, combine harvesters, fertilizers, pesticides and seeds.

To counter the South American advances, the US and Europe have increased their farm subsidies.

To answer question 1, you simply need to address the questions in column B. You DO NOT need to write column A.

Your Task: Address the questions in column B. Then, write the answer for question 1.

Topic: Industry

Japanese firms show renewed interest in Asean

Nissan is second Japanese carmaker to set up regional HQ1 in Singapore

Nissan’s RHQ2, the company’s first presence in Singapore, began operations last month with a staff of 20 as part of the company’s strategy for running its global business.

Nissan picked Singapore after examining various operations.

“We find the investment climate in Singapore and the attitude of the Singapore Government very encouraging and very open to working with us to help achieve our business goals. We looked at a number of countries. Overall, from strategic and geographic location and business climate, Singapore was the optimum choice.”  Said Mr Simon Sproule, Nissan’s vice-president for global communications and investor relations.

He also cited Singapore’s highly educated workforce as a bonus.

….

Although the major markets in North America, Europe and Japan are expected to remain flat, Nissan predicts that Asian markets, particularly Asean and China will grow.

Extracted from: The Straits Times, 21 May 2005
1 Headquarters

2 Regional Headquarters

Question 2: With reference to the above article, explain why Japanese firms show keen interest in setting headquarters in Singapore. [5]

	A: Statement(s) from the article
	B: Suggested ways to explain by answering these questions (important)

	· Investment climate in Singapore
	· What is the investment climate? 

· Explain how the investment climate entices Japanese firms. 

	· attitude of the Singapore Government very encouraging
	· What is the government attitude?

· How encouraging is the government? 

· Explain how the role of government entices Japanese firms.

	· very open to working with us to help achieve our business goals.
	· How open is the government towards the Japanese investors?

· Explain how the government’s openness entices Japanese firms.

	· strategic and geographic location
	· In what sense is our strategic and geographic location better from other countries?

· Explain how the strategic and geographic location entices Japanese firms.

	· Singapore’s highly educated workforce
	· How highly educated is our workforce? Any statistics to substantiate?

· Explain how the highly educated workforce entices Japanese firms.


Japanese firms show renewed interest in Asean

Nissan is second Japanese carmaker to set up regional HQ1 in Singapore

Nissan’s RHQ2, the company’s first presence in Singapore, began operations last month with a staff of 20 as part of the company’s strategy for running its global business.

Nissan picked Singapore after examining various operations.

“We find the investment climate in Singapore and the attitude of the Singapore Government very encouraging and very open to working with us to help achieve our business goals. We looked at a number of countries. Overall, from strategic and geographic location and business climate, Singapore was the optimum choice.”  Said Mr Simon Sproule, Nissan’s vice-president for global communications and investor relations.

He also cited Singapore’s highly educated workforce as a bonus.

….

Although the major markets in North America, Europe and Japan are expected to remain flat, Nissan predicts that Asian markets, particularly Asean and China will grow.

To answer question 2, you simply need to address the questions in column B. You DO NOT need to write column A.

Your Task: Address the questions in column B. Then, write the answer for question 2.

Question 3: 

Topic: Tourism in Peninsular Malaysia

DESARU DÉJÀ VU
Resort seeks investors to rebuild and recapture its former shine.

DESARU, a holiday hot spot for Singaporeans in the 80s, is trying to make a comeback.

The Desaru Development Corporation wants to raise the investments to build theme parks, five star hotels, a marina and residential properties.

The resort began to lose its gloss as other tourist destinations in Malaysia competed to lure the Singapore tourist.

In the 1980s, Desaru could hold its own as there were few Malaysian tourist spots then within 120km of Singapore. 

But, the construction of the North South highway sounded the resort’s death knell.

Singaporeans used the highway to bypass Desaru and head for Malacca and other Malaysian states that had been actively promoting their tourist sites.

The rapid development of golf clubs and shopping and entertainment centres in the 1990s in Johor Bahru also reduced the number of Singaporeans visiting Desaru.
The lack of effective marketing and promotion programmes to raise the number of visitors is hurting the hotels and chalets in Desaru.

The new facilities that investors have been invited to build gels with her aim to boost tourism.

Extracted from: The Straits Times, 18 May 2005
With reference to the above article, explain why the Desaru has not been able to attract Singapore tourists after 1980 till now? [4]
	A: Statement(s) from the article
	B: Suggested ways to explain by answering these questions (important)

	other tourist destinations in Malaysia competed to lure the Singapore tourist
	· What are some ways that other Malaysian state deploy in order to lure the Singapore tourist?
· Explain how these ways has reduced the number of Singapore tourist.

	construction of the North South highway

Singaporeans used the highway to bypass Desaru and head for Malacca and other Malaysian states that had been actively promoting their tourist sites.
	· Why Singaporeans use North South highway?
· How frequent does Singaporeans use North South Highway? 
· Explain how the North South highway has reduced the number of Singapore tourist.

	rapid development of golf clubs and shopping and entertainment centres in the 1990s in Johor Bahru
	· How do golf clubs, shopping and entertainment centres attract Singapore tourist?

· Why are golf clubs, shopping and entertainment centres located in Johor Bahru?

· Explain how golf clubs, shopping and entertainment centres located in Johor Bahru have reduced the number of Singapore tourist.

	lack of effective marketing and promotion programmes
	· What are some of the marketing and promotion programmes used in other regions? Any success?
· Why is marketing and promotion important?

· Explain how lack of effective marketing and promotion programmes has reduced the number of Singapore tourist.


DESARU DÉJÀ VU

Resort seeks investors to rebuild and recapture its former shine.

DESARU, a holiday hot spot for Singaporeans in the 80s, is trying to make a comeback.

The Desaru Development Corporation wants to raise the investments to build theme parks, five star hotels, a marina and residential properties.

The resort began to lose its gloss as other tourist destinations in Malaysia competed to lure the Singapore tourist.

In the 1980s, Desaru could hold its own as there were few Malaysian tourist spots then within 120km of Singapore. 

But, the construction of the North South highway sounded the resort’s death knell.

Singaporeans used the highway to bypass Desaru and head for Malacca and other Malaysian states that had been actively promoting their tourist sites.

The rapid development of golf clubs and shopping and entertainment centres in the 1990s in Johor Bahru also reduced the number of Singaporeans visiting Desaru.

The lack of effective marketing and promotion programmes to raise the number of visitors is hurting the hotels and chalets in Desaru.

The new facilities that investors have been invited to build gels with her aim to boost tourism.

To answer question 3, you simply need to address the questions in column B. You DO NOT need to write column A.

Your Task: Address the questions in column B. Then, write the answer for question 3.

*After attempting all the article-based questions, one must realize that most questions in the article-based questions are taken from the statement(s) of the article. Thus, the phrases or statements before or after the statement(s) that is similar to the question is usually point(s) for the question. This is a very useful skill if you cannot pick out any points to explain for the question. The ability to pick out 1 to 2 points and explained correctly to the question will gain you some marks rather than a ZERO mark.
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