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MARKETING SYSTEM OF BORO PADDY IN GREATER IVfYT,IENSINGH

DISTRICT OF BANGLADESH

M. J. Alamr and M. S. palash:

ABSTRACT
The study was undertaken. to examine the marketing system of Boropaddy,/rice in Bangladesh. prrmary data were co ected from 14 farmers and14 market intermediaries from Njkla_ and Muktagacha Upazitas of Snerpu.and Mymensingh districts respectively during tti .o"tt'oijurr" zoog. anattempt was made to look.into the markei participants, the marketingchannel the marketing cost, the rnarketing margin aJthelJju""r,, ,nur".Faria, Bepari, Aratdar, miller, wholesa[r urri .utuit". 

-r.ie-rl- 
tnrrotved inpaddy/rice marketing and was formed a complex markeUnfihannet in the

*-or*ll:i:ll:1,T1::i.s -", "l.tu.Teo ro.paaay *u, rtl i.z, p", ao rg.I ne rorat marketlng costs incurred by Faria, Bepari, Aratdar, wholesaler aniretailer_was Tk. 9.05, Tk. 8.31 Tk.5:0, Tk. O.ZO ana Tk. l.S0 respectivety iorper 40 kg. Millers incurred the marketing cost of ft. 33.S5 foi per 40 kg forbuying 
,paddy and se ing rice. The average ;.k"tt;; tst for allrnrermeotanes (except the miller due to the nature of mark-ehng functionsperformed by them) was Tk. 7.15 for per aO u,. The totaiiu.i"i.g .or, _u,the highest for rniller (Tk.33.85). The -a.k'eting _u.li",i'-fun", A"puri,Aratdar, miller, wholesaler and retailer were n. fS.OO,'Tk. 15.00, Tk. 12.00,Tk, 122.00, Tk. 25.00 and Tk. 20.00 respectively. Th" ."1; ;;; rnvesrmentwas the highest for miller which is i2.02 percent and lo_".i-to. .q.utda.(2.07"/o). Price spread was Tk 70.72 for pr i0 kg. It was also-iound that theproducers' gross share and net share in retail piice was 77.24"/. and 76.1gokrespectively. Marketing probrems faced by the far-e^ anJ lr,ter eaia.i"swere also identified.
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