Creative Industries in Hong Kong
· In recent years, creative industries' (創意工業) contribution to sustaining the growth momentum of advanced economies is increasingly being recognised. Creative industries are a subset of knowledge-intensive industries that are particularly reliant on creativity and talent. In Hong Kong, they cover such major sectors as advertising, architecture, design, publishing, IT services, conventional and digital entertainment, and the arts.
· In terms of employment and value-added, IT services, publishing and advertising are three of the largest creative industries in Hong Kong. The vast majority of those in the IT services industry are engaged in software development and maintenance, while the advertising industry is a significant exporter of services. Hong Kong is a regional publishing centre, backed by a highly developed printing industry.

· A creative idea can be applied in many different creative industries. Similarly, a creative idea which works well in one industry can often be licensed to or further developed in other industries. It is therefore not surprising to find that several creative industries are closely inter-connected: in Hong Kong's case, cross-fertilization of creative ideas is common among the film, television, comics and game software industries.

· Our estimates suggest that creative industries as a whole account for 3.7% of Hong Kong's total employment, 3.1% of services exports and 2% of GDP. While these imply that Hong Kong's creative industries are smaller in relation to the overall economy than in the UK, Australia and New Zealand, Hong Kong is still widely regarded as a creative center in Asia. For example, our action films and Canto-pop have attained brand status in the region's entertainment markets. Similarly, Hong Kong's architecture, design and advertising businesses enjoy an edge over regional competitors in terms of creativity.

· Moreover, "creative" activities are not limited to the creative industries alone, as many other industries have in-house "creative" departments. For example, many Hong Kong product and fashion designers work for the manufacturers, bigger companies often have their own software development and customisation teams, and advertising and public relations functions are often performed in-house rather than being outsourced.

· From international experiences, measures to support the growth of creative industries in Hong Kong can be categorized under the banners of education and training, export promotion, access to finance, digital convergence, and creative culture.

· Creativity matters. It matters even more for advanced and high-cost economies such as Hong Kong in this globalized world economy. Creative industries, either as an economic force in themselves, or as providers of creative inputs to other economic activities, will play an ever increasing role in Hong Kong in years to come. 

Introduction 

The world is moving towards a globalized knowledge economy. All countries have to adapt to the new paradigm of creating wealth through knowledge, rather than or in addition to manual labour. In recent years, a subset of the knowledge-intensive industries that are particularly reliant on creativity and talent - creative industries - have received increasing attention in the advanced economies both in economic debates and policy considerations. The UK was the first, in 1997, to systematically promote the creative industries. Australia and New Zealand followed shortly afterwards.
Hong Kong is regarded as a creative center in Asia. For example, it has a robust film and music industry, with action aesthetic and Canto-pop having attained brand status in the region's entertainment markets. Similarly, Hong Kong's architecture, design and advertising businesses enjoy an edge over regional competitors in terms of creativity.
This paper attempts to outline the "creative industries" cluster in Hong Kong, assess their contribution to the Hong Kong economy, and document their current state of development.

What are Creative Industries?
Creative industries can be defined as "industries which have their origin in individual creativity, skill and talent and which have a potential for wealth and job creation through the generation and exploitation of intellectual property.1 Under this definition, major creative industries in Hong Kong include:
	· Advertising 

· Architecture 

· Art and antiques 

· Comics 

· Design 

· Designer fashion 

· Film 
	· Game software 

· Music 

· Performing arts 

· Publishing 

· Software and IT services 

· Television 


The Importance of Creative Industries in Hong Kong
An estimate of the contributions of creative industries to Hong Kong's employment, GDP and exports has been undertaken. Due to the scanty statistics available at the individual industry level in Hong Kong, the following observations drawn from the statistical analyses can only be partial and tentative.
Employment
Creative industries as a whole have provided over 90,000 jobs. The "IT-related services" sector is the largest, with 95% of the employees being engaged in software development and maintenance, followed by "publishing" and "advertising". The "radio & TV stations & studios" and "film" industries had a combined employment of almost 15,000.
Creative industries accounted for 3.7% of total employment in March 2002, and 4.5% of total services employment.
Over the past five years, total employment in creative industries grew by an average of 3.7% per year, which compared favourably with total employment growth of -0.8% per year during the same period. IT-related services employment grew by a strong 22.7% per year over the past five years.
Growing Hong Kong's Creative Industries
Based on relevant international experiences, the following is a quick list of what can be done to promote the growth of creative industries.
Education and training
This provides the long-term foundation for the development of creative industries. In addition to specific academic and training courses for creative industries, the education system should be structured to encourage creative thinking among all students.
Export promotion
Most companies in creative industries are small but export-oriented (or with a strong inclination towards exporting their services). Supporting measures, such as export promotion, to assist their export activities will be a boost to their growth.
Access to finance
Small companies in creative industries tend to be long on growth prospects but short on physical assets. This makes their access to finance relatively difficult compared to companies in more "tangible" industries.
Digital convergence
Many creative industries will benefit enormously from the digitization of their services. Policies which encourage digital convergence and wider adoption of digital technology can help the growth of creative industries.
Creative culture
From empirical evidence, creative industries thrive in cities/countries with a strong creative culture. Promoting a creative culture is not just an educational issue. A wider social policy issue is at play. The protection of intellectual property rights is essential in nurturing a creative culture.
