Cooperative Marketing

Meaning of Cooperative Marketing

Cooperative marketing means the association of agricultural producers for marketing their products and the cooperation of final consumers in purchasing goods and services for their own use. A consumer’s cooperative is voluntary associations of ultimate consumer’s organize to fulfill some of their needs for goods and services.

Objectives of cooperatives
1. Lower marketing cost

2. Better marketing service

3. Improvement in quality of the products

4. Influencing supply and demand in the market

5. More accurate grading and classification

6. Extension of production credit

7. Purchase of farm supplies

8. Finally, education in both production and marketing methods which will lead to more specific farm operation
Advantages of livestock cooperative marketing in Bangladesh

1. improved products
2. improved grades

3. Higher prices

4. Orderly marketing and stabilization of prices

5. reduction of trade abuse

6. Economy in the cost of marketing
7. advantage of collective bargaining  power

8. Cheaper finance Lower cost of production
9. better selling method
