40’s Ads
· More clothes on models

· More direct approach

· Only words about the products

· No catchy phrases or logos

· No slogans

· Pictures have a free-hand drawn look

· Not many live models

· Paragraphs included in ads

· All models are smiling

· Ads consists more of facts about the products

· Cigarette ads are allowed

Current Ads
· 3D graphics are next to always included

· Everything is computerized

· Titles are bigger, paragraphs are barely visible

· Clever slogans are practically an obligation

· Less space is used

· Live models

· Mostly frowning or serious faces

· More skin showing to sell products

· Sex is advertised

· Jokes are often used

· Comparisons with other products of its kind

· Clothes is an option

· Flashy titles and logos 
