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According to American Marketing Association (AMA)

Marketing research is the systematic gathering, recording and analysis of data about problems relating to the marketing of goods and services

Types of Marketing Research (Gandhi-p133)

1. Quantitative research

· An attempt is made to observe or determine statistically the behavioural of different marketing components

2. Qualitative research

· Qualitative research attempts to determine as to why a person has behaved in the manner he /she has

Objective of Marketing Research (Mishra-vol.1, p-5)
1. Planning

2. Minimizing costs

3. Problem solving

4. Survival and growth

· asses competitive strength and policies

· estimates potential buying capacity and firm share of market

· provide suitable information for appropriate decision making

5. Asses the market

6. Introduction of new product

7. Market orientation

Characteristics of Good Marketing Research (Mishra-p8)
1. Application of scientific methods 

2. Cost and benefits

3. Use of models and data

4. Alternative courses of action

5. Use of specialists services

6. Precautions in marketing research
Steps Involved in Marketing Research
1. Define the problem and research objectives
2. Developing the research plan

a) Data sources

i. Primary sources of data

ii. Secondary sources of data

b) Research approaches

i. Observation
ii. Focus group

iii. Surveys and

· Telephone survey

· Mail survey

· Personal interview

iv. Experience
c) Research institution

i. Questionnaire

ii. Interview schedule

d) Sampling plan/design

i. Sampling unit

ii. Sample size

iii. Sampling procedure 

· Simple random sampling

· Stratified random sampling

· Cluster sampling etc

3. Data collection
4. Data processing

a) Editing

i. Field editing

ii. Office editing

b) Tabulation

c) Analysis

d) Interpretation

5. Presentation of the report/findings

Written forms, forms of chart, graphs or pictures, combined forms
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