Originally based on a Swiss recipe this Czech Absinthe has no artificial color or preservatives, and contains 100mg of the psychoactive thujone adored by some of the world’s most notorious artists and writers. Van Gogh, Picasso, Hemingway…Bob Dylan, Marilyn Manson and Eminem are just a few who used and drew inspiration from this original Absinthe and its effects. 

Naturally green in color, the ‘King of Spirits Gold’ is 70% alcohol (140 proof) and is bottled with fresh herbs and wormwood that distill inside and enhance the taste and thujone content. All the ingredients are carefully selected to ensure its distinctive taste. 

The King of Spirits Gold is great for veteran Absinthe drinkers and the adventurous alike. 
Bottle Size: 0.7 Liters
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$199 or 2 for $300
Dr Pierre Ordiniare, a Frenchman, is often credited for creating our modern day Absinthe. His work on the drink began after having moved to Switzerland. Dr Ordiniare began experimenting with the bountiful herbs in the village where he lived and in 1792, his blend of wormwood and other native herbs was patented as a medicine. It would however quickly gain popularity more as a liquor for its tart flavour and unique effects. The Green Fairy had arrived.

Throughout the 19th century, Absinthe would gain in popularity in France and other countries. By the 1850's, the bohemian culture of France would have embraced absinthe completely, so much so that absinthe would forever be associated with the famous artists of that time.

Among the Green Fairy's many admirers were Oscar Wilde (the famous writer and poet whose wild lifestyle scandalized Victorian society), Vincent van Gogh (who many say cut his ear off from drinking too much of this wormwood filled drink), Edgar Degas (whose picture, L'Absinthe is the foremost image depicting the Green Fairy's lifestyle) and Ernest Hemingway (who somehow still found his Absinthe even after it was made illegal). 

Lauded for its special properties and taste, Absinthe would continue to thrill the world for many years. French soldiers returning from the war would bring their taste for the Green Fairy back, fueling the demand and many distilleries would grow to serve the ever growing demand. 

The Banning of Absinthe

	Many theories have been advanced on the reason for the ban of the Green Fairy. Among the foremost theories was its purported ability to make individuals insane. To prove the detrimental effects of Absinthe, large amounts of oil of wormwood was injected into mice. These amounts were up to 50 times the maximum concentration found in commercial Absinthe at that time. The resulting fits and deaths of the mice along with the propensity of early death and ill health of absinthe drinkers were all attributed to the unhealthy nature of womrwood found in the drink. 

Much of the information used to ban absinthe is now highly suspect and of little relevance to the modern absinthe drinks. This information ranges from unrealistic scientific studies of the effects of wormwood to a tendency to focus on specific facts while excluding others (such as Absinthe having been the cheapest method for much of the poor working class to consume) and additional heavy metal and other highly unhealthy ingredients added to drinks manufactured during that time period.
	
All prices quoted are in United States Dollars (USD) 
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Staroplzenecky Absinth

[image: image2.jpg]



A strong alcoholic liqueur made with herbal extracts; the main herb being wormwood. Emerald green in color, this drink has a very distinctive taste. Manufactured according to the original French recipe with 70% alc. vol. and a production method that dates back centuries, all the essential ingredients are carefully selected and processed to ensure the unique taste of Absinthe. Expressive taste and its characteristic cloudy effect when water is added make this drink one of the best Absinthes on the market today. Containing a potent 10 mg/kg of thujone, this genuine Czech label absinth exceeds the rest. 

Small bottle : 0.04 litres
Medium bottle : 0.2 litres
Large bottle : 0.5 litres

[image: image3.wmf] A082 Staroplzenecky Absinth .04 litre bottle $12.89

[image: image4.wmf] A083 Staroplzenecky Absinth .2 litre bottle $27.99

[image: image5.wmf] A084 Staroplzenecky Absinth .5 litre bottle $58.00
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In 1915, France banned Absinthe and any wormwood containing products. The US had preceeeded France in banning the Green Fairy by 3 years; a short while after Switzerland made Absinthe illegal. To this day, the ban on production and sale of Absinthe holds in the US.

No discussion of Absinthe's history can be complete without discussing the most famous Absinthe drink in the world, Pernod. Considered the cream of the crop, the original Pernod Absinthe brand was sought after by connoisseurs of the drink the world over. However, following the ban of Absinthe in France, production of the popular Pernod brand was stopped. Pernod would resurface in France later in the century but without wormwood in it. Modern day Pernod drinks are not Absinthe, instead being a pastis with a strong anis flavour without the wormwood content. 

Absinthe in the Modern World

While many countries banned Absinthe, others never did. In Canada, Spain and the Czech Republic, the Green Fairy remained legal. These countries were among the few that resisted the tide of prohibition and many of the traditional absinthe recipes would eventually make their way there. 

Popularity of Absinthe really began to take off in the 1990's when the Czech Republic was opened to tourism. The Green Fairy was still a popular drink in the Czech Republic and many tourists would have their first experience with the drink on their visits to this country.

By the mid-90's, Absinthe had become a regular fixture in many bars in the UK. Absinthe's slow journey back into popular culture was nearly complete. Movies like the Moulin Rouge and From Hell would solidify absinthe place in history in the 19th century. More recent college comedies like Euro Trip would showcase the Green Fairy's emerging popularity among college students. It would be these and other popular mainstream movies that would move knowledge of the drink into the mainstream.

Today, Absinthe has gained many modern day admirers. Among the most famous modern absinthe admirers are Johnny Depp, Marilyn Manson and Eminem.
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 Service: 800.551.6656
Orders: 800.597.4489
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Same Day Florist Flower Delivery 

	
















	Birthday | Get Well | Sympathy | Funeral | Newborn | Thanks | Love | Anniversary
Flowers | Roses | Gift Baskets | Chocolate | Bears | Plants | Fruit | Balloons

	



These Flowers and Gifts are Available Nationwide: 
















Send Flowers $29.99 & Up | Gifts $29.99 & Up | International | Search 




	[image: image26.png]




	[image: image27.png]




	As a Sunset wine club member, each month you'll go on an exploration of food and wines of the West led by Sunset Magazine Editors and our board of wine experts. You'll enjoy wines from regions throughout the West, including Washington, Oregon, California, Colorado—even New Mexico. Our mission is to choose wines for how well they go with food as well as for their high quality and great value. With each shipment you'll get recipes and menus straight from the Sunset test kitchen, all created specifically to match the wines you receive. Join today to experience everything we have to offer. 
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	· Two bottles of premium wine each month. Chosen by Sunset editors and delivered right to your door. 

· Recipes, matched specifically with each wine by a team of editors in our test kitchen, picked from a wide range of dishes we've tested. 

· A complete menu with each recipe for a family meal or casual party. 

· Tasting notes about the wines plus information about the varieties, vineyards, and wineries. Expand your knowledge of winemaking in the West as you enjoy the wines at home. 

· A quarterly newsletter full of great deals and travel information. Plus tips on buying, storing, tasting, and serving wine. 

· Invitations to join Sunset editors and Western winemakers at tasting events. 

· Access to our members-only website where you can re-order your favorite club wines with up to a 50% discount. Find additional recipes, travel information, and other great deals as well. 

And because we value your participation in our wine club, your satisfaction is completely guaranteed. There is no long-term obligation and you may cancel your membership at any time. To join, click the button below or call 1-877-499-4637. 

Become a member now for only $34.95 a month. 
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	Wine has been a vital part of life in the West since the 17th century, when Spanish missionaries began planting grapes in the Southwest in the great Mediterranean tradition. That spirit of adventure and willingness to experiment has turned this part of the country into one of the most significant wine-producing areas of the world. 

And food -- raised or grown right here -- has always reflected our unique, multi-cultural heritage. Take the fact that most of the country's produce comes from the West and mix in our independent, open-minded, sky's-the-limit attitude, and it's no wonder that so many of the most popular food trends have started here. 

Sunset Magazine was introduced into this diverse region more than 100 years ago. Initially conceived by the Southern Pacific Railroad to inspire easterners to venture West, the magazine developed into a showcase of the region's best qualities. Today, nearly four million people rely on Sunset's tested, practical advice every month, as their convenient guide to getting the very most out of the Western lifestyle. 

The Sunset Wine Club takes the publication's mission one-step further. Our goal is to scout out exciting wines of the West, from Washington to California to New Mexico. But the focus is definitely not on collecting labels or dropping names, it's about popping the cork on a great bottle of wine, sipping it with good food, and creating memorable times at home with family and friends. 

Because our wines are chosen based not only on their quality and value, but also on their compatibility with good food, our selection panel includes noted experts in both: Sara Schneider, Sunset's senior food and wine editor, Karen MacNeil, author of The Wine Bible and director of the professional wine studies program at the Culinary Institute of America in Napa Valley, and Elaine Marshall, Certified Wine Professional of the Culinary Institute of America and former wine retailer. In addition, we invite regional chefs to participate in our selection process. 

It is this carefully coordinated pairing of wine and food that really sets the Sunset Wine Club apart. Our wine and food editors team up in the kitchen testing and tasting recipes for each of the wines. These dishes reflect Sunset's inventive but simple style of cooking, using the bounty of fresh foods available here in the West. 

Furthering the members' total experience with wine and food is the club's quarterly newsletter. With contributions from the entire Sunset editorial staff, it provides helpful tips on picking and storing wine, finding bargains and entertaining without fuss, as well as insider information on traveling in the wine country. 

Ultimately, membership in the Sunset Wine Club is all about celebrating—in a new way—that wonderfully Western sense of discovery and pride, hospitality and friendship, that we all share. We welcome all comments, questions, and suggestions. 

— Sunset Editors 


The effortless way to enjoy great wine... easy, convenient and hassle-free. If you don't have time to track down the best deals for yourself, let us do the hard work for you. 

Many thousands of your fellow customers already buy wine through the 4 Seasons service, enjoying the unique combination of wine quality and convenience. Enjoy the same benefits with this exciting 15-bottle introductory offer ... and SAVE £50. With no commitment to further purchases the flexibility of 4 Seasons provides the solution to all your wine requirements. Read more about the wines ...

Available in red or white mix too - same great price of £39.99. Click here to read more about 4 Seasons ...
	Wine Cellar Kits


	

	Standard Kits
Display Kits 
Diamond Bin Kits 
Baker Style Kits
Corner Kits
Magnum Kits
Case Kits
Waterfall Kits 
Double Deep
Tasting Tables 
Aisle Racks 
Wine Glass Racks
Molding Kits
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	Wood Racks 
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	Metal Racks
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	Commercial
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	Cooling Units 
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	Cellar Doors 
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	Wine Fridges
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	Accessories
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