What is market? (Acharya, p7)
· The word market comes from the latin word “markatus” which means merchandise or trade or a place where business is conducted.
· Not to a place but to a commodity or commodities and buyer and sellers who are in direct competition with one another.

Components of a market (Acharya, p8)

a. The existence of a goods or commodity for transactions (Physical existence is however not necessary)

b. The existence of buyers and sellers

c. Business relationship or intercourse between buyers and sellers

d. Demarcation of area such as place, region, country or the whole world.

Concept of Marketing and Agril Marketing (Acharya, p1)
· Marketing connotes a series of activities involved in moving the goods from the point of production to the point of consumption.
· It includes all the activities involved in the creation of time, place, form and possession utilities.
· Agricultural marketing is the study of all the activities, agencies and policies involved in the procurement of farm inputs by the farmers and the movement of agricultural products from the farms to the consumers/ end users.

Different groups involved in marketing (Acharya, p3)
a. Producers

b. Consumers

c. Market middlemen and traders

d. Government

Is marketing productive? (Acharya, p7 and Kohls, p9-10)

a. Form utility

b. Time utility

c. Place utility

d. Possession utility
Difference in marketing of agricultural and manufactured goods (Acharya, p4-5)
a. Perishability of the product
b. Seasonality of production

c. Bulkiness of products

d. Variation in quality of products 

e. Irregular supply of agricultural products

f. Small size of holdings and scattered production

g. Nature of processing

Importance of agricultural marketing in the economic development (Acharya, p33-36)
a. Optimization of resource use

b. Increase in farm income 

c. Widening of markets

d. Growth of agro-based industries

e. Price signals

f. Adoption and spread of new technology

g. Employment generation

h. Better living

i. Creation of utility
