DOMINANT CULTURE PRIVILEGE

The dominant culture within the United States is Euro-American centered—white, generally male, heterosexual, usually Christian, and usually is the group in power. Look at the cultural composition of a Fortune 500 company's Board of Trustees, the House of Representatives or Senate, the Supreme Court, the State Legislature, local officials, among many other groups and institutions, and one sees that the racial, ethnic and gender makeup has changed little over the past 40 years. Furthermore, there are certain advantages or privileges that are conferred upon the dominant culture that other people, from other cultural backgrounds do not share and which serves to marginalize these 'outside' groups. These privileges are taken for granted and are rarely acknowledged within the scope of our everyday lives. Often termed 'white privilege', dominant culture privilege is defined by P. McIntosh as "an invisible package of unearned assets which [I can count on cashing in each day, but about which I . . . remain oblivious."

Below are some examples of is 'white privilege' or dominant culture privilege. This is far from an inclusive list, but serves to entice readers to think about their daily lives and instances of unacknowledged privilege.

I can turn on the television or open to the front page of the paper and see people of my race widely represented.

I can go shopping alone most of the time, pretty well assured that I will not be suspected of shoplifting.

When I am told about our national heritage, I am shown that people of my color made it what it is.

I can speak in public to a powerful group without putting my race on trial.

I am never asked to speak for all the people of my racial group.

I can be pretty sure that if I ask to talk to 'the person in charge," I will be facing a person of my race.

I can easily buy posters, post-cards, picture books, greeting cards, dolls, toys and children's magazines featuring people of my race.

I am not made acutely aware that my shape, bearing or body odor will be taken as a reflection on my race.

I may take a job with an affirmative action employer without having my co-workers on the job suspect that I got it because of my race or gender.

I can go into a music shop and count on finding the music of my race represented, into a supermarket and find the staple foods which fit with my cultural traditions, into a hairdresser's shop and find someone who can cut my hair.

I can place a photograph of my loved one on my desk without fearing odd looks or comments from coworkers.

SOME FACTS ABOUT STEREOTYPES

Stereotypes are generalized, usually negative images, beliefs or assumptions about an individual or group based on physical or behavioral differences when compared with the "dominant" group.

Everyone can be negatively stereotyped by others. Often, stereotypes pop into our thoughts automatically, and can influence our behavior and interaction with members of "targeted" groups.

Stereotypes are often internalized by members of the "targeted" groups (self-fulfilling prophecy).

When people don't fit the stereotype, we often think they are the exception to the stereotype, rather than questioning our basis for the stereotype.

SOME STRATEGIES FOR DEALING WITH STEREOTYPES

Acknowledge that you have stereotypical images about certain groups.

Listen for and recognize your own assumptions and stereotypes in your interactions with others. What is the basis for these, if any?

Educate. yourself about other groups.

Recognize that we are all individuals, and that no one person represents a group. Commonalties and differences cut across ethnic and racial boundaries.

Talk with people from different cultures. Get to know them as individuals, not as a stereotype.

