The Mass Media and Politics
Politically informed citizens are not born but made.  Whether they are informed is governed by:
1. Class
2. Education

3. Gender

4. Parental influence

5. Age/ lifecycle – Old people, young people are disinterested in politics

6. Generation – less trust in the system – disillusioned
7. Media use – Type of media, broadsheet/tabloid Tabloids impact on knowledge is minimal.  TV radio passive viewing
8. Country – Germany is the best informed, USA the worst.  People read more in Germany and the press is better.  57% USA got 0 or 1 out 5 pol qus. Germany 58% got 4 out of 5.
9. Interest in politics – see below
10. E-Media – Only those already interested in politics, use the internet to look at articles.

Interest in politics
	
	1986
	1989
	1990
	1991
	1994

	All adults
	29
	28
	29
	32
	32

	18-24
	21
	23
	19
	25
	15


In other words, over all interest has increased but young votes aren’t interested.
The Knowledge gap
Those with better education and social class can acquire knowledge faster than those with a poorer education + lower social class.
The More, the More
The Less, the Less

This occurs due as those who read more can selectively read, have more active minds/read faster, have an ideological framework to build around, and are more interested in the first place.
Impact of the mass media
Media adjust to their audience; the audience select their media.
There exists a difficulty in finding the effect of the media as apposed to the effect of family, work, education, gender etc.
Different people use different media/parts of media for different purposes, so it is difficult to make generalisations.
There are various complex psychological factors.  Such as selective distortion (just accepting/ reading what you want to hear), misunderstanding and refusal to believe articles.
Models of Media impact
Hypodermic:

· Direct media effect like and IV drug

· 1950s theory based on totalitarian propaganda; Hitler’s germany, Stalin’s USSR, Mao’s China.

· Can people really been brainwashed, research shows that it is extraordinarily difficult
Reinforcement Theory/ Minimal Effect Theory

· Reaction to the above, hypodermic, theory
· Emerged in the 1960/70s

· Media can’t create opinion, only reinforce them

· Consumer sovereignty – the buyer is autonomous in their thought

· Individual psychology, much as above
· Competing media messages

· Individuals protect their central belief system

However:

· There aren’t that many competing newspapers, free market oligarchy and in past Fleet Street bias to the conservatives.

· Politics not central to most people – so don’t necessarily have core values

· Amount of TV increased in 60s onwards

The media cannot tell people want to think, but can tell them want to think about.

Framing:
· Developed in the 1980s, 90s

· How the media presents a story (frames it) is crucial.  For example, homelessness, interviews just lead people to blame to homeless; MPs, stats etc give a different picture

· Igengar “is anyone responsible” – look up
Agenda setting

Some politicians and parties are better at certain things, you can link to politicians through the subjects they address.

Pro labour press focus on welfare issues
Conservative press focus on immigration, crime etc

Direct impact of the media but only a small area/group
News papers do have a direct effect but only on 2 or 3%, However British elections are normally won by very small margins, so this percentage is actually very important
Priming is similar, setting people up to concentrate on certain issues – so for Bush this would be foreign affairs not domestic.

Summary:
· Media effects are hard to show

· Hypodermic model almost certainly wrong

· Agenda setting effects are short term and slight

· Mass Media only one of many influences

· Media compete with many different messages
· Real evidence of small but significant effect

The Importance of TV in the UK
Total saturation – 98%  or more have a TV
Average 26hrs a week spent watching TV – heavy TV use
Most people watch TV news and get political news from the TV
TV – Older, low income, low education, low social economics status
TV News – Older, Higher income, Men, Newspaper readers, Radio news listeners

Concerns over TV
Meta medium – everyone has one / sets the pace for other media

Benefits of reading over TV: forces one to concentrate, reading makes you think in a logical and sequential way
The Form of TV works against it – Sound bite culture, political philosophy cannot be done on TV
Robinson talks of “video-malaise” this is more like “media-malaise”, swamped with information, don’t concentrate.  Falling into the news, people watch but don’t comprehend.  A background knowledge is needed, e.g. Palestine
Since the works of Robinson and Postman, many have followed this route:

· Negative media – all bad news

· Attack journalism – intense scrutiny of politicians

· Focus on superficial and trivial matters
· Incomprehension – new news, constant waves, yesterdays news isn’t important isn’t digested

· TV is passive

· TV works against social involvement generates a culture of fear

So what does TV have going for it, or not against it:

· UK TV news is fairly balanced
· Newspapers can be, and are often more, biased than TV

· TV news is trusted, maybe because of familiar person reading the news

· 50% of people watch TV news 7 days a week
· TV can be informative – Open university (political philosophy CAN be done on TV), newsnight etc
· TV news watchers don’t suffer from video-malaise, those who fall into it are (become) better informed.
Agenda Setting:

E. E. Schattschneider summed up the importance of this "agenda-setting" role of the media when in 1960 he wrote, "The definition of the alternatives is the supreme instrument of power."
1972 – Chapel Hill, north Carolina – McCombs and Shaw – 100 undecided voters interviewed, asked what issues they were most concerned about – almost perfect correlation with stories run by the press.
Do the public have an effect on the media though – is it a two way street.  Well people often complain that certain stories receive too much coverage.  For example many in America thought that the Clinton/Lewinsky scandal received too much coverage.
So it appears that the audience has little input, not that they mind – must people never write into their newspaper to make their voice heard.
In somewhere like America political candidates can spend unlimited amounts of money on their campaign.  They can advertise through the media, so while normally the editor or owner of a paper is the gate keeper in the election process the candidate with the most money can become the gatekeeper.
