PROMOTION ACTIVITY
Answer the following questions about your specific market research product:

1. Who is the product’s target audience? (Use the products website to figure this out) 

2. List the different types of advertising/promotion the advertiser uses to get the word out. 

· 2 points bonus for each team member for those actual items of promotion found and brought in attached to questions. 

· Only two items can be printed from the Internet. 

3.  Does the company sell products internationally? If so, what modes of advertising/promotion are used for international advertisement?

