Grading & Standardization
Standardization

· The standardization is the determination of basic limits to classes of products 

· It means the determination of the standards to be established for different commodities

Grading

· The sorting of the unlike lots of the produce into different lots according to the quality specifications laid down

· Each lot has substantially the same characteristics in so far as quality is concerned

· Grading is sub-function of standardization

Basis of Standards (Singh, p144)
1. on the basis of quantity

2. on the basis of size

3. on the basis of quality

4. on the basis of colour

5. on the basis of sweetness

6. on the basis of moisture content

Criteria for grades and standards (Acharya, p81-82)
1. It should be important and easily recognizable from the consumer point of view

2. It should be accurately and uniformly measured and interpreted

3. The grade standard should be uniform at all levels of the marketing channel

4. The cost of operating the grading system must be reasonable

Importance/Advantage of grading (Acharya, p84)
1. Higher prices

2. Facilitate marketing

3. Market widening

4. Reduce marketing cost

5. Help consumers

6. Comparison

7. Market competition and pricing efficiency
