Market Information 

Market information (Acharya, p140)

· Market information may be defined as a communication or reception of knowledge

· It includes all the facts, estimates, opinions and other information which affect the marketing of goods and services

Roles of Market Information (Acharya, p141)

1. Farmer-producer

· improving the decision making power

2. Middlemen

· to plan the purchase, storage and sale of goods

· to know the pulse of the market

· the temperature of market

· to project estimates and take decision

= to sell immediately or to stock

= sell into local or foreign market

= sell into original or process form

3. General economy

· need for a competitive market process

· contributes to the operational efficiency of the farm

· leads towards the competitive situation

4. Government

For agricultural policy relating to

· the regulation of markets 

· buffer stocking

· import-export and administered prices

Types of Market Information (Acharya, p142)
1. Market intelligence
· such facts as the prices that prevailed in the past

· what has happened in the past

2. Market news

· current information about prices, arrivals and changes in market conditions

Criteria for good market information
1. Complete and comprehensive

2. Accuracy

3. Relevance

4. Confidentiality

5. Trustworthiness

6. Equal and easy accessibility

7. Timeliness

Collection and Dissemination of Market Information
1. Collection of market information

2. Dissemination of market information

a) Personal contacts

b) Post and Telephones
c) Newspaper
d) Magazines
e) Government agencies reports

f) Radio and television

     3.  Interpretation of market information

Criticism of Market Information
1.  Farmer’s illiteracy and poor communication ability

2.  Markets report is frequently incomplete in many respects

3. Manipulation of information of market reports

4. Most of the information pertains to wholesale marketing

5. Most of the time the news reported is so late
