Virtual Field Trip


Was that a bump???

http://adbusters.org/spoofads/misc/bump/

We are going on an expedition to define and better understand the Fallacies the surround you in advertisements everyday.  What is a Fallacy you ask???  You will soon find out so continue reading and enjoy the trip!!! 

The first stop on our Virtual Field trip is The Internet Encyclopedia of Philosophy: Fallacies.  Once you get here I want you to choose 10 of the Fallacies listed to define in your “Handy-Dandy” Writers Notebook. It is best if you write the definitions in your own words and list at least one example along with the definition to make sure you understand.  Happy Learning!!!!  
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Are you surprised???  Did you think that all of those ads that you have been seeing since you we a toddler were “the truth, the whole truth, and nothing but the truth?”  

Sometimes an Advertisement is not noticeable.  You will be surprised to see how often we are subject to advertisements that are just included in our everyday activities.  On your next stop in the adventure you have been hired to be an Ad Detective by Don’t Buy It, Inc.  Take the quiz at Don’t Buy It, Inc to see if you can spot the ads.  Once you have finished you can answer the following questions in your Writer’s Notebook.  
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· Who is the intended audience of the ad?

· What fallacy is used to persuade this audience to purchase a product or think or act in a certain way?

· Is the ad reflective of a stereotype?

· Do you think the ad is successful? Explain why or why not.

· Do you think the ad could be harmful in any way? Explain why or why not. 

How did it feel doing some detective work?  Were you surprised at how often Advertisements are there even when we do not notice?  In your Writer’s Notebook take some time to think of other places that you see advertisements and may not realize it…..In Louisville Sports alone I can think of Papa John’s Cardinal Stadium, and the UPS Scoreboard at the Louisville Bats stadium.   What have you thought of???  Write about it in your notebook.
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http://medialit.med.sc.edu/advertising.htm
Our next stop on the trip is probably the most fun…..(possibly not.)  I want you to read the article found at Advertising Claims and Schemes and answer the following questions in you Handy Dandy Writers Notebook:  (Remember to write down the question so that you will be able to refer back to your notebook in the future.)

1. How many advertisements do the average American kid see daily?

2. Where do advertisements come from?

3. “The September 2000 issue of Teen People magazine is ______ pages in length and includes more than ________ ads. And some of the magazine articles are actually _______________________________.”

4. “To see through advertising claims, we have to separate our _____________ from our _______________.”

5. Define some techniques that stores have used to get customers to come in to shop.  Which techniques are legal and which are not?

6. What are some advantages and disadvantages of online advertising?
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http://medialit.med.sc.edu/advertising.htm
This is the last stop on the field trip!!!  (Don’t look so happy!!!)  You are going to visit the Teen Consumer Scrapbook and wonder around on your own.  In the green bar at the top are many topics of articles that have been put together by a group of high school students to share knowledge of Advertising and Consumerism.  Pick a topic that you find interesting and then read the article that is attached.  After you read I want you to write a 1-page review in your Writer’s Notebook discussing what new information you learned and how you intend to apply it your buying habits.  Everyone will have the opportunity to share what he or she learned over the next few days.  
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You have now completed your Virtual Field Trip
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http://www.villageart.co.uk/cartoon_greeting_cards_cart059_wh01.htm

