Marketing system: 

Marketing may be thought of as the connecting link-the bridge-between specialized producers and consumers. It both a physical distribution and an economic bridge designed to facilitate the movement and exchanged of commodities from the farm to the fork.

It is composed of alternative product flows (called marketing channels), a variety of firms (middlemen), and numerous business activities (referred to as marketing functions). The marketing system is also sometimes referred to as “marketing machinery” or “food distribution system”.

This system plays two important roles in the food industry: the role of physical distribution, which is concerned with the physical handling and transfer of foods as they move producers to consumers, and the role of adding value to farm commodities and facilities the exchange process between buyers and sellers. 

Marketing Channel: A producer or manufacturer has to take positive steps to bring his products to the notice of potential customers in order to arouse a desire for them and create demand for them. A channel of distribution refers to the route taken by the title of a particular product as it moves from the producer to the ultimate consumer or industrial user.

Marketing channels are the alternative routes of product flow from producers to consumers.

Middlemen: 

