Here’s a step-by-step guide to Answer Engine Optimization (AEO)
and Generative Engine Optimization (GEO) tailored for

promoting your computer classes in Mumbai:-

1 What Are AEO & GEO?

Term|| Stands for I Purpose

AEO Answer Engine Optimizing for direct answers in Al search (e.g., Google SGE,
Optimization Bing Copilot, Alexa, ChatGPT)

GEO Generative Engine Optimizing content for generative Al models that produce long-
Optimization form summaries or suggestions

| Step-by-Step Guide to AEO (Answer
Engine Optimization)

1 Step 1: Identify Intent-Based Questions

Use tools to find actual questions people ask:

Tools: AnswerThePublic, Google’s People Also Ask, ChatGPT, Semrush, AlsoAsked

Examples:

o “Which is the best computer course in Mumbai?”
o “How long does a Python class last?”
o “Are there weekend classes for IT training in Andheri?”

1 Your goal: Build a list of 20-30 real questions your audience asks.

1 Step 2: Create Clear, Direct Answers (Featured Snippet Style)

For each question:

Write a concise answer (40-60 words)
Include the main keyword naturally




e Avoid filler words or opinions
"1 Example:
Question: Which computer classes are best for beginners in Mumbai?
Answer: Beginners in Mumbai can start with basic computer courses like MS Office, Excel, and

internet fundamentals. Many institutes offer weekday and weekend batches. Look for options
near Andheri, Dadar, or Borivali with good reviews.

] Step 3: Use Proper On-Page Structure
e Use H2 or H3 headings for each question
(e.g., ## What is the best Python course in Mumbai?)

e Add abullet list or table for clarity if possible

1 Al engines love structured formatting.

1 Step 4: Add FAQ Schema Markup

e Use FAQ schema (JSON-LD)
o Helps Al recognize your content as authoritative and eligible for featured answers

[J] Tools:

e Merkle Schema Generator
e WordPress plugins: Rank Math, Yoast

1 Step 5: Add Questions in Voice-Friendly Tone
Al assistants (Alexa, Google Assistant, Siri) love:

« Short, conversational answers

o Natural language questions like:

o “Can I take classes on weekends?”
o “What is the cost of computer courses in Mumbai?”

1 Step 6: Optimize Your Google Business Profile (GBP)



e Add Q&A in GBP: Answer commonly asked questions directly
o Use keywords naturally in the answers

] Now Let’s Move to GEO (Generative Engine
Optimization)

GEO is about optimizing content so that Al models like ChatGPT, Gemini, and Bing Copilot
pull your site into summaries, suggestions, or multi-source answers.

[1 Step 1: Build Topical Authority
Google’s SGE and Gemini prefer experts over generalists.
1 Create pillar pages:

e Main Topic: "Computer Courses in Mumbai™
e Cluster Topics:

o “Best computer institutes in Mumbai”
“Python classes in Andheri”
“Microsoft Excel training near Dadar”
“Weekend courses for working professionals

O O O
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Each of these pages should link to and from the main pillar.

[1 Step 2: Use NLP/Entity Terms Naturally
Al understands entities better than keywords.
1 Use terms like:

o "Beginner-friendly coding classes"

« "MS Office certification™

e "ISO-certified IT institute"

e "Python OOP concepts”

Tools like Surfer SEO, Frase, or MarketMuse help you identify these terms from top-ranking
Al content.



[1 Step 3: Use Schema for Enhanced Comprehension
Add structured data:

LocalBusiness
Course

FAQ

Article

1 Makes your content machine-readable for generative Al models.

[1 Step 4: Include Author & Source Attribution
Al values trust.
1 Add:

o Author bios with credentials

o Cited sources (e.g., Wikipedia, gov.in sites)

e Testimonials from students (text or video)

Helps boost your trustworthiness in AI models’ content curation.

[1 Step 5: Create Al-Friendly Content Formats

Summaries: TL;DR or Executive Summary at the top

Lists: “5 Best Computer Courses for Working Professionals
Comparisons: “Online vs Offline IT Courses in Mumbai”
FAQs at the bottom
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1 Helps Al extract content cleanly for SGE-type overviews

[1 Step 6: Monitor Your Al Visibility

Track where your content is cited or shown in:



Bing Copilot

Perplexity

SGE (Search Generative Experience) in Google
Tools like Peec Al, BrightEdge, or RankRanger

1 Final Recap: AEO vs GEO Strategy Table

\ Step H AEO (Answer Engine) H GEO (Generative Engine) \
[Keyword Research |Q&A style questions [Topic + entity clustering |
Content Type | Direct answers (40-60 words)||Long-form, rich content |
ISchema Markup ~ |FAQPage |Course, LocalBusiness, Article |
[Format |H2 + Answer |Pillars, comparisons, summaries|
Voice Optimization|Conversational tone |Scannable chunks |
[Trust Signals |Google Q&A, reviews |Author bios, citations |

Tracking |Search Console, Bing |Peec All, BrightEdge |




