
 

Digital Marketing Strategies for Computer Training institute 

for Computer Courses:- 

 

7-Day Social Media Calendar for Computer Courses 

Day 1: Monday - Introduction to Computer Courses 

 Post: Share a visually appealing graphic or video showcasing the diverse range of 

computer courses offered. 

 Caption: "Looking to upskill your career? Discover the world of computer courses at 

[Your Institution]! From MS Office to Digital Marketing, we've got you covered. Explore 

our offerings today!" 

 Hashtags: #computercourses #skillsdevelopment #careergrowth #msoffice #tally 

#software #digitalmarketing 

Day 2: Tuesday - Spotlight on MS Office 

 Post: Share a short tutorial or tip on using a specific MS Office tool (e.g., Excel, 

PowerPoint, Word). 

 Caption: "Master the art of MS Office with our expert-led courses! Today, we're diving 

into [MS Office Tool]. Learn how to [Specific Skill] and boost your productivity." 

 Hashtags: #msoffice #excel #powerpoint #word #productivitytips #learntoearn 

Day 3: Wednesday - Tally for Business 

 Post: Create a comparison chart highlighting the benefits of using Tally for accounting 

and business management. 

 Caption: "Simplify your business operations with Tally! Our comprehensive courses will 

equip you with the skills to manage your finances efficiently. Learn more about Tally's 

features and benefits." 

 Hashtags: #tally #accounting #businessmanagement #finance #efficiency #smallbusiness 

Day 4: Thursday - Software Development Basics 

 Post: Share a brief introduction to software development concepts, including 

programming languages and coding. 

 Caption: "Interested in a career in software development? Our courses provide a solid 

foundation in programming languages and coding principles. Start your journey today!" 

 Hashtags: #softwaredevelopment #coding #programming #technology #careergoals 



Day 5: Friday - Digital Marketing Essentials 

 Post: Share a statistic or fact about the importance of digital marketing in today's world. 

 Caption: "Stay ahead of the curve with our digital marketing courses! Learn essential 

skills like SEO, social media marketing, and content creation to drive online success." 

 Hashtags: #digitalmarketing #seo #socialmedia #contentmarketing #onlinemarketing 

Day 6: Saturday - Student Testimonial 

 Post: Share a testimonial from a satisfied student who has completed one of your 

computer courses. 

 Caption: "Hear from our students! [Student Name] shares their experience and how our 

courses have helped them achieve their career goals. Read their testimonial here." 

 Hashtags: #studenttestimonial #successstory #careergoals #education #testimonial 

Day 7: Sunday - Call to Action 

 Post: Create a visually appealing image with a compelling offer or discount for your 

computer courses. 

 Caption: "Limited-time offer! Enroll in our computer courses and get [Discount or 

Offer]. Don't miss out on this opportunity to upskill and advance your career. Sign up 

now!" 

 Hashtags: #limitedtimeoffer #discount #specialoffer #computercourses #enrollment 

#careeradvancement 

 

 

 

 

 

 

 

 

 



 

7-Day YouTube Marketing Plan for Computer Courses 

Day 1: Introduction to Computer Courses 

 Keyword: computer courses, online learning, career development 

 Video Title: "Why Learn Computer Courses? Top Reasons to Upskill Your Career" 

 Video Description: A comprehensive overview of the benefits of learning computer 

courses, including increased job opportunities, higher earning potential, and improved 

problem-solving skills. 

 Video Tags: computer courses, online learning, career development, IT skills, upskilling, 

education, technology 

Day 2: MS Office Tutorial 

 Keyword: MS Office tutorial, Excel, PowerPoint, Word 

 Video Title: "Master MS Office in 30 Minutes: Beginner's Guide" 

 Video Description: A step-by-step tutorial covering the basics of MS Word, Excel, and 

PowerPoint, including formatting, creating presentations, and data analysis. 

 Video Tags: MS Office, tutorial, Excel, PowerPoint, Word, Microsoft, productivity, 

office software 

Day 3: Tally for Business 

 Keyword: Tally tutorial, accounting software, business management 

 Video Title: "Tally for Beginners: A Complete Guide" 

 Video Description: A detailed explanation of Tally's features and functionalities, 

including inventory management, accounting, and payroll processing. 

 Video Tags: Tally, accounting software, business management, bookkeeping, finance, 

tutorial 

Day 4: Software Development Basics 

 Keyword: software development, programming, coding 

 Video Title: "Learn to Code from Scratch: A Beginner's Guide" 

 Video Description: An introduction to software development concepts, programming 

languages (Python, Java, C++), and coding best practices. 

 Video Tags: software development, programming, coding, Python, Java, C++, 

developer, coding tutorial 

Day 5: Digital Marketing Essentials 

 Keyword: digital marketing, SEO, social media marketing 

 Video Title: "Digital Marketing 101: A Complete Guide for Beginners" 



 Video Description: A comprehensive overview of digital marketing strategies, including 

SEO, social media marketing, content marketing, and email marketing. 

 Video Tags: digital marketing, SEO, social media marketing, content marketing, email 

marketing, online marketing 

Day 6: Student Testimonial 

 Keyword: student testimonial, computer course success 

 Video Title: "How Computer Courses Changed My Life: Student Success Story" 

 Video Description: A testimonial from a satisfied student sharing their experience and 

how learning computer courses has benefited their career. 

 Video Tags: student testimonial, success story, computer courses, career development, 

education 

Day 7: Call to Action 

 Keyword: enroll now, computer course discount 

 Video Title: "Limited-Time Offer: Enroll in Our Computer Courses Today!" 

 Video Description: A promotional video highlighting the benefits of enrolling in your 

computer courses, including discounts or special offers. 

 Video Tags: computer courses, enrollment, discount, special offer, limited time, online 

learning 

 

 

 

 

 

 

 

 

 

 



 

7-Day SEO Plan for Computer Courses 

Day 1: Keyword Research and Analysis 

 Keywords: computer courses, online learning, IT training, upskilling, career 

development, MS Office, Tally, software development, digital marketing 

 Tools: Google Keyword Planner, SEMrush, Ahrefs 

Day 2: On-Page Optimization for Landing Page 

 Page Title: Best Computer Courses Online | [Your Institution] 

 Page Description: Discover top-rated computer courses at [Your Institution]. Learn MS 

Office, Tally, software development, digital marketing, and more. Upskill your career 

today! 

 Page Heading: Welcome to [Your Institution]: Your Gateway to Computer Education 

 Page Content: 
o Introduction to computer courses and their benefits 

o Detailed information about course offerings (MS Office, Tally, software 

development, digital marketing) 

o Course highlights, curriculum, and duration 

o Testimonials from satisfied students 

o Call to action (enroll now, contact us) 

Day 3: Optimize Blog Posts 

 Blog Post 1: The Ultimate Guide to Choosing the Right Computer Course 

 Blog Post 2: Top 5 Reasons Why You Should Learn MS Office 

 Blog Post 3: How to Master Tally for Business Success 

 Page Title: [Blog Post Title] | [Your Institution] 

 Page Description: [Brief summary of the blog post] 

 Page Heading: [Blog Post Title] 

 Page Content: 
o In-depth analysis of the topic 

o Tips, tricks, and best practices 

o Use relevant keywords throughout the content 

Day 4: Create High-Quality Content 

 Content: 
o Infographics comparing different computer courses 

o Case studies of successful students 

o Video tutorials demonstrating course skills 

o Interactive quizzes to assess knowledge 



Day 5: Build Backlinks 

 Strategies: 
o Guest posting on relevant websites 

o Outreach to industry influencers 

o Submitting your website to online directories 

o Creating shareable content 

Day 6: Monitor and Analyze Performance 

 Tools: Google Analytics, Google Search Console 

 Metrics: 
o Organic traffic 

o Keyword rankings 

o Page speed 

o Bounce rate 

Day 7: Optimize Based on Data 

 Actions: 
o Improve page speed 

o Optimize for mobile devices 

o Create more high-quality content 

o Target long-tail keywords 

Note: Consistent SEO efforts are key to achieving long-term success. Continuously monitor and 

adjust your strategy based on performance data. 

 


