Problems in Agricultural Marketing in Bangladesh
(Sing, p75 & Acharya, p212)
Problems of Farm Product Marketing in Bangladesh

1. Heavily village sales of agricultural commodity

· Farmers are indebted to village money lenders

· Transport bottleneck

· Small quantity of marketable surplus

· Perishability of the product

· Dislike city markets

· Information lacks

2. Post harvest immediate sales

· Inadequate storage facility

· Fear of loss

3. Wide price spread

4. Inadequate of institutional marketing infrastructure and lack of products organization

5. Existence of may middlemen

6. Inefficient transport facilities

7. Inadequate storage capacity

8. Multiplicity of market charges

9. Existence of malpractices

10. Lack of reliable and up-to-date market information

11. Absence of grading & standardization

Suggestion to Improve the Agricultural Marketing System in Bangladesh
1. Establishment a regulated market

2. Better transportation arrangements

3. Establishing standard weight and grading system

4. Provision of finance

5. Market inspection research and training

6. Cooperative marketing

7. Arrangement for market information

8. Provision of storage and warehousing facilities

Singh-90
