Packaging
Packaging includes the activities of designing and producing the container for a product.

There are four levels of packaging:

1. Primary packaging: i.e. that which comes into direct contact with the product.

2. Secondary packaging: i.e. that containing the primary packaging.

3. Display packaging: e.g. crates/boxes.

4. Shipping packaging: e.g. container. 

The Functions of Packaging
1. Packaging provides physical protection for the product. 
2. Another important function some packaging provides relates to pilfering.

3. Packaging also serves to protect the consumer. 
4. Product packaging also has a role in helping differentiate products where there are a large number of brands competing in the same market segment.

Impact of Product Packaging
There are several impacts if packaging:
1. Sales tasks

2. Consumer affluence

3. Company and brand image
4. Innovation opportunity
