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“We are in the business of serving people

 and building corporate success, one person

    at a time.”

This Business Plan (the “Plan”) is a confidential working document and is the property of BEVERLY HILLS SCREENING CLUB, LTD (“B.S.H.C.” or the “Company”).  The Plan was prepared to be reviewed by Company insiders and certain accredited investors.  The Plan is not intended for general circulation.  Any reproduction or distribution of this Plan in whole or in part, or the divulgence of any of its contents without the prior, written consent of the Company and/or its authorized representatives is strictly prohibited


This Plan was prepared from the best information available to the Company at the time of its printing.  This Plan and the information, forecasts and projections set forth herein, are based upon speculations made by the Company base on its knowledge of the industry and current trends.


No representation or warranty of any kind is intended or should be inferred with respect to the economic return if any, which may accrue to the Company, its investors and shareholders, with respect to information supplied by various sellers, or their principals, officers and/or shareholders or with respect to any projections provided herein.  Any investment in the Company is speculative and involves a high degree of risk.  Additional discussion, investigation and review are encouraged.  In the Plan, the principals of the Company have established reasonable assumptions and foreseeable contingencies.  There is no guarantee, however, of the Company’s financial and operational success or of any short-term or long-term return on investment.  Prospective accredited investors are advised to seek their own counsel with regard to the Plan and the information provided herein.
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Beverly Hills Screening Club Downtown Sound Stage
The club will be visually and aesthetically elegant with state-of-the-art digital audio-video equipment, DVD, laser disc, professional editing, and post-production facilities.  The interior design will include virtual interactive computer-generated art and feature a full bar, designer cocktails, aperitifs, a sushi bar, and a celebrity guest gourmet chef each month.  A special private entrance to the club will be available only to members and invited guests.

For its members and guests, the Beverly Hills Screening Club will offer stretch Mercedes-Benz 500S limousine service, corporate Lear Jet service from anywhere in the world, helicopter service, private yacht service, and exotic automobile rentals, with full VIP treatment.

Capitalizing on world-renowned Hollywood Film industry,  the club is positioned to take advantage of the prestige, affluence, notoriety, and wealth of its members and visitors.  The location of the Screening Club lends itself to exposure and gossip among the Who’s Who in film, music, fashion, and entertainment.  It will attract celebrities and business executives worldwide because of its membership and to whom it caters.

The uniqueness of the Beverly Hills Screening Club is threefold.

The Club is a private membership club and will have two types of memberships.

The first type of membership will be exclusively for executives and staff of film, music, and entertainment companies.  These members will have full use of the entire facilities, with special and exclusive privileges to our private screening room.  The private screening room will accommodate entertainment executives, staff, and invited guests to preview a film before its release to the general public.  This private area will also serve as a place for hosting parties before and after the screening where the best food and wine will be served, making the entire screening experience the talk of the town.

The second type of membership will be to individuals outside the entertainment industry who want to be a part of the Beverly Hills social scene.  The will have full access to the entire Club except for the private screening facilities.  Here, members can network, mingle, watch movies, art and music videos, socialize, and meet people.  This unique feature will attract well-to-do individuals as a place to meet successful and upwardly mobile people inside and outside of Hollywood.


Silk Fashion Art Gallery 
The artwork will be related to fashion and will be comprised of canvas art, oil paintings, silk art, poster-board art, vases, sculptures, historical pieces, and Chinese artifacts.  We anticipate selling our silk-framed and poster-board artwork for around $200 and up and our oil paintings for $5,000 and up.

Phillip Prince and his design team are completing development of several new categories of products, including silk sleepwear and nightwear, fashion accessories, a men’s designer collection, a women’s designer shirt collection, winter clothing, household items and other garments made of unique silk blends.

The Company intends to implement a comprehensive sales and marketing plan to address the diverse needs of buyers for national accounts, regional retailers, specialty shops and smaller boutiques.  To reach this large and diverse group of potential customers, the Company will utilize its own showrooms, “Silk Fashion Galleries”.  The Silk Fashion Galleries is a combination of wholesale/retail marketing outlet for independent representatives, in-house sales persons, trade advertising, direct mail, wholesale distributors, and retail customers. 

To implement the Company’s growth strategy, BEVERLY HILLS SCREENING CLUB has forecast an immediate financing requirement of  $ 300,000.  The Company is willing to consider an infusion of debt and/or equity from accredited investors.  The pace of the Company’s future growth will be a function of its ability to secure capital to fund additional galleries.

NASCAR/ FORMULA ONE RETAIL STORE

Winston Cup Racing and Formula One is not an arena for the faint of heart- and neither is it a playground for the rich.  Competitors and owners alike are dead serious about squeezing every drop of speed that they can get from their cars on every track.  The stakes are simply too high for anything less than complete commitment in terms of research, preparation and most importantly, time.  This is why Silk Fashion Galleries has committed to featuring a NASCAR/ Formula One Prototype Retail Store.  The store will feature Ford Racing, Roush Performance Racing, and the  incomparable Ford Roush Performance Mustang as a featured racing theme for the new store.  The store will also have all the other NASCAR drivers and teams which will include Budweiser, Texaco, Havoline, M&M, Kellogg’s, Du Pont, Goodwrench, Valvoline, Exide Batteries, Pepsi, Miller Lite, Mobil One, McDonald’s, Cheerios, Reese’s Racing, Castrol GTX, Pontiac Racing, Chevrolet Racing, and all the other Winston Cup teams and logos.  The store will be officially licensed from NASCAR 2000 and Formula One from the manufacturer, JH Designs.  The store will also be the exclusive retail distributor for the Ferrari clothing line and accessories.  The Silk Fashion Galleries automotive theme silk clothing line will be included in this exciting new concept.  Once the store is completed, a photo session will take place and the store will be promoted to interested investors for Franchise or licensing opportunities in other cities.  

Phillip Prince
           Chairman &
Chief Designer

Lucille McElroy

Corporate Secretary

Phillip Prince, a co-founder, serves as Chairman and is the Company’s Chief Designer. Mr. Prince is an internationally renowned artist and designer, and life long entrepreneur.  Mr. Prince has been the creative force behind several companies in the apparel, skin care and hair care markets.     Mr. Prince is well known for his ability to correctly anticipate trends in fashions, materials, garment printing and marketing, and to establish companies that successfully market products exploiting these trends.
Mr. Prince began his career at the age of 12, working part time at Black Fox Cosmetics, a company owned by his family.  Black Fox was the first company to develop a complete line of cosmetics marketed for the African-American community.

In 1974, Mr. Prince co-founded Body Language, an apparel company that incorporated artwork into garment designs.  Body Language pioneered the development of sublostatic printing technologies that enabled artwork to be transferred to polyester.  Mr. Prince introduced the "Tuxedo T-shirt”, which was popularized by a 1970’s rock music group, and became one of the best selling products offered by Body Language. Body Language reached $8 million in annual sales when the company was sold.


From 1977 until 1988, Mr. Prince, a founder of international Design Team, also served in various management roles with the Company.  International Design Team designed, developed and manufactured high-end leather fashions which were sold to major department stores and prominent boutiques including: Bloomingdale’s, Lord & Taylor, Saks 5th Ave., Macy's, Henry Bindel's, Jordan Marsh, and Neiman Marcus.  In 1988, International Design Team was sold.  

In 1988, Mr. Prince founded Egyptian Goddess USA, a manufacturer of skin care products that were marketed through direct response television.  The Egyptian artwork copyrighted by Mr. Prince was originally developed as theme related materials for the Egyptian Goddess Cosmetic line.  Silk scarves and jackets featuring Mr. Prince's artwork were introduced to Egyptian Goddess clientele.  As Egyptian Goddess rapidly sold out its inventory of garments, Mr. Prince formed Silk Fashion Galleries, Inc.  The recent development of new digital technologies for silk garments has enabled Mr. Prince to transfer artwork to silk garments at quality levels acceptable to Mr. Prince.

Mr. Prince graduated from New York Fashion Institute of Technology in 1972.  Mr. Prince also earned a Bachelor of Science degree in Business Administration and Advertising from Roosevelt University in Chicago.

Lucille Atillo- McElroy, (32) serves as the Secretary of the Company.

Concurrently the Property Manager of Santee Collection, LLC, a commercial real estate leasing company in the Fashion District of Los Angeles.  Her goal is to provide a systematic administrative and operational system to better serve business-owner tenants and design a workable game-plan that will give the owners a return on their property; and provide contact on a regular basis. This has been possible through her setup and operation of Yardi Professional Property Management Systems. 

Miss Atillo thrived in an entrepreneurial family; currently is the VP for International Operations of Ang Atillo Development Corporation (AADC), a family owned corporation listed on the Philippine SEC involved with Real Estate Leasing.  She managed and owned Angatilu Lending Investor, a lending company with a mission to provide additional working capital to small to medium cap business-owners by extending secured and unsecured loans. It started with 100,000 Php capitalization, which grew, to 50 Million Php in Total Assets in 3 years time.

Licensed Certified Public Accountant (CPA) with the Philippine Regulation Commission (PRC) and is a consultant and partner of L. Atillo & Associates, CPAs. Her father, Luciano Atillo founded the company in the 1950’s servicing entrepreneurs. All of Miss Atillo’s 5 siblings are CPAs.

Ms. Atillo earned her bachelor’s degree in Accounting at the University of San Carlos in October 1989. Graduated Magna Cum Laude. She completed her basic associate’s degree in paralegal courses at the National Institute for Paralegal Arts and Sciences, a homestudy course based in Boca Raton, FL. She was a legal assistant to Mark Bronson, Esq. prior to her assumption as Assistant Controller with Golden State Health Centers, Inc. 

Ms. Atillo is an advocate of the Silva Method of Mind Development and Stress Control since 1991. She is a certified Master Hypnotist by the Silva International Trainers in Hypnovision Educational Training.  Chosen as a Rotary International Group Study Exchange Team Member to Sao Paulo, Brazil in 1992.

On April 20, 1999, Lucille enthusiastically joined Silk Fashion Galleries, Inc.  She enjoys her role as a Webmaster.  Chosen as an honored member of International Who’s Who of Entrepreneurs in 2000; and Nationwide Register’s Who’s Who In Executives and Businesses in July 2001.
BEVERLY HILLS SCREENING CLUB, LTD seeks debt and/or equity financing in the amount of $300,000 to be collateralized by the assets of the Company.  Should debt financing be offered, company will issue equal value in shares as an additional inducement to the investor.


USE OF PROCEEDS:

	Movie sets (Proforma invoice No. 3576-1.  Designsetters)
	$49,000

	Audio & video equipment downpayment (Delphi Design, lease purchase.) Total purchase price $49,000 5- year lease w/ purchase to buy option.
	5,000

	Art, original murals (see Rich Homburger)
	40,000

	Liquor license & permits (Figueroa Media Group, includes purchase of liquor license)
	36,000

	Construction (including plumbing for bar, handicap bathrooms.  See Julio Vasquez invoice)
	38,000

	 Lighting, fixtures & electrical 
 (includes labor)
	25,000

	Construction of Silk Fashion Gallery (see invoice Julio Vasquez)
	25,000

	Carpet (see invoice Carpeterior)
	8,000

	Furniture including re-upholstery downpayment.  $50,000 total price 5 year lease with option to buy.  Lease purchase
	5,000

	Security deposit and lease payments for 5 months.
	35,000

	Working capital (salaries, legal, acctg., utilities, supplies for 6 mos.)
	34,000

	TOTAL PROCEEDS
	$300,000


CONFIDENTIAL


This Business Plan is the property of BEVERLY HILLS SCREENING CLUB, LTD, and contains information proprietary to BEVERLY HILLS SCREENING CLUB, LTD, and it’s subsidiaries.  No part hereof may be reproduced for other purposes without the knowledge and consent of BEVERLY HILLS SCREENING CLUB, LTD.  This document is a Business Plan for the Company and not a prospectus.
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