Branding
A brand is a name, term, sign, symbol, or design, or a combination of them, intended to identify the goods or services of one seller or group of sellers and to differentiate them from those of competitors.
Brand Name Decision

Manufacturers and service companies who brand their products must choose which brand names to use. Four strategies are available.

1. Individual names:

Such as city edible oil (Rupchanda, Natural oil).
2. Blanket family names:
This policy is followed by Radhuni, PRAN.
3. Separate family names for all products:
 This policy is followed by square (Meril for cosmetics and toiletries, Radhuni for consumer goods).
4. Company trade name combined with individual product names:

This policy is followed by PRAN (PRAN poder milk, PRAN juice).
Prerequisite of Choosing a Brand Name
Following qualities should be desirable for a brand name:

1. It should suggest something about the product benefits. Examples: Fair and Lovely
2. It should suggest product qualities such as action or color. Examples: Tiger, Shark.
3. It should be easy to pronounce, recognize, and remember. Examples: Tide, Lux (long name but effective- Love my carpet).

4. It should be distinctive. Examples: Kodak, Nokia.

5. It should not carry poor meanings in other countries and languages. Examples: Nova is a poor name for a car to be sold in Spanish-speaking countries; it means “doesn’t go”.
The Advantages and Disadvantages of Branding

Advantages:

Branding can help consumers in a number of ways.

1. Product characteristics

2. Shopping efficiency
3. Consumers’ attention
Disadvantages:

There are also potential disadvantages attached to branding.

1. Higher prices
2. Brand proliferation
