Scope of Livestock Economics
In an agricultural country the scope and utility of learning economics more precisely livestock economics can never be exaggerated. Among five basic necessicities of life i.e. food, shelter, clothing, education and health, livestock provides major items i.e. food, shelter and clothing. No only that, apart from food supply; livestock enhance industrial development through supply of livestock products in the form of raw materials, capital investment and entrepreneurship advancement.

Thus the subject deals with economic use of resources i.e. land, water, energy and power in the production processing and marketing of livestock produce. Because of widespread functions; the subject mater of livestock economics however, can divided into the following categories:

1. Land Economics

2. Production Economics

3. Agro-industrial Economics

4. Livestock Marketing and Prices

5. Cooperation and Organizations

6. Farm Management

7. Resource use

8. Environment Protection

9. Planning and Development

The object of studying livestock economics is to gain knowledge on various farm livestock products, economic use of resources and factor of production i.e. land, labour, capital and organization; and finally marketing of produced goods from the stand point of maximum benefit with minimum costs. Farmers and farm people are the focal points of consideration. A farmer, for example, needs to make choice of his farm enterprise and decide which farm to grow and how to use inputs and which method to follow in his farming business.

So basic knowledge on Livestock Economics, however, is very much helpful in designing farming pattern i.e. intensive, semi intensive. 

Reference: Economics and Agricultural Development – Bangladesh Perspective 

Author: M.S. Miah

Universal Publications, Dhaka, October 2001

pp. 11-12 (Partially helpful)

Social and Economic Characteristics of livestock product and by product
The special characteristics of livestock sector affect the supply and demand of livestock products in a manner. The special characteristics are:

1. Perishability of the product: Most livestock products are perishable in nature; but the period of their perishability varies a few hours to a few months. The supply of livestock products in irregular; the price of the products therefore fluctuates both during the year and from year to year. The extent of perishability of livestock products may be reduced by the processing function.

2. Seasonality of production: Livestock products are produced in a particular season; they cannot be produced throughout the year. In the peak season, prices fall.

3. Bulkiness of products: The characteristics of bulkiness of most livestock products make their transportation and storage difficult and expensive. This fact also restricts the location of production to somewhere near the place of consumption or processing. 

4. Variation in quality of products: There is a large variation in the quality of livestock products, which makes their grading and standardization somewhat difficult.

5. Irregular supply of livestock products: The supply of livestock is uncertain and irregular because of the dependence of livestock production on environment.

6. Small size of holding and scattered production: Livestock products are produced throughout the length and breadth of the country and most of the producers are of small size. This makes the estimation of supply difficult and creates problems in marketing.

7. Habit of consumption:

8. Religious restriction:
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