Philosophy of Marketing (Kotler, p17-26)
a. The production concept

· Primitive concept

· Important philosophy when

· DD>SS

· Economic production (Production cost high)

b. The product concept

· High quality

· High performance

· High feature

c. The selling/ sales concept
· Force selling

· Promotional MIX

· Unsought goods

· Non-profitable organization mainly use

d. The marketing concept

· Consumer first priority

· Zero defect concept

· Success depends on

· target market need

· realize wants

· more faster than other competitive

e. The societal marketing concept

· Seller satisfaction

· Buyer satisfaction

· Social welfare

Marketing system (kohls, p5)
· Marketing system may be defined as the connecting link-the bridge between producers and consumers. 

· It is both a physical distribution and economic bridge designed to facilitate the movement and exchange of commodities from the producers to consumers.

Components of marketing system (Kohls, p5)

a. Alternative products flows (called marketing channels)

b. Variety of farms (Middlemen)

c. Numerous business activities (referred to as marketing functions)

Commandments of scientific marketing (Acharya, p58)
a. Bring the produce for sale after cleaning

b. Sell different qualities of products separately
c. Sell the produce after grading

d. Keep abreast of market information

e. Carry bags of standard weights

f. Avoid immediate post harvest sales

g. Patronize cooperative marketing societies
h. Sell the produce in regulated markets

i. Minimize chemical residuals
