Cooperative Marketing
Cooperative Marketing (Singh-p97)
According to Reserve Bank of India,

Cooperative marketing is the system by which a group of farmers joint together on some or all the process incurred in bringing goods form the producer to consumer

Objectives of cooperative marketing (Singh-p97)
1. Lower marketing cost

2. To sell the products directly to the best market attract the best price

3. Improvement in the quality of the products

4. To give fair weight

5. To provide easy and cheap credit to the members

6. Cooperatives can better bargaining and get better terms form the organized traders

7. Purchase of farm supplies

8. More accurate grading and classification

9. To influence supply and demand in the market

Principles of Cooperative Society (Mannan-p207)

1. Voluntary or open membership

2. Democratic control

3. Distribution of surplus to members in proportion of their participation

4. Limited interest on capital 

5. Cash trading

6. Education 

7. Religious and political neutrality

Do You Suggest Cooperative Marketing for the Farmers of Bangladesh (Mannan-p224)
1. Improved products
2. improved grades

3. Higher prices

4. Price stabilization

5. Reduction of trade abuses

6. Economy in the cost of marketing

7. Advantage of collective bargaining power

8. Cheaper finance

9. Lower cost of production

10. Better selling methods
