Marketing Channel

Definition:

Marketing channels are sets of interdependent organizations involved in the process of making a product or services available for use or consumption.

Channel function

· They gather information 
· They develop and disseminate persuasive communications 
· Agreement on price and other terms 
· They place orders with manufacturers
· They acquire the funds 
· They assume risks connected 
· Successive storage and movement of physical products
· They provide for buyer’s payment 
· Actual transfer of ownership 
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Factors governing the choice of channel

A. Market factors:
1. Consumers:

a) Number
b) Location
c) Purchase pattern
2. Intermediaries:

3. Competitors:

B. Product factors:
I. Industrial/ consumer product:

II. Perishable nature:

III. Unit value:

IV. Technicality:

V. Newness and market acceptance:

VI. Style obsolescence:

VII. price stability:

