
The Social Media Marketing Funnel is a model that describes how potential customers move 

from first hearing about your brand to becoming loyal advocates. It helps structure your 

marketing strategy by aligning content and messaging with each stage of the customer journey. 

Here’s what’s in the funnel — and what more can be included to make it powerful and complete: 

 

� Social Media Marketing Funnel: Stages + More You Can 

Add 

1. Awareness 

Goal: Get discovered by potential customers 

� Content: 

 Short videos, memes, viral content 

 Reels, TikToks, carousels 

 Paid ads (brand awareness campaigns) 

 Influencer shoutouts 

 Hashtag strategies 

� More to include: 

 Use social listening tools to track mentions 

 Use lookalike audiences for paid ads 

 SEO-optimized profiles and hashtags for discovery 

 

2. Interest / Engagement 

Goal: Build interest in your product/service 

� Content: 

 Behind-the-scenes content 

 Polls, quizzes, question stickers 

 Educational or value-driven posts 

 Stories and Lives 

 ―How-to‖ reels or short videos 

� More to include: 



 Track engagement rate per post (likes, shares, saves) 

 Use retargeting ads to re-engage viewers 

 Add lead magnets like freebies or downloadables 

 

3. Consideration 

Goal: Nurture trust and help users evaluate you 

� Content: 

 Testimonials, case studies 

 Product demos 

 FAQs, ―Why us?‖ videos 

 Story highlights showing results 

 Comparison posts (you vs. competitor) 

� More to include: 

 Use Instagram Highlights and YouTube playlists 

 Link to blogs or webinars 

 Chatbots or DMs for handling objections 

 

4. Conversion (Action) 

Goal: Drive purchase or signup 

� Content: 

 Limited-time offers 

 ―Swipe up‖ links, product tags 

 Free trial or discount code posts 

 Social proof: real customer results 

 Strong CTAs: ―Buy now‖, ―Sign up today‖ 

� More to include: 

 Use retargeting ads for cart abandoners 

 Offer social-only promos 

 Integrate with e-commerce (e.g., Instagram Shopping) 

 



5. Loyalty 

Goal: Keep your customers engaged 

� Content: 

 VIP-only content 

 Exclusive tips or sneak peeks 

 Personalized thank-you messages 

 Loyalty programs 

 User-generated content reposts 

� More to include: 

 Run private groups (e.g., Facebook/Telegram) 

 Create a rewards/referral system 

 Email + social integration for cross-nurturing 

 

6. Advocacy :- 

Goal: Turn customers into brand promoters 

� Content: 

 ―Tag us to be featured‖ campaigns 

 Affiliate or ambassador programs 

 Contests encouraging shares 

 Influencer collabs with existing fans 

� More to include: 

 Use social referral tracking tools 

 Highlight top fans or contributors 

 Run testimonial or review campaigns 

 

� Extra Tips to Improve Your Funnel: 

 Use analytics to measure drop-offs at each stage 

 Align your content calendar with funnel stages 

 Segment audiences (new vs. returning) 

 A/B test CTA styles, formats, and platforms 



 Create platform-specific funnel content (e.g., Instagram Reels vs. LinkedIn posts) 

 

 

 

Since your product is interior design, your social media marketing funnel should focus on visual appeal, 

credibility, and trust-building — because people make emotional and aesthetic decisions when 

choosing an interior designer. 

Here’s a tailored Social Media Marketing Funnel for interior design services, with examples and ideas 

for each stage: 

 

� Interior Design Social Media Funnel 

 

� 1. Awareness (Let people know you exist) 

� Goal: 

Reach people who are interested in home decor, renovation, or design. 

� What to Post: 

 Short before/after reels (these go viral easily) 
 Mood boards, color palettes, trending design tips 
 Reels or carousels with trending sounds 
 Inspirational quotes over beautiful designs 
 Paid ads targeted to local homeowners or businesses 
 Collaborations with architects, realtors, or furniture brands 

� Platforms: 

 Instagram Reels, Pinterest, Facebook Ads, TikTok, YouTube Shorts 

 

� 2. Interest / Engagement (Make them curious) 



� Goal: 

Get them interacting with your brand. 

� What to Post: 

 Polls: “Which style do you prefer? Minimalist or Rustic?” 
 Quizzes: “What’s your interior design style?” 
 Behind-the-scenes of a room transformation 
 Live Q&A: “Ask an Interior Designer Anything” 
 Showcase tools or software you use 

� Tips: 

 Use interactive features: Instagram Stories, Facebook polls 
 Use hashtags like #interiordesigninspo or #homemakeover 

 

� 3. Consideration (Build trust & show value) 

� Goal: 

Help them decide you're the right designer. 

� What to Post: 

 Client testimonials or video reviews 
 Portfolio highlights or 3D render-to-reality comparisons 
 Cost breakdown reels (e.g., "What ₹5 lakh gets you in a living room makeover") 
 Carousels like: "5 Mistakes People Make When Decorating Small Spaces" 
 “Why hire an interior designer” educational content 

� Tools: 

 Use Instagram Highlights: “Before/After”, “Client Love”, “Packages” 

 

� 4. Conversion (Get them to take action) 

� Goal: 

Get bookings, calls, or messages. 



� What to Post: 

 Limited-time offers (e.g., “10% off first consultation this week”) 
 Clear CTA posts: “DM us for a free consultation” 
 Client walkthroughs: “How we transformed this 2BHK” 
 Booking links in bio or via DMs 
 Paid ads with strong visuals + testimonials 

� Tech tip: 

 Use a scheduling tool like Calendly or Google Forms 
 Offer downloadable freebies (e.g., “Free 5-step home styling guide”) in exchange for email 

 

� 5. Loyalty (Keep them engaged after the project) 

� Goal: 

Stay top of mind and get repeat business. 

� What to Post: 

 Post-project follow-ups: “1 month later in this living room” 
 Tips for seasonal decor refreshes 
 Share client shoutouts and user-generated content 
 Run a “client spotlight” series 
 Invite them to a private WhatsApp/Facebook group for exclusive tips 

 

� 6. Advocacy (Turn them into brand ambassadors) 

� Goal: 

Get referrals and organic promotion. 

� What to Post: 

 Client referral program (“Refer a friend, get a ₹2,000 gift card”) 
 Feature user-submitted transformations 
 Encourage happy clients to review on Google/Instagram 
 Share client-generated stories and tag them 
 Run giveaways: “Tag 2 friends to win a free consultation” 

 



� Tools You Can Use: 

 Canva for content creation 
 Later or Buffer for scheduling posts 
 Instagram/Facebook Ads Manager for targeting local audiences 
 Linktree or Carrd to organize booking/contact links in bio 

 

� Bonus Funnel Tip: 

Pair this with email marketing. Example: 

 “Sign up for our 7-day home styling email series” 
 Use this to move users from social → email → booked project 

 

 

 

Here’s a 30-day Social Media Funnel Plan tailored for your interior design business, designed 

to move your audience from awareness → engagement → consideration → conversion → 

loyalty → advocacy. 

� Focus platforms: Instagram + Facebook (you can cross-post to Pinterest/LinkedIn if 

relevant). 

� Frequency: 1 post per day (mix of reels, carousels, and stories). 

 

� 30-Day Social Media Funnel Plan for Interior Design 

Day Funnel Stage Content Idea Format 

1 Awareness Before & After transformation of a room Reel 

2 Awareness ―Top 3 trending interior styles in 2025‖ Carousel 

3 Awareness 
Introduction: ―Meet your designer‖ – why you started this 

journey 
Photo + Caption 

4 Interest Poll: ―Which sofa do you prefer?‖ (Modern vs. Classic) Story 

5 Interest Time-lapse of project installation day Reel 

6 Interest Quick quiz: ―What’s your interior style?‖ Story 



Day Funnel Stage Content Idea Format 

7 Consideration Client testimonial with project photos Carousel 

8 Consideration Video: Walkthrough of a finished home Reel 

9 Consideration Post: ―5 mistakes people make in home decor‖ Carousel 

10 Conversion CTA: ―Book a free 20-minute design call this week‖ Photo + CTA 

11 Awareness Behind-the-scenes: sourcing materials or visiting site Story + Post 

12 Interest Reel: ―1-room makeover in 3 steps‖ Reel 

13 Consideration FAQ: ―Is interior design expensive?‖ Explain pricing Carousel 

14 Conversion 
Offer: ―10% off first-time client design fee (valid this 

week)‖ 
Image + CTA 

15 Loyalty Tip: ―How to style your living room every season‖ Carousel 

16 Advocacy Repost a client’s story tagging your business Story 

17 Awareness Trending reel audio with a visual home tour Reel 

18 Interest Ask: ―What’s your dream room?‖ (Comment below) Text Post 

19 Consideration Post: ―Our design process in 5 steps‖ Carousel 

20 Conversion Live session: ―Ask an Interior Designer‖ (Q&A) Instagram Live 

21 Loyalty Story: ―1 month later‖ revisit with a happy client Story + Photo 

22 Advocacy Post: ―Refer a friend and get a ₹2000 voucher‖ Post 

23 Awareness 
Carousel: ―Design styles decoded (Scandinavian, Boho, 

etc.)‖ 
Carousel 

24 Interest Fun: ―This or That?‖ (Lighting, furniture) Story 

25 Consideration 
Case Study: ―How we redesigned a small 2BHK under 

₹5L‖ 
Carousel 

26 Conversion Reel: ―From vision to reality – watch the client’s reaction‖ Reel 

27 Loyalty Tip: ―Simple DIY decor tricks for renters‖ Carousel 

28 Advocacy Highlight a client’s transformation story (with their quote) Post 

29 Interest Story: "Drop your questions for our next Q&A!" Story (Sticker) 

30 Conversion Post: ―Final 2 days – claim your free design consult‖ 
Post + 

Countdown 

 

� Posting Strategy: 

 Reels (5–6 per week): Focus on before/after, tips, transformations. 

 Carousels: Teach, inspire, or explain — build trust. 

 Stories: Show daily progress, run polls, share client reviews. 

 Lives (1–2/month): Build real-time connection. 



 

� CTA Ideas (Use throughout the funnel): 

 ―DM us to get a free consultation‖ 

 ―Save this for your next home project‖ 

 ―Tag someone who’d love this room‖ 

 ―Visit the link in bio to book a call‖ 

 ―Comment your favorite part of this design‖ 

 

� Optional Tools: 

 Canva: Create carousels, quote posts, and infographics 

 CapCut / InShot: For editing Reels 

 Meta Business Suite(business.facebook.com): For scheduling posts across Facebook & 

Instagram 

 


