                          Business environment in Bangladesh

Bangladesh is in the process of transition from a predominantly agricultural economy to a modern economy. There have been significant shifts in the structure of the economy during the last two decades. The share of agriculture in Bangladesh's GDP has fallen from55 percent in 1970 to 33 percent in 1994-95. The private sector is envisaged to play an increasingly active role with public sector development programmes concentrating on basic infrastructure and human resource development. The government has recently implemented policy reforms to create a more open and competitive climate for both foreign and local investment.

Trust sector

· Agro-based industries

· Artificial flowers

· Computer Software and Information Technology

· Electronics

· Frozen food

· Cut flower

· Gift items

· Infra-structure

· Jute products

· Jewellery and Diamonds and Polishing

· Leather

· Oil and Gas

· Seri-culture and silk industry

· Stuffed toys

· Textiles industries and

·  Tourism 

Reserved Industrial Sectors 
· Arms and Ammunition and other defense equipment and machinery

· Production of Nuclear Energy

· Security printing (currency notes)

· Forest Plantation and Mechanized extraction within the bounds of reserved forests. 

                                   Govt. initiatives and Trade policies

Bangladesh, a founder member of WTO, has been pursuing policies and institutional reforms towards a free market economy in line with the prevailing world trend. To provide continuity and stability, the government has taken some initiatives and policies for the following sector: 
                                                       Export Sector

The Export Policy 1997-2002 has been designed to operate in the imperative and opportunity of the market economy with a view to maintaining growth of export and narrowing down the gap between import payment and export earning. 

General Government initiatives for Export

i. Recognition of leather industries exporting at least 80 per cent of their products as   100 per cent export-oriented industries to enjoy the benefits of such industries and 80% export oriented other industries will get financial incentives including bank loan as available to 100% export oriented industries with scale premises up to 20% of their local production in the local market on payment on payment of usual duties and taxes

ii. Banning the export of crust leather to increase value addition

iii. Giving facility of entrepot trade for export; 

iv. Enhancing the financial limit for dispatch of export samples abroad; 

v. Product and market development support under Export Promotion Fund (EPF); 

vi. Awarding national trophy for export performance; 

vii. Extending quasi-diplomatic and social privileges under CIP (Commercially Important Person) schemes; 

viii. Private Export Processing Zone (PEPZ) Act passed to allow establishment of Private EPZ by local and foreign investor’s 

ix. Reduced air freight for export of all crash programme items including fruits and vegetables and withdrawal of royalty from extending cargo service 

x. Deemed export facilities for use of local raw materials. 

xi. Recognizing agricultural farms of a minimum size of 5 acres as small and medium size agricultural industry to encourage production of vegetables, fresh flowers orchid etc. for export. 

xii. Increased import facilities for product development. 

                                                 Thrust Export Sectors 

The following sectors have been declared as thrust sectors in the current Export Policy: 

1. Leather and Leather Goods 

2. Readymade Garments 

3. Computer Software 

4. Agro-Processing Industry 

5. Commodities under the Crash Programme 

Toys luggage and fashion items, electronics, silk fabric, leather goods, Diamond cutting and polishing, jewellery, stationery goods, cut and artificial flower and orchids, gift items vegetables and engineering consultancy and services. 
Soft term credit will be provided for product development of these items in addition to marketing facilities etc. 
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