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Effective Website Marketing:

Introduction to Search Engine Optimization

Produced Pradeep SV.

When, Why, and How to Market

Some of the benefits of successfully marketing your non-profit website include increased recognition, access to a wider audience, and cheaper information distribution. A good website launched along with an intelligent marketing campaign generates the potential for member and volunteer recruitment, increased donations, and the automation of processes like event signups, membership and donor management, and interactive discussions. Getting your target audience to your website can make the activities of the organization more efficient and effective.  Although apparent benefits can accrue from marketing your site, most non-profit organizations choose not to actively invest in website marketing. The reasons for this most often have to do with lack of knowledge and lack of funds. Do not assume, however, that marketing your site necessarily requires throwing large amounts of money at it or having expertise that cannot be found or gained for a minimal cost. Another reason for choosing not to invest in website marketing may be that you feel your site is not sufficiently developed and is not ready for widespread exposure. Every type of site, though, from the most basic “brochureware” site to a powerful interactive online community, has an optimal target audience it attempts to reach.  For example, you may be maximizing the return on your IIS (Internet Information Systems) budget, by shifting the allocation of funds from development projects that are marginally useful to awareness and marketing projects that will make your existing IIS truly work for the organization.  Although it may not be ideal, a website does not necessarily have to appear attractive to be useful. Even in these days of widespread broadband usage, most Internet users place more importance on function than form.

However, we are assuming that if you are planning on marketing your site, you have something online that is useful for people to experience, that accurately reflects your organization.

Basics of Website Marketing

One of the reasons cited above for not marketing a site is lack of expertise. Assuming that it is

useful, professional looking, and well-functioning, there are a few “critical” basic steps that are

simple, cost-effective marketing, and often result in a high return-on-investment. These should

always be the first on your list to consider, as they lay the groundwork for future, more extensive

marketing campaigns.

The first stride you should take is to make people within your organization actively aware of your

website. For instance, your board and staff should not simply know the site exists and where it

can be found, but they should also know what types of information it contains and which functions

it performs. If your receptionist receives a call asking for specific information, after providing the

information, the receptionist should direct the caller to the website for future reference.

Once you have equipped your "insiders" with critical information on the functional purposes of

your website, you should focus your attention on the people and parties with whom you do

business. The best and cheapest way to do this is to include your site's homepage URL on all

your marketing collateral (brochures, newsletters, business cards, letterhead, announcements,

mailings, etc.). You should also refer to areas of your site when appropriate for specific

circumstances. For example, if you are sending out a mailing announcing an upcoming event,

and are able to take event automatic registrations online, you should include the URL of the

registration web page on the invitation.

Search Engines and Search Engine Optimization (SEO)

Once you have accomplished the first two basic steps above, you should then focus your efforts

on initiatives that will provide you with the highest possible return on your marketing investment.

Since it is not uncommon for a non-profit organization to see over 80 percent of its web traffic

come from search engines, it is usually wise to list your site in a comprehensive array of search

engines and directories, and to take active steps in ensuring that the site is found by its target

audience.

The practice of maximizing your site’s exposure to its target audience in search engines is called

Search Engine Optimization (abbreviated “SEO”). SEO often serves as cost-effective way to

reach your target audience, and a well-executed SEO procedure is almost always a cheaper and

more effective alternative to banner advertising and most offline marketing campaigns. In

addition, it is relatively simple to measure your return on investment from Search Engine

Optimization.

The goals of SEO are to twofold:

1. Maximize the quantity of traffic to a web site

2. Maximize the quality of traffic to the site.

Traffic quantity is defined as the absolute number of visitors that browse your site. Traffic quality

is defined as the number of visitors to your site that comprise your ideal target audience.

SEO Overview

"Search Engine Optimization" involves employing techniques and strategies to 1) identify how

your target audience is using the web's major commercial search engines (Google, Yahoo!,

AltaVista, etc.), and 2) position your site to rank highly in the search results of your target

audience's searches. By optimizing your site's position within the search engines' search results,

you are maximizing both the quality and quantity of traffic and exposing your site to a large

number of web users who will actually find your site useful.

SEO Keyword Research

Optimizing your site for search engines should begin with a research phase, the purpose of which

is to identify who your target audience is and how they use the search engines. In other words,

you should strive to discover which search keywords and keyword phrases are most frequently

used as search terms by your target audience. Beginning this step is simple—you can simply

generate a list of words and phrases that you feel are relevant to your organization and its

website components. However, it is vital to focus on the words that actually represent the

searching behavior of your target audience. Guessing the exact language that searchers will

commonly use from a sea of synonyms and related terms can be difficult.

There are essentially two ways to perform your keyword research:

1. Make educated guesses

2. Use a purchased database

While subscriptions to searching habits databases can be expensive and difficult to obtain, they

do exist. In fact, e-guana maintains a database that contains the searching habits of

approximately 2 million web users, which is updated monthly. As any good searching habits

database, this is a statistically random sample that represents an accurate "slice" of the greater

universe of web users. The database may reveal, for example, that the search term "donations"

was searched for five times as many times than the related term "fundraising.” Therefore, depending on the relevancy of the term, you may wish to optimize your site for the more popular

term "donations". After defining the top keywords according to relevancy and popularity, you can

then begin to optimize your site’s critical pages to rank highly in the major search engines,

sending you more and better traffic.

Installing Metatags

A metatag is part of an HTML file that contains descriptive information used by most search

engines to catalog that page. All of your site's pages that you want to make available in search

engines should include metatags. The generic format of a metatag takes the following form:

<meta name="type of content this tag contains" content="list attributes here">

The various types of metatags include title, keywords, description, author, and robots. In practice,

metatags are a succinct way of conveying information about a web page to the search engine. It

is a common mistake, though, to expect that simply placing metatags in your pages will earn your

site high search engine listings. Although metatags are considered in the ranking processes of

nearly every search engine, they are only a single component to search engines’ very complex

formulas used to rank the relevance of your site's pages.

Basic Optimization

Each search engine uses proprietary algorithms, or mathematical formulas, to rank its search

results. A quality SEO procedure requires that the people performing it are up-to-date on the

latest searching methods used by engines, as these methods are continuously changing. There

are resources available online that can assist you in making sense of the major search engines'

complex algorithms. While some of this information is free, you are usually required to purchase

the most comprehensive and up-to-date information. Some of the things to look for include:

· Keyword density - Keyword density is defined as the frequency of keywords relative to

the text of the overall web page.

· Keyword placement – Refers to where in your page the keywords are placed, and is an

important factor in the relevancy rankings of most search engines. Generally, the HTML

“Title” tag is the most important, followed by keywords positioned at the beginning of the

body text, followed by the rest of the body text. In addition to these areas, keywords are

important in image 'ALT' tags, link tags, file names, and domain names.

Stop keywords - These are keywords and phrases that have become so common on the

Internet that search engines tend to ignore them when they are used. Some examples of

stop keywords include 'homepage', 'web', 'webpage', and 'sex'. Your page should contain

as few of these words as possible.

URL Length - Yahoo!, for example, will not list any pages that contain a URL longer than

54 characters.

Link popularity - Search engines, like Google, are starting to rank their search results

according to the number and relevancy of outside web pages that link to areas on your

site. For instance, if your website deals with education and you have convinced a

thousand other education related sites to link to yours, you will likely score well here.

Building up relevancy in this category takes time and perseverance, as well as good

relationships with relevant websites in your industry.

Languages - Some search engines are available in multiple languages. If your target

audience is international, you may wish to consider using foreign words in your

optimization efforts.

ASCII, numerical, and alphabetical text order - Wherever possible, use a letter that

comes near the beginning of the alphabet as the first letter in the title of your site. Some

search engines (though the number is decreasing), rank results when all else is equal in
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