
Ask on ChatGpt.com 

 

Give me YouTube Marketing Plan  

 

With Funnel Stages Brand Awareness, Interest, Consideration, 

Conversion, Loyalty, Advocacy  

 

And With Keywords List, Video Title, Video Description And Topics  

Ans :- 

Certainly! Here's a comprehensive YouTube Marketing Plan aligned with the marketing 

funnel stages: Brand Awareness, Interest, Consideration, Conversion, Loyalty, and 

Advocacy. This plan includes: 

 Targeted Keywords for each stage 

 Suggested Video Titles 

 Optimized Video Descriptions 

 Content Topics 

 

� YouTube Marketing Funnel Plan with SEO Optimization 

 

� 1. Brand Awareness 

Objective: Introduce your brand to a broad audience. 

Targeted Keywords: 

 "What is [Your Industry/Product]?" 

 "Introduction to [Your Brand]" 

 "How [Your Industry] is Changing" 

 "Future of [Your Industry]" 

Suggested Video Titles: 

 "What is [Your Industry/Product]? | A Beginner's Guide" 

 "Introducing [Your Brand]: Revolutionizing [Your Industry]" 

 "How [Your Industry] is Changing in 2025" 

 "The Future of [Your Industry]: Trends to Watch" 



Optimized Video Description: 

"Discover the basics of [Your Industry/Product] and how [Your Brand] is leading the way in 

innovation. In this video, we explore the fundamentals and future trends shaping the industry. 

[Include relevant links and CTAs]" 

Content Topics: 

 Industry overviews 

 Company origin stories 

 Market trends and forecasts 

 

� 2. Interest 

Objective: Engage viewers and generate curiosity. 

Targeted Keywords: 

 "Benefits of [Your Product/Service]" 

 "How [Your Product] Solves [Problem]" 

 "Why Choose [Your Brand]?" 

Suggested Video Titles: 

 "5 Benefits of Using [Your Product]" 

 "How [Your Product] Solves [Specific Problem]" 

 "Why [Your Brand] is the Best Choice for [Specific Need]" 

Optimized Video Description: 

"Learn about the top benefits of using [Your Product] and how it can solve [Specific Problem]. 

This video delves into the features that set [Your Brand] apart from the competition. [Include 

relevant links and CTAs]" 

Content Topics: 

 Product demonstrations 

 Feature highlights 

 Customer testimonials 

 

� 3. Consideration 

Objective: Provide detailed information to help in decision-making. 



Targeted Keywords: 

 "[Your Product] vs. Competitor Comparison" 

 "In-depth Review of [Your Product]" 

 "Customer Success Stories with [Your Product]" 

Suggested Video Titles: 

 "[Your Product] vs. [Competitor]: Which is Better?" 

 "In-depth Review: [Your Product] Explained" 

 "Customer Success Stories: How [Your Product] Made a Difference" 

Optimized Video Description: 

"Compare [Your Product] with [Competitor] to see which offers better value. This detailed 

review covers features, pricing, and performance. Hear from customers who have experienced 

success with [Your Product]. [Include relevant links and CTAs]" 

Content Topics: 

 Product comparisons 

 Detailed reviews 

 Case studies 

 

� 4. Conversion 

Objective: Encourage viewers to take action. 

Targeted Keywords: 

 "Buy [Your Product] Now" 

 "Limited Time Offer on [Your Product]" 

 "Exclusive Discount on [Your Product]" 

Suggested Video Titles: 

 "Buy [Your Product] Now and Save 20%" 

 "Limited Time Offer: Get [Your Product] at a Discount" 

 "Exclusive Discount: [Your Product] for a Limited Time" 

Optimized Video Description: 

"Take advantage of our limited-time offer and get [Your Product] at a discounted price. Don't 

miss out on this exclusive deal. [Include relevant links and CTAs]" 

Content Topics: 



 Promotional offers 

 Limited-time discounts 

 Urgency-driven campaigns 

 

� 5. Loyalty 

Objective: Retain customers and encourage repeat business. 

Targeted Keywords: 

 "Advanced Tips for [Your Product]" 

 "Maximizing the Value of [Your Product]" 

 "Exclusive Content for [Your Brand] Customers" 

Suggested Video Titles: 

 "Advanced Tips for Getting the Most Out of [Your Product]" 

 "Maximize the Value of [Your Product] with These Tips" 

 "Exclusive Content for [Your Brand] Customers" 

Optimized Video Description: 

"Enhance your experience with [Your Product] by learning advanced tips and tricks. This video 

provides exclusive content to help you get the most value. [Include relevant links and CTAs]" 

Content Topics: 

 Advanced usage tutorials 

 Customer-exclusive content 

 Loyalty programs 

 

� 6. Advocacy 

Objective: Turn satisfied customers into brand advocates. 

Targeted Keywords: 

 "[Your Brand] Customer Stories" 

 "Share Your Experience with [Your Brand]" 

 "Why I Love [Your Brand]" 

Suggested Video Titles: 



 "[Your Brand] Customer Stories: Real Experiences" 

 "Share Your Experience with [Your Brand] and Win" 

 "Why I Love [Your Brand]: Customer Testimonials" 

Optimized Video Description: 

"Watch real customer stories and learn why they love [Your Brand]. Share your own experience 

and become part of our community. [Include relevant links and CTAs]" 

Content Topics: 

 Customer testimonials 

 User-generated content 

 Community-building initiatives 

 

� SEO Best Practices for YouTube (When you upload 

Video) 

 Video Titles: Include primary keywords within the first 60 characters. (chatgpt.com and 

VidiQ tool) 

 Video Descriptions: Incorporate primary and secondary keywords naturally, especially 

in the first 100 characters.  (chatgpt.com and VidiQ tool) 

 Tags: Use a mix of broad and specific keywords to enhance discoverability.(rapidtags.io) 

 Thumbnails: Create eye-catching thumbnails that align with the video's content. 

(Canva.com) 

 Engagement: Encourage viewers to like, comment, and subscribe to boost video ranking. 

( share to your facebook groups, insatgram bio) 

 


