Market financing
Financing (Acharya, p147)
· The use of capital to meet the financial requirements of the agencies engaged in various marketing activities
· In the word of Pyle

“Money or credit is the lubricant that facilitates the marketing machine”

Classification of credit (Singh, p170)

1. Institutional source

· Public

· Private 

2. Non-institutional source

· mahajan

· money lender

· friends, relatives etc

Sources of Financing (Singh, p170)

1. Owned invested capital

2. Long-term borrowing on mortgage

3. Short term borrowing from banks

4. Credit from financial institution

5. Retained profit

6. Credit extended y share exchange

Factors Affecting Capital Requirements (Acharya, p148)
1. Nature and volume of business
2. Necessity of carrying large stocks

3. Continuing of business during various seasons

4. Time required between production and sale

5. Terms of payment for purchase and sale

6. Fluctuations in prices

7. Risk taking capacity

8. General conditions on the economy recession
