ABSTRACT

The purpose of this thesis was to investigate the consumption level of fish and meat, to analyze the effect of several household characteristics on fish and meat and to study the buying behaviour towards these items and factors influencing these. The required primary data were collected from 75 households during March 2004 in Dhaka city through purposive sampling method. Monthly per capita consumption of different types of fish and meat increased and expenditure percentage decreased with the increase of monthly income. Relationship of monthly per capita consumption of different types of fish and meat with several household characteristics- income, percent of adult person and education- was analyzed using Multiple Regression Models. For fish consumption the effects of all several household characteristics were found, but for meat consumption income was found to be most important factor. In the study area, most of the fish and meat were found as a normal/luxury item. Fifty six percent households preferred to buy fish in early morning. For beef and goat meat 52% buyers did their shopping in early morning. But for broiler and other birds they preferred to buy in the late morning. The general law of demand was applicable in the study area that means when the price of fish or meat roses or fell, they reduced or increased the consumption of fish and meat. Freshness was found to be the most important factor for shopping fish (37%) and meat (48%). Fifty five percent households’ reduced the consumption of broiler due to the effect of bird flu. Illish (Hilsha illisha) was found to be highly preferable fish for both male and female consumers. Beef was preferable to male person, but for female broiler was highly preferable. Chicken was found to be most preferred item if the general price level is same for all items. 39% households’ considered the factor ‘protein content’ for buying fish and meat, although these are costly. Sixty eight percent households were not willing to pay higher amount of money for dressed, packaged and frozen fish and meat item; some 59% were interested in graded fish and meat products.   

