
 

 

Digital marketing is the use of the internet, digital channels, and online 

technologies to promote products, services, or brands to potential 

customers. 

Instead of traditional methods like newspapers or TV ads, digital marketing happens on 

platforms people use every day—search engines, social media, websites, email, and mobile apps. 

For example, when you see an ad while scrolling Instagram, a sponsored result on Google, or a 

promotional email in your inbox, that’s all part of digital marketing. 

Some major areas of digital marketing include:- 

 search engine marketing (like ads on Google Ads), 

 social media marketing on platforms such as Meta Platforms, 

 content marketing (blogs, videos, reels),  

 email marketing, and  

 search engine optimization (SEO), which helps websites appear higher in search results. 

The main goal is simple: reach the right people at the right time online, and encourage them to 

take action—like buying something, signing up, or learning more about a brand. 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

Here’s a clear breakdown of types of digital marketing and how people earn from it. 

 

Types of Digital Marketing 

1) Search Engine Optimization (SEO) 

This is about improving a website so it appears higher on Google search results (without paying 

for ads). 

Example: A blog ranking when someone searches “best running shoes.” 

 

2) Search Engine Marketing (SEM / Paid Ads) 

This is paid advertising on search engines, mainly through platforms like Google Ads. 

You pay to show ads at the top of search results. 

 

3) Social Media Marketing 

Promoting products or services on platforms like Meta Platforms, Instagram, TikTok, etc. 

Includes posts, reels, ads, and influencer content. 

 

4) Content Marketing 

Creating useful content like blogs, YouTube videos, guides, or reels to attract and educate people 

instead of directly selling. 

 

5) Email Marketing 



Sending promotional or informational emails to people who have signed up (like newsletters, 

offers, updates). 

 

6) Affiliate Marketing 

Promoting other companies’ products and earning a commission when someone buys through 

your link. 

 

How People Earn from Digital Marketing 

1) Job Roles 

People work in companies as: 

 SEO specialist  

 Social media manager  

 Performance marketer (ads expert)  

 Content creator  

They earn a salary. 

 

2) Freelancing 

You can offer services to clients: 

 Running ads  

 Managing Instagram pages  

 Writing blogs  

 Building websites  

Clients pay per project or monthly. 

 

3) Affiliate Marketing Income 

You promote products (Amazon, apps, courses, etc.). 

If someone buys using your link → you earn commission. 



 

4) Influencer Marketing 

If you grow an audience on Instagram/YouTube, brands pay you to promote their products. 

 

5) Agency Business 

Some people build a digital marketing agency and manage marketing for multiple companies. 

 

Simple Example 

You run a fitness blog: 

 You get traffic from Google (SEO)  

 You show ads (Ad revenue)  

 You recommend products (affiliate links)  

 You promote on Instagram (social media marketing)  

All combined = multiple income streams. 

 


