
LET’S GET THE 

STARTED!
AP TYR

Cheesecake	 4.99
With topping 	 5.59

Gelato	 4.99

Tiramisu	 4.99

Cannolis	 4.99

Pumpkin Ice Cream Pie	 5.99

Fudge Brownie Ice Cream Mountain 	 6.99

DESSERTS

Chocolate 
Covered
Cheesecake

A

Contact Us For Pricing and Package Deals
1509 Route 9, Halfmoon, NY        518-952-7251

www.PastaAmore.com/Catering
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Black and White logo options
Black and white variations can be used 
as either standard or inversed.

 Logo and Usage

CATERING
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Logo
Our logo is at the heart of our brand. In 
understanding how to represent the logo 
you will effectively understand the brand 
mission and personality.

Since our ingredients come first, we have  
integrated the tomato to have the dual 
meaning as the heart of our brand. It 
translates well as a strong and recognizable 
branding mark that can also be used on 
other applications. The logo supports the 
brand’s emphasis on family and establishes 
a look representative of the company’s 
current consumers while understanding its 
future vision.

 Logo and Usage

Alternate logo for horizontal 
usage preferences.

Soda	 1.99

Flavored Lemonade (Strawberry, Raspberry, Blueberry)	 2.59

Flavored Iced Tea (Peach, Mango, Blueberry, Raspberry)	 2.59

Wine	 4.99

Beer on tap 	 4.99

DRINKS
8

Logo Color Options
The primary color palette consists  
of Marinara Red and Leafy Green. 

Marinara Red Leafy Green

 Logo and Usage

MENU

			
	

	

www.PastaAmore.com
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Pasta Amore Signature Specialties



A

Fried Calamari	 11.95

Fresh clams or black mussels steamed in a 
white wine garlic sauce or pomodoro sauce 	 12.95

Bruschetta Oven crisp bread with fresh 
diced tomato, basil, garlic & olive oil	 9.95

Mozzarella Fritters	 8.95

Side of Meatballs or Sweet Italian Sausage	 7.95

APPETIZER

VEAL Served with soup or salad and a side order of pasta
Veal Parmigiana Veal layered and baked with meat  
sauce and mozzarella cheese	 20.95

Veal Marsala Veal and mushroom sauteed in a 
marsala wine sauce	 20.95

Veal Italia Veal layered with eggplant and baked 
with bolognese and mozzarella cheese	 20.95

Veal Cacciatore Veal sauteed in a tomato, basil, 
marsala sauce, roasted peppers & portabello 
mushrooms	 20.95

CHICKEN Served with soup or salad and a side order of pasta
Chicken Marsala Chicken and mushroom sauteed 
in a marsala sauce	 18.95

Chicken Cacciatore Chicken sauteed with mushrooms, 
roasted peppers, in basil tomato	 18.95

Chicken Italia Chicken cutlet layered with eggplant 
and baked with bolognese & mozzarella cheese 	 18.95

Chicken Gondola Chicken wrapped in eggplant, stuffed  
with ricotta cheese, topped with marinara sauce	 18.95

Chicken Parmigiana Chicken cutlets layered with 
Bolognese sauce baked with Romano and mozzarella cheese	 18.95

ENTREES

BEEF Served with soup or salad and a side order of pasta
Steak Pizzaiola NY Sirloin steak topped with a fresh 
tomato & basil sauce	 23.95
 
Steak Original NY Sirloin with au jus, topped with choice of 
portabella mushrooms or sauteed onions 	 23.95
 
EGGPLANT PARMIGIANA Served with soup or salad
Pasta Amore’s Signature Eggplant layered with 
marinara sauce baked with romano and mozzarella cheeses	 17.95

SEAFOOD Served with soup or salad
Shrimp Scampi Jumbo shrimp sauteed in a fresh garlic 
wine sauce over linguini	 20.95
 
Fresh Clams Sauteed in white wine and garlic sauce 
over linguini	 20.95
 
Fresh Calamari Sauteed in fresh tomato, basil and white 
wine sauce over linguini	 20.95
 
Shrimp Fra DiAvolo Shrimp in a spicy fresh tomato, 
basil and white wine sauce over linguini	 20.95

Shrimp Parmesan Shrimp baked with a tomato basil 
marinara sauce and mozzarella cheese	 20.95
 
Shrimp Superiore Jumbo shrimp in a white wine, butter & 
garlic cream sauce over linguini	 20.95
 
Seafood Pescatora Haddock, shrimp, clams, mussels and 
calamari simmered in a white wine, basil herb pomodoro 
sauce served over linguini	 29.95

ENTREES

Shrimp Scampi

Pasta Fagioli

Fried Calamari Chicken Caesar Salad
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Dressings: House (Balsamic vinaigrette), Italian, Ranch and Blue Cheese
Caesar Salad Crisp romaine topped with seasoned 
croutons, sharp provolone and romano cheese, 
served with Caesar dressing	 8.95
Caesar  Salad with chicken	 11.95

Garden Salad Mixed field greens, black olives,  
cucumbers,tomatoes and carrots 	 8.75

Antipasto A fresh combination of crisp greens with 
fresh sliced Italian meats and provolone cheese	 13.95

Chicken Rustica Salad Chicken, romaine lettuce, 
artichoke hearts, asparagus, sun dried tomatoes, 
roasted peppers and fresh mozzarella, with 
homestyle ltalian dressing	 13.95

SALADS
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Hearty homemade soup made fresh daily
Chicken Fettuccini 	 4.95

Pasta Fagioli	 4.95

SOUP
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Chicken Parmesan

5

Logo
Our logo is at the heart of our brand. In 
understanding how to represent the logo 
you will effectively understand the brand 
mission and personality.

Since our ingredients come first, we have  
integrated the tomato to have the dual 
meaning as the heart of our brand. It 
translates well as a strong and recognizable 
branding mark that can also be used on 
other applications. The logo supports the 
brand’s emphasis on family and establishes 
a look representative of the company’s 
current consumers while understanding its 
future vision.

 Logo and Usage

Alternate logo for horizontal 
usage preferences.


