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1.0 INTRODUCTION

1.1 PURPOSE STATEMENT 
The primary purpose of this market research is to test and to determine the market acceptance and the consumers’ attitude towards the company product and services. Besides, this research is also aimed to know the various consumers’ expectation towards an international restaurant regarding the services and products offered by the restaurant. 

The objectives of the market research can be summarized as follow:
· To know the acceptance of the market towards the company products

· To know the acceptance of the market towards the concept of the business

· To know the appropriate affordable price range for the various company product

· To know the most preferred side dishes to complement the noodles’ dishes

· To know the attitude of the consumers’ and their expectations towards international restaurant regarding the services and product offering
· To fulfill the customers’ demand better based on the information gathered
1.2 SCOPE OF STATEMENT

The overall scope of the market research is to gather information in three main areas: consumer’s preferences, their demographics, and their budget spending. Additionally, we would also like to extend our scope to know the customers’ expectation towards the services and products `offered by international restaurants. The outcome of the market research will be analyzed as a reference and guideline in our business plan. 
The target market of the company includes every category in the community that varies from youth to adult. Besides, we would also like to position or products mainly for the consumption of health conscious, value hunters individuals, and teenagers. This is mainly because; one of our missions is to establish a chain of noodles’ restaurant offering international dishes in the future. And, perhaps we would like to position our potential branches in campuses to further reach the target groups. 
1.3 SOURCES OF INFORMATION
1.3.1 QUESTIONNAIRES DISTRIBUTION
In order to collect the appropriate data for the market research, it is decided that the mean of collecting such information is by questionnaires distribution. The suggested sample size is 50 respondents. The respondent will be selected based on convenience sample method.

The venue for the data collection is in the major shopping centers mainly Suria, Kuala Lumpur City Center as the proposed location of the restaurant is at one of the level in the Suria, KLCC. Besides, we also utilized the nearest and easy sources of data – IIUM students. Not only there are among the potential KLCC goers, they are also the most accessible respondents for the market research. Finally, a total of 46 questionnaires could be distributed. 
2.0 Background!!!

Fauzana punyer part….

3.0 ANALYSIS OF DATA
Respondents were selected based on a convenience sample (by selecting the most accessible population members from whom to obtain information). And, for the purpose of this market research we had carried out the surveys both at the university and the various shopping centers.
3.1 Respondents’ demographics
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From the 46 respondents interviewed, 58.7% of it are female which comprised of 50% Malaysian and 8.7% Non-Malaysian. While, the percentage of the Non-Malaysian male accounted of 17.39% of the overall survey’s respondents. As for the age dispersion ratios, 72% of the respondents aged between 21 and 29, followed by those below 21. 

The findings also show that majority of the respondents that were selected earn below RM1000, although about 26% earn between RM1001-RM3000, and another 8.7% earning more than RM3000. Many of them (73.91%) are single. Indeed, the majority of the survey respondents are either student, or lower income earners. 
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· Income level

3.2 Consumer Preferences

	Concern about Nutrition:

	Yes
	38 (82.61%)

	No
	8   (17.39%)

	Prefer Nutrition over taste:

	Yes
	10 (21.74%)

	No
	28 (60.87%)

	Indifferent
	8   (17.39%)


Generally, many of the respondents are of the opinion that it is important to consume nutritious food (82.61%). However, majority also believes that the taste of the food play a more major role in inducing their interest of consuming and buying of the foods. This finding is presented in the table below that shows that only 21.74% of the respondents will make decision based on the nutrition contained in the food over taste.
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In addition, of the overall sample size, an amount of 80.43% of the respondents like to eat noodle with 65.22% prefer Asian menu while the other 34.78% prefer Western Menu. And of this various menus, 63.04% favor noodle dishes with hot and spicy taste followed by 26.09% creamy, 8.7% sour and 2.17% sweet. 

[image: image7.png]Taste Preferences

hot sweet sour creamy

Flavor/Taste





[image: image2.png]19.57

like noodle?

OYES]
oNo

043




 

[image: image3.png]Dishes prefer

@ Asian
dshes

[ Westen
dshes





[image: image8.wmf]Favorite Side Dishes

56.52

17.39

41.30

30.43

15.22

52.17

8.70

0.00

10.00

20.00

30.00

40.00

50.00

60.00

salads

wedges

fries

local

crunchy

bread stiks

soups

other

Favorite Side Dishes

With regards to consumer preferences towards the various side dishes offered, the majority of respondents are inclined to feel that salads should be the main side dish in complementing a noodle dish served to the customers. Besides salads, the respondents weighted soups, fries and the various local crunchy such as keropok and kerepek as among the top five favorite side dishes to complement their order.

3.3 Consumers’ Expectations

Additionally, a percentage of 54.35% of the respondents either had no idea or never visited any of the international restaurants in Malaysia that sells noodle’s cuisine. And in that percentage, majority of them (45.65%) are either interested or willing to try international restaurant that sells noodles in various world’s recipe. Hence, in total of 91.3% are interested in trying the various noodles’ cuisine offered by an international restaurant. 

Besides, the respondents also pointed out that international restaurants should ideally offer variety of cuisines with a major weight put on good taste and excellent services (include short waiting time, smiling faces of the staffs…) but at a reasonable price.  They would also appreciate if the restaurant provides a separate dining area for its non-smokers consumers from the smokers so as to provide higher satisfaction. 

Furthermore, most of the respondents would base their foods purchasing decisions on either the products price (58.7%), nutrition (39.13%), indifferent (21.74%) or the product’s brand (15.22%). At the same time, 52.17% of the respondents claimed that they would just select any of the set offered and dine in the restaurant most of the time. Hence, the restaurant should not only ensure a smooth running of the orders with a short waiting time but also to ensure that there will be enough and available seats for the customers to dine at.

3.4 Budget spending

Additionally, based on the percentage of consumers’ awareness of the availability of international noodle’s restaurants and their interest in it, perhaps there are ways to make the business’ concept more viable. Maybe one of it is by having the company’s marketing and sales force work hand in hand to increase the consumers awareness on its’ various offering through sponsors and active promotion. 

With regards to the price ranges that the consumers felt that they were able and willing to purchase a bowl of noodle, the findings suggested that it ranges between RM6 to RM10. Hence, in order to attract and retain customers the company must provide excellent services, with tasty noodles’ dishes at a reasonable price that falls between RM6 and RM10 per set (a bowl of noodle, side dishes and drinks). 
4.0 CONCLUSION

In general, we can conclude that majority of the respondents are Malaysian female aged between 21 to 29 years old. Most of them are single and have income below RM1000. Besides, only few of them have ever visited an international restaurant but more than half are interested to visit Noodles’ Puddle restaurant. As an overall conclusion, we divided it into three categories.

4.1 Consumer Preference
Majority of the respondents prefer Asian’s noodles compared to Western’s noodles.    The most preferable flavor is hot noodles. Moreover, the respondents also concern about the taste rather than the nutrition and they prefer any of the set offered in term of package order. Side dishes that give the highest rate are salads. Finally, most of the respondents were looked at the reasonable price in choosing certain products.

4.2 Budget Spending 
As a result in looking for the reasonable price, majority of the respondents ready to spend RM10 in order to have a bowl of noodle. That price is shown to be as the most affordable price that they are willing to pay. 

4.3 Consumer Expectation 
Majority of the respondents expected that Noodles’ Puddle could provide more variety of dishes with the reasonable price. Furthermore, they also expected that the service provided is excellent. Finally, a small number of respondents want to be served by pretty waiters and they also need separate areas between smokers and non-smokers.  

5.0 RECOMMENDATIONS

5.1 Consumer Preference
5.2 Budget Spending
5.3 Consumer Expectation
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