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Abstract

Tire sittclt.exar-nined thc ret]-lnls from Kataribhclg rice malkcting with tl,\e he]P of prirrrary data' Prim.lr\

dat. \\,cre collected from 30 farmers of two seleiied vil lagcs and 30 iniermcdiaries fron sadar lrpazil 'r tr i

DinajpLrr clistrict. Faria, Bepari, mii ler, Aratdir-cum-rvholesaler and rei:ri ler werc involved in K'ltaribh' 'rg

r i c e r l a r k e t i n g ' T h e t o t a ] m a r k e t i n g c o s t s o f K a t a r i b h o g t i c e i n c r - r r r e c ] b y F a r i a a r r d B c P a r i w c r e T k ' 3 5 3 ' ' 1
rncl Tk. 71(r.1 Pcr ton rvhilc the markeiing costs b1' the miller, n raid ' r-ctLm -rvholesa lcr and rctailef wcre
-l-k. 

983.6, Tf. !+0.t an.:t Tk. 331.9 per ton, respt'cti 'eir,. The marketirrg margin r'as tlte his6cst {.r .r i l l t:r

lolloued by Aratelar-cum-wholesale r, Bepari, retailcr and Faria Rcgardiig net margin' reiri ler receivr:t l iho

highest nei 'rargin (Tk.,159.1) f. l lon,ed b' mil ier (Tk.213.1). The Fari..t ob1.ri^et1 the l. lvest rret rn'rgi11

n'k.  1s1.6).
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