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O YT 1: Instagram Marketing ER'IT%’?

o Instagram Marketing P giRyTST
. sﬂ%ﬂ@r components (Post, Reels, Ads, Stories)

(1 Y 2: Instagram Marketing Tﬂﬁ\“:lﬁ%?

e Business growth | H&IW
« Audience reach 3fR branding & Bq

[ T 3: Instagram Business Account ﬁm’?

o Account setup step-by-step
« Professional account &

[ YT 4: Profile Optimization

o Username, Bio Gﬁ? Profile Picture 9¢ AT
. Effective Bio fera= & examples

(1 HTY 5: Content Strategy

Educational Content
Entertaining Content
Promotional Content
Inspirational Content

(1 T 6: Reels Marketing Strategy
« Viral Reels §H & d_lob

e Hook, Audio 3R Editing tips
o Example reel scripts

(1 AT 7: Hashtag Strategy

o Hashtags Il %




« gl hashtags G| T'ﬁ
e Reach Ela'lef & rules

(1 AR 8: Engagement Strategy

« Audience interaction Y §¢TQ
e« Comments, DMs 3R Polls BT ITTANT

(1 T 9: Instagram Ads (Paid Marketing)
e AdsTTEAE

e Ads®H UPR

o Target audienceﬁ?ﬁ
O AT 10: Influencer Marketing

o Influencer collaboration EP:IT%

e Brand promotion H YD] ITINT

(1 T 11: Business Examples

e Clothing Brand Example
e Restaurant Example
e Online Coaching Example

(] HETY 12: Common Mistakes

« Growth H STde STa- aTell TTafaar
« T avoid HT I1fgT

(1 T 13: Success Tips & Conclusion

e Growth tips
o Final strategy summary




SYTMY 1: Instagram Marketing HIT %?

Instagram Marketing WW% Instagram WWWWW, ﬁ\_rlﬁﬂ msac a1
IfdT o1 yAe ST 3R ST fasst o ey sgr

3T & THY H e HifS$ar IR g9 1T engagement Instagram TR BIdT §, STT T8
digital marketing T dgd powerful tool &7 gl gl

Instagram marketing o a8 %‘

URe (Photos)
J (Reels)

TRy (Stories)
AZd AISTT (Live)

Ads (Paid Promotion)

1 MY 2: Instagram Marketing I S
82

3T & f&fored g & @RT Ugd Google a1, dfeth Instagram TR &< &4 & |

- HRUL:

agaaﬁﬂ@r audience ST &
FHEI A marketing

direct customer connection
brand trust EFIT‘IT%

sales increase a?ﬂ%




[ 3HTY 3: Instagram Business Account G x|
d4T18?
Step-by-step:

. Instagram ﬁqmﬁ

1
2. Signup aﬁ

3. Edit Profile f[GITQ

4. “Switch to Professional Account” ﬂef

5. Business categoryﬂif (Shop, Creator, Coach 3‘|T%)
6

. Email, phone GﬁT location \_rn%

(1 3{d Y[ account business-readyEP[Tqu%I

(] STHTY 4: Profile Optimization (dgd

ST)

3T profile BT 3TUHT “shop window” B |
33T profile ¥ elements:

Username: 3{THH G‘ﬁTWWﬁ’CﬁW

Bio: clear G'ﬁT attractive
Website link

o
o
o
e Profile picture: logo Ul professional photo

Example Bio:

Handmade Jewelry Store
Custom Designs Available
@ Delivery All India
 order Now




See Below example:-

Brand Name Niche Keywords

socialiconicagency -
Social Iconic - Social Media Marketing Agency Dubai & India

« Trust Factor

(378 posts 17.7K followers 21 following) —

-~ Social Proof

Social Media Agency
Top Social Media Marketing Agency Dubai AeIn \

20k+ Social Media Profiles Managed (4 Page Category
Instagram Growth Experts B T
Trusted... more

@ wa.me/message/ILH3MUUVKSUCB1 and 1 more

(@ socialiconicagency

=

Si)

SOCIAL ICONIC

Call To Action Bio With Keywords




1 3HTY 5: Content Strategy ('\‘Iﬁ

qgayuh)

Instagram UX success content UX depend X dl %I

Content%w:

1. Educational Content
o Tips
e Tricks

e How-to videos

"l Example: “5 ways to grow Instagram followers”

2. Entertaining Content

e Funny reels
e Trending audio

3. Promotional Content

e Product showcase
e Offers

'] Example: “Flat 30% OFF today only”

4. Inspirational Content

e Success stories
e Motivational quotes




(1 AT 6: Reels Marketing Strategy

Reels Instagram growth o1 BSEE| powerful BRI
Viral Reel 999114 & tips:

. WSWﬁhookg@f

e trending music use Eb_\\’

« short 3R clear video ST
e subtitles GRC\_Q'Gh@;

e ending HcTA %

Example Reel Script:

[ “T HIY Instagram UX grow T8l P 182"

1 > 3 mistakes A DT, ..»
[ “Follow for more tips”

[ HTY 7: Hashtag Strategy

Hashtags 3T reach EIE'I?[ %I
Types of hashtags:

e #smallbusiness

e #instagramtips

e #digitalmarketing

e #fashionindia

Rule:

1 5 relevant hashtags & 5 keywords use R




1 3HTY 8: Engagement Strategy

Instagram UX s post Al PSP 'Teﬁ?a'l
SRE1 PTH:

e comments DI reply ?{

o DMsH aId HY

e polls 3R questions@'ﬂﬁ
)

other accounts UX comment &%

11 39 algorithm 3T reach SEIAT B |

[ T 9: Instagram Ads (Paid Marketing)
AR HIY fast growth TTEd & ol ads ST B |

Types of Ads:

e Photo ads
e Video ads
e Storyads
e Reel ads

Example:

AR HIU shoes a?lﬁ%

1 Ad target: 18-35 age group
"1 Interest: fashion, shopping
1 Location: India




[ STY 10: Influencer Marketing

Influencer Marketing 9T %’?

Influencer Marketing Tdh ﬁ?ﬂ strategy %‘ forad 3y foesdt popular Instagram creator
(influencer) & SIRT 30 product T service &I promotion HATd g |

T influencer 3U-T audience & M 3TUdH product DI

e review W%
« Use BIP feETa %
o Yl recommend Hdl %

[ SO ST BT trust STed! ST § SRAITP  influencer TR HRIT Hd § |

Influencers & ST i) promotion foar San %‘I

Example:
U beauty influencer 3AadH product BT review STl FTGT %‘I
0 sﬂ@ trust 3R sales aﬁraa?r%

Influencer Marketing ﬁ HTH Bl %?

1. 319 U&h influencer P select W%
2. 39 AU product ﬂ\_:l?[%

3. 98 IT®T video/reel ST B

4. 3Tt audience & TTY share BT %
5. 3{TUT sales 3R followers ﬁlﬁ?f%




(1 T 11: Business Examples
1 Example 1: Clothing Brand

e Daily reels of new dresses
¢ Influencer collaboration
e Discount offers

[] Result: sales increase

] Example 2: Restaurant

e Foodreels
e customer reviews
e |ocation tags

[] Result: local customersﬁﬁﬁ%"

1 Example 3: Online Coaching

e Educational reels
o freetips
e webinar link in bio

1 Result: student enrollmentﬁﬁfcﬂ%

(1 3T 12: Common Mistakes

11 faFT strategy post AT
] irrelevant hashtags
1 low quality content

0 consistencyaﬁ
1 audience ignore -l




(1 T 13: Success Tips
v S 1-2 reels STal

v trending content follow P

v audience P! FITI%?[

v analytics o
v patience L

| frs (Conclusion)

Instagram Marketing Td> powerful skill % S

e brand ST IHA §
e income generate WW%
. businessﬁgrow WW%

Wﬂ%ﬁstrategy 3UATS ST o) Dig i BleT businessa’??Ta:rW%l




