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Text Book Study Guide
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1.1

1.2

1.3

1.4

1.5

1.6

1.7
	OVERVIEW OF E-COMMERCE

EC Definition & Concepts

  EC

  E-Business

  Pure Vs Partial EC

  Internet Vs Non Internet EC 

  E-Markets Vs Interorganizational Systems

EC Framework &Field & related subtopics

EC Business Plans, Cases & Models & related subtopics

Benefits & Limitations of EC & related subtopics

The Digital Rev & Economic Impact of EC & related subtopics 

Contribution of EC to Org & related subtopics

Putting it All Together 
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2.1
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2.10
	E-COMMERCE MARKET MECHANISMS

Electronic Marketplaces & related subtopics

Types : Storefronts to Portals & related subtopics

Supply Chains & Value Chains

  Supply Chains

  Types of Supply Chains

  Value Chains

Intermediation Syndication in EC & related subtopics

  Note : Syndication as an EC Mechanism    x

Issues in E-Markets : Competition, Liquidity, Quality & Success Factor & related subtopics  

  Note : Porter’s Model    x

E-Catalogs & Market Mechanism & related subtopics

Auctions 

  Definition & Characteristics

  Dynamic Pricing & Types of Auctions

        Note : Yankee, English, Dutch, Free-Fall    x

  Benefits, Limitations & Impacts of E-Auctions

Bartering & Negotiating Online & related subtopics 

Mobile Commerce & related subtopics

        Note : I-Mode ……..    x

Impacts of E-Markets on Business Processes & Org & related subtopics
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3.1

3.2

3.3

3.4
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3.6

3.7

3.8

3.9

3.10

3.11

3.12
	RETAILING IN E-COMMERCE

E-Tailing & B2C Market etc

E-Tailing Business Models etc

Travel & Tourism etc

Employment & Job Market etc

Real Estate, Insurance & Stock Trading etc

Banking & Personal Finance etc

On Demand Delivery Service etc

On Line Delivery of Digital Products, Ent & Media 

  Napster Experience 

  New Development

On Line Purchase Decision Aids etc

Successful Click-&-Mortar Strategies etc

Problems with E-Tailing etc

Issues in E-Tailing etc
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4.1

4.2
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4.9

4.10

5

5.1

5.2

5.3

5.4

5.5

5.6

5.7

5.8

5.9
	CONSUMER BEHAVIOR, CUST SERVICE & ADVERTISING

Learning About Consumer Behavior Online

The Customer Decision-Making Process

One-to-One Marketing and Personalization in EC 

Market Research for RC

Delivering Customer Service in Cyberspace etc

Web Advertising etc

Advertising Methods etc

Advertising Strategies and Promotions

Special Advertising Topics

Software Agents in Customer-Related and Advertising Applications

COMPANY CENTRIC B2B & COLLABORATIVE COMMERCE

Concepts, Characteristics & Models etc

Sell-Side Marketplaces – One-to-Many etc

Selling via Auctions etc

Sell-Side Cases etc

Buy-Side Marketplaces – One-from-Many

Buy-Side E-Marketplaces : Reverse Auctions etc

Aggregating Catalogs, Group Purchasing & Bartering etc

Collaborative Commerce etc

Infrastructure, Integration & B2B Agents etc
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	MID - SEMESTER TEST (10%)

(Cover Chapter 1, 2, 3 & 4)
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	MID – SEMESTER BREAK
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6.1

6.2

6.3

6.4

6.5

6.6

6.7

6.8

6.9

6.10
	PUBLIC B2B EXCHANGES

B2B Exchanges – An Overview

  Classifications of Exchanges

  Dynamic Pricing

  Ownership, Governance & Organization of Exchanges 

  etc

  Gains & Risks of B2B Exchange Participation

B2B Portals

  Thomas Register

  Alibaba,com etc

  More on Info Portals

3rd Party Exchanges etc

Consortium Trading Exchanges etc

Dynamic Trading : Matching & Auctions 

Building & Integrating Marketplaces & Exchanges etc 

Managing Exchanges etc

Communication Networks & Extranets for B2B etc 

Implementation Issues etc

Support Services for B2B & Exchanges etc
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7.1

7.2

7.3

7.4

7.5

7.6

7.7

7.8
	INTRABUSINESS, E-GOVT, C2C, E-LEARNING ETC

Intrabusiness & B-to-Employee E-Commerce etc

Intranets

  More Intranet Examples

  Building Intranets

  Intranet Functionalities 

  Intranet Application Areas

  Industry Specific Intranet Solutions

Enterprise Portals

  Corporate Portals & Intranets 

  Corporate Portal Applications

  Intranet / Portal Example : Cadence

E-Government etc

Implementing E-Government

C-to-C EC & Peer-to-Peer Applications 

  C2C EC

  Peer2Peer Networks & Applications

        Char of P2P 

        C2C P2P Applications

        Intrabusiness P2P Applications

        B2B Applications

        B2C P2P Applications 

On Line Publishing & E-Books

  On Line Publishing Approaches  & Methods

  Content Providers & Distributors 

  Publishing of Music, Videos, Games & Entertainment 

  etc

  E-Books

E-Learning & k Mgt & Dissemination

  E-Learning etc

  Knowledge Management

  Online Advise & Consulting
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8.1

8.2

8.3

8.4

8.5

8.6

8.7

8.8

8.9

8.10

8.11
	MOBILE COMMERCE

M-Commerce : Overview, Benefits & Drivers etc

Mobile Computing Infrastructure etc

Wireless Standard & Security

  Standards*

  Security Issues etc

  Voice Systems etc

Mobile Financial Applications etc

Mobile Marketing, Advertising, Customer Service Applications etc 

  Shopping from Wireless Devices*

   Targeted Advertising *

Mobile Intrabusiness & Enterprise Applications etc

Mobile B2B & Supply Chain Applications etc 

Mobile Consumer & Personal Service Applications etc*

Location-Based Commerce etc

Limitations of M-Commerce etc

Implementing M-Commerce etc 
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10.1

10.2

10.3

10.4

10.5

10.6

10.7

10.8


	PAYMENTS & ORDER FULFILLMENT

E-Payment : A Critical Element in EC Support Services etc

Security for E-Payments etc

E-Cards & Smart Cards etc

E-Cash & Innovative Payments Methods etc

E-Checking

Order Fulfillment & Logistics (will be covered in AIS510)

Problems in Order Fulfillment

Solutions to Order Fulfillment
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	Continue - Chapter 10
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9.1

9.2

9.3

9.4
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	LAW, ETHICS CYBER CRIME

Legal Issues vs Ethical Issues 

Privacy etc

Intellectual Property Rights etc

Free Speech & Censorship on the Internet etc*

Cyber Crime

Internet Security etc
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	Continue – Chapter 9


	


1. Final Examination Format

	Section
	Allocation of Marks
	Descriptions

	A
	20 marks

(remain the same)
	This section consists of 20 multiple-choice questions (Chapter 1 to 10) will be covered in this section.



	B
	80 marks

(There are some changes)
	This section consists of 4 to 6 questions. Students are required to answer ALL questions. The coverage for examination in this section would be from all chapters in the syllabus (Chapter 1 to 10). The level of questions to be examined will vary from conceptualization to comprehension and application. Course objective 1, 2, 3 and 4 will be tested according to the percentage of study area. (The questions are not based on chapters anymore)




2. Format and Structure of Continuous Assessment

	Types of Assessment
	Changes
	Description

	Quiz (5%)
	Remain the same
	Three to four quizzes per semester. This quiz can be given after completing two topics or three topics. Format of the quiz is according to the teaching lecturers’ discretion.

	Test (10%)
	Remain the same
	There is only one test, which covers chapter 1 to 4. The teaching lecturers are encouraged to use multiple formats of questions such as multiple choice, true / false or structured questions.

	Group Project Paper (25%)

Report writing   

  (7.5%)

  Peer Evaluation 

  (2.5%)

  Website (10%)

  Presentation (5%)
	Report Writing (10%)

Website (10%)

Presentation (5%)


	Report Writing

1. Introduction

2. Product Analysis

· Characteristics

· Pricing

· Sample

3. Target Market

4. Customer Service

5. Finance – Cost Funds

Website

1. Homepage

2. Introduction (About Us)

3. Site Map

4. Product

5. FAQ

6. Order Form / Contact Us

7. Publish – optional

Presentation

On the project as a whole :-

· Website

· Report Writing

Using OHP and Power Point.
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