Social Media Marketing tips for Lead Generation:-

FACEBOOK

An obvious choice for most businesses, as one of the largest social media platforms in the world.
Creating a Facebook business page will help you connect with your existing contacts, and reach new
potential clients.

A Facebook Business page will give you:

e Brand awareness: Due to the global reach of Facebook and the sheer volume of its audience
you will gain exposure to a vast number of potential clients.

e Drive Traffic to your website: If you link all of your posts to your website, you will increase
online visitors.

e Generate business leads: Collecting ‘Likes’ is a great way to start building a marketing list. You
can create competitions, and promotions to collect email addresses to enhance your database.

e Customer service and feedback: You can use the messaging function to deal directly with your
customers. Reviews and comments can be a great way to gather customer feedback and
measure areas for improvement.

e Analysis: Use the data from your page’s ‘Facebook Insights’ to understand what content works
best for your business, and what is the most popular according to your audience.

INSTAGRAM

Instagram is an image sharing platform. Giving your audience the option of being able to picture your
products or services is a powerful tool. Many people use it for inspiration, so it’s a great sales tool and
you can also use it for gathering insights.

Businesses can promote their products and services, create a following for their brand, and of course
increase sales. Get started here.

e The Face of your Business. Take ownership of your enterprise, by showing them that you aren’t
a faceless organisation, and that you exist. Make your business relatable with live posts and
stories.

e Audience. On a daily basis, instagram has over 500 million users. That is a big, accessible
audience, by anyone’s standards, that you can use to your advantage.

e Presence. No matter what the size of your business, Instagram can offer you a presence. Make
sure you are scheduling at least one post a day as part of your strategy.



¢ Influencers. This is the term for online celebrities, who will promote a brand or a product. You
can partner with a well-known celebrity, and they can advertise your company or product to
their millions of followers, giving you greater outreach.

e Engage. People like to have a voice. The more “likes” “comments” and “shares” you get, on any
social media, the more visible you become. Use quality images, local hashtags and even partner
with other brands to create more awareness.

e Hashtags. Yes, Hashtags actually serve a purpose, if used correctly. They can help make your
business stand out from your competitors. They will help potential new customers find you.

e Make money. Instagram is constantly evolving. The latest program is called “shoppable posts”.
This allows businesses to add tags to the products in their photos with links that include a
product description, price and the option to “shop now,” which will lead the user direct to your
website.

¢ The Competition. Follow your competitors, see how they interact with their followers, and see
what they are promoting currently.

e Get Creative. Using Images allows you a great way to be creative. Inject personality into every
post with the use of video’s, colour and interaction.

TWITTER

With over 500 million Tweets being sent each day, it’s clear that Twitter is still a current and legitimate
social media platform. Twitter operates on a discovery mindset. This allows businesses and brands to
connect with a relevant and engaged audience.

Twitter can give you:

e Stay Current. Twitter operates in the moment. Allowing you access to what’s going on in your
industry, community, and around the world right now. See what is currently trending, by using
the Twitter Search function, to make sure that you stay relevant, and therefore present.

e Brand Awareness. Twitter allows you to communicate with your followers and attract new
followers. Twitter Ads can be used to generate greater impact.

e The customer feel-good factor. People tweet when they’re unhappy. People tweet when
they’re ecstatic. But there is not a lot that falls in between. Twitter has good customer service
features that allow you to respond quickly to people, which will strengthen those customer
relations.

e Connect & Influence. Twitter differs from other social media platforms; by allowing you to
interact with any users, even if you are not connected to them. This allows you to network with
influencers, and other key people to grow your following in your target market.



LINKEDIN

Originally designed as a platform for recruiters to headhunt desirable candidates. Now Linkedin is an
important professional networking site, essential for growing your business.

e Your Shop Window. Create a profile, this should highlight your professional story, your key
attributes, and your skills. You can use this to demonstrate your competitive advantage, and by
appearing credible, and authentic, it builds trust in you and your business.

e Your Brand. Linkedin also allows you to set up a page for your business. You can use this to
detail your culture, ethics and mission as a company, and drive traffic directly to your website.

e Engage and Connect. Now it’s time to build yourself a network. Connect with people from your
industry, people in your target market, and your direct competitors.

Your business WILL benefit from Linkedin, here’s why:

e Vacancies. Advertise your vacant positions on your company page. Prospective candidates can
learn more about your company at the same time.

¢ Showcase. Showcase Pages enable you to share in-depth information and engage with a target
audience. You can create these pages for products, services or events.

e Content. Much the same as other social media platforms, you can share posts from other
relevant contacts, write blogs, and articles, and link them to your website.

e News. Share your News — product launches, offers and events.
e Visibility. Increase your business’s visibility on both LinkedIn and the search engines.
e Engage. Use your Company Page to communicate and engage with your followers.

¢ Network. Get your team members to set up a profile, and list your business as their place of
employment. They will then show up on your company page as working for your brand. This will
increase your range and your opportunities to network.

YOUTUBE

A platform you may not have previously considered, but YouTube does offer a range of benefits for
business, that can work alongside other platforms.

e Visual Aid. YouTube allows you to show your products in action, so customers can see before
they buy! This is a great tool for e-commerce sites.

e Expertise. You can use YouTube to build yourself a reputation for being an expert in your field,
by uploading video’s showing tutorials, or ‘How To’ tips.



e Brand. Make your brand more visual by uploading video’s of events you may have held, or
about where your product comes from. Create video's interviewing your customers, then
others in similar fields can see for themselves how satisfied your customers are.

e Bandwidth. YouTube allows you to embed video content in your website, without increasing the
bandwidth of your site.

e Events. If you are organising events, and you want to generate interest, show your target
audience how successful the last event was, and what they can expect from this event.

e Troubleshooting. You can use YouTube to tackle issues that your customers may encounter. For
example, you could upload a video about how to install one of your products, or how to
maintain it.

PINTREST

Users of Pinterest are more likely to convert into leads, or direct sales faster, than on any other
platform. Pinterest is 80% more viral and 3x more effective at generating leads than Twitter.

e Inspiration. During the research of any project, idea or design, people refer to Pinterest for
Inspiration.

e Visualisation. Think of Pinterest as a giant shop window for your business.

o Traffic. Good quality images mean that your audience will be more likely to follow your links,
and this will drive traffic directly back to your website. Pinterest is more effective at this than
any other platform because of the use of pins — every one of them contains a link that takes
them back to the source of the image.

e Sharing is caring. Pinterest engagement is high, users share things with groups and individuals
regularly, which means that your pins are more likely to be seen, increasing your visibility.

¢ Integration. Pinterest allows users to automatically pin to their news feeds, integrating with
your website, Facebook and Twitter accounts.

e What’s hot right now? Pinterest allows you to see what is trending right now, you can then use
this information to tailor your offers and products accordingly.



