Media Literacy- Holt 2005/

Commercials

I. Types of Ads

A. Informational

1. Show stats

2. Explain product

3. Give directions on how to use

4. Explain why necessary to T.A.

B. Testimonials

1. Show relevance to audience

2. Sell the concept by showing those who use it

3. Make audience feel they’re missing out

C. Entertain

1. catchy, designed to be remembered and discussed

2. comedy, satire, adventure

3. less focus on why necessary and more focus on message sticking

4. uses imagery (symbols), tone, language to reach T.A. more than other techniques

D. Competitive

1. comparative to other products

2. why your product is necessary

II. Common Techniques

A. Testimonial:  use of famous/well known people to endorse product

B. Plain folks: use of ordinary people (T.A.) to endorse

C. Bandwagon: everyone else has this product so should you

D. Transfer: uses our emotions to sell idea/product (i.e. puppies and babies)

E. Call to action: tells T.A. what to do (buy or act)

III. Remember:

A. Ads tell stories, all stories show why T.A. needs the product.

B. Ads should be scripted, language and images carefully chosen, slogans present.

C. Persuade (sell) the product

D. Camera angles, editing, lighting, sound (music), all are exaggerated in an ad (only 45 seconds).

IV. Show Sample: Tinkle Targets!

“A” projects are directed to the appropriate targeted audience with a specific purpose.  The delivery is clear, catchy, and persuades the viewer or listener to do something.  Technology is used to help  persuade the reader.

“C” and lower projects may be extremely short or too long.  They are hard to follow and may not be geared specifically to their audience.  The language and images are not specific or persuasive.  The message may not include a call to action.,
