School Improvement Ad Campaign

Holt ’05

Description:  You and your groupmates will design, develop, and implement a school-wide advertising campaign designed to improve one facet of NSHS.  Your groups will be required to work together outside of class and strict deadlines will be enforced.  The best groups will be punctual, follow all directions, and be persuasive. 

Total Value of Project 220 Points

Steps:
1. Select your group of five;  

A.  Consider:  Speaker, Manager, Video/Tech, Creative/Art/Actor, Writer 

2. Brainstorm;

A. What do you MOST want to change at NSHS?

B. What can you change at NSHS?

C. How can you change it?

3.  Proposal; This typed document will be submitted for approval by Mr. Holt and Administration.

A. Brief Description of Topic and Why Necessary

B. List Group’s Names and Assign Roles

C. Days and Times group agrees to work on this.  

4. Design and Work on Project  Class time given 1/11-1/13 (if no snow days)

5. Plan Presentation Class time given 1/14

Finished Product: 

I. Slogan on bumper sticker or button (may be a jingle): 20 Points


II. Informational Pamplet: 50 Points


III. 30-45 second Commercial (TV or Radio): 50 points


IV. 5-10 Minute presentation where you pitch (sell) your campaign: 100 Points
“A” projects use at least one poetic element,  appeal to reader’s interests/emotions and are memorable. Bumper Sticker or Button is clear, easy to read from a distance, and eye-catching.





“A” projects follow directions given in class, back up the need for the campaign with statistics, and are easy to read and understand.





“A” projects are directed to the appropriate audience with a specific purpose.  The delivery is clear, catchy, and persuades the viewer or listener to do something.  Technology is exploited to help  persuade the reader.





“A” presentations have a clearly designed purpose, are structured and persuasive, quick, and use support to sell the audience on their campaign.  Speakers are presentable with appropriate dress, grammar, and visuals.  Technology works smoothly and all aspects of the campaign are introduced.


Note:  All  groups should have a back up plan in case of tech failure or sickness.











