Post harvest handling – 
An area of increasing importance for marketing farm product
· Specific benefits:

· We can feed more people without bringing an additional land area under production

· Preventing loss is cheaper than producing more of the same quantity and quality

· If the crop produced can not be used due to the loss for improper post harvest handling, resources used to produce the crop are wasted

· Improved post harvest handling can reduce garbage disposal and pollution

Some simple and less technical post harvest handling:

· Harvesting – Physiological maturity

·              -  Commercial maturity

· Grading 

· Trimming

· Waxing

· Packaging

· Curing

· Others: refrigerated vans, cold storage, controlled temperature system

Chemical treatment for ripening, color adding, post harvest disease and pest control etc

Contract marketing
Contract marketing means making an agreement between farmers and buyer/traders by which the farmers go on production and agree to sell their produce at a price mutually decided beforehand.

· Merits from farmer’s point of view:

· The contract buyer often provides inputs and production services

· Buyers sometimes introduce new production technology

· Farmer’s risk in price fluctuation is often reduced 

· The buyer sometimes provides credit facilities and training to farmers

· Helps the producer to reduce marketing cost

· Demerits from farmer’s point of view:

· Farmers face risk of production failure

· Contracting firm may be unreliable or  exploitative by enjoying monopoly position

· Sometimes farmers face problems if the buyer fails to purchase the contracted quantity of production

· Farmers may sometimes face the problem of selling left over, late delivery, defective weighing, irregular payment, etc

· Merits from standpoint of contract buyers:

· Production is more reliable than open market

· More consistent quality product can be bought

· Risk of price hike/fluctuation is reduced

· The role of middlemen and the cost for the same can be avoided

· Demerits from standpoint of contract buyers:

· Farmers may divert inputs supplied on credit to other purposes

· Farmers may sell the product outside

· Social and cultural constraints may affect farmer’s ability to produce as per specification of the buyer
