Marketing functions:

From the above discussion it is clear that a list of marketing function shall consists of the following:

1. Buying (assembling)

2. Product planning and development

3. Standardization and grading

4. Product pricing

5. Storage

6. Transportation

7. Advertising and sales promotion

8. Market finance

9. Market risk bearing

10. Market information

The brief description of these marketing activities is given below:

1. Buying or assembling:

This function is largely one of exploring the sources of supply. Assembling of products and the activities associated with the purchase. This activity can either be the assembling of the raw products from the production centers or the assembling of finished products into the hands of other intermediary in order to meet the demands of the ultimate consumer or user.

2. Product planning and development:

This activity is concerned with an act of making out and supervising the search screening, development and consumer consideration of new products, the modification of established products and discontinuance of unprofitable ones. The products once sold will not cost for a life time, ultimate replacement is a vital point, therefore, product planning is ver essential function of marketing.

3. Standardization and grading:

Standardization is the process of establishing and maintaining of uniform measurements. These measurements may be of both quality and quantity. It is one of the activities which makes selling possible. It also simplifies the concentration process because it permits the grouping of similar commodities in early movement from the point of production. 

4. Product pricing:

Product pricing is one of the crucial decisions taking by the department of marketing. It plays deciding role in the product consumption and success of the concern/establishment.

5. Storage: 

The storage function is primarily concerned with making goods available at the desired time to the consumer. Proper and adequate facilities of storage are all the more essential in the physical distribution of goods.

6. Transportation:

Since market are away from production centers, as such, transportation is a necessary and important marketing function. It is concerned with making goods available at the proper place. Adequate performance of this activity requires the weighing of alternatives of routes and types of transportation for they might affect transportation costs. It also includes the activities involved in preparation for shipment. 

7. Advertising and sales promotion:

The main purpose of this activity is to inform the prospective consumers about the product, its quality and usage. It helps in product sales. However, this activity includes the decisions like selection of suitable and economical advertising media, advertising planning and programs, calculation of advertising cost etc.

8. Marketing finance: 

The finance function is the advancing of money to perform the marketing activities efficiently. Finance is required to keep sufficient stock in anticipation of demand and also to finance the marketing institutions working between point of production and point of consumption. The volume and quality of finance required by a business concern may vary from firm to firm depending on the number of factors, like type of products, nature of buyers, feasibility of market etc.

9. Market risk bearing:

Risks are involved almost at every in the marketing process. It is the accepting of the possibility of loss in the process of marketing of a product. These risks can be of two types-

i) Physical risk: Those which occur from destruction or deterioration of the product by tire, wind, cold, heat, accident or earthquakes.

ii) Market risk: Those which occur because of the changes in the value of a product as it is marketed.

10. Marketing information:

Both for the sound formulation of marketing policies and for the intelligent direction of marketing activities management needs marketing information. It is the job of collecting interpreting and disseminating the large variety of data which is necessary for the smooth operation of the marketing process. Efficient marketing can not work in an information vacuum.
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